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INTRODUCTION 
Television is one revolutionary instrument which has changed the 
mindset of Indian public in a short span of time. From a state controlled, 
electronic media, today we have free airing multiple channels. Due to the strife 
competition among various T.V, channels, today India is watching numerous 
serials on the screen. Ranging from mythological to political, several soap 
operas have impacted the common people very widely. Apart from infusing 
consumer culture through its advertisements and trickling buyer mentality, T.V. 
has also produced many anti-social elements. In short, it is both positive and 
negative. My study intends to focus on the impact of mythological television 
serials on the urban middle class of Delhi. 
Delhi - the capital of Indian subcontinent houses a huge number of 
urban middle class. Salaried professionals, high working class, business people 
and other categories of people are filled in the city. There is heavy penetration 
of television sets among this population. So it is a fit case to study the impact 
of mythological television serials. As there is much talk about middle class 
especially that of urban ones, this study assumes all the relevance. 
The impact of mass media in general and the television in particular 
varied from time to time. In this work, we will take the period of late eighties to 
early nineties. This is the period when the epic tele-serials, the Ramayana and 
Mahabharat were telecast. In the 1990s, Arvind Rajagopal a Professor from the 
New York University stated, "interface between three seemingly disparate 
elements: economic liberalization, the rise of Hindu fundamentalism and the 
role of the mass media. Just as the market treats society as a single, 
undifferentiated and homogeneous entity, the forces of Hindutva see the Indian 
people as a vast mass, which is waiting for, find or rediscover, its common 
culture and identity. 
The grand Hindu epics the Ramayana and Mahabharata were 
broadcast from the national network in the decades of late eighties and early 
nineties. These tele-serials produced in the Hollywood soap opera fashion - the 
story rendered in a highly sentimentalized fashion, with a glacially paced 
script, and copious use of deep close-up shots (Rajagopal 1994: 1659), pulled 
large audience and became the most popular broadcasts on Doordarshan. 
Estimated over 80 million Indian watched it, people gathered at the homes of 
relatives at local tea shops, crowed thinned on city streets and trains screeched 
to unscheduled halt at railway stations with public television sets. The serials 
audience ratings reached 95 per cent in several North Indian towns and cities 
(Jain 1989: 17). 
Commenting on the viewers response to the serials, Philip Lutgendorf 
says "the teleserials had became an event, a phenomenon of such proportions 
that intellectuals and policy makers struggled to come to terms with its large 
significance and large range import. Never before we had such a large 
percentage of south Asia's population been united in a single message in 
instantaneously reached so enormous a regional audience" (Richman 1992: 18). 
The broadcast of the teleserials on the Government owned television 
network was not the incident in isolation before the country. There were 
several pressing issues before the nation during the period of the broadcast. The 
historical matrix can provide a context to make sense of the making of a 
phenomenon of the serials. We can identify at least three significant parallel 
development in the nation, more or less, continuing with serials on 
Doordarshan and they seem to project a relationship of causality. 
The emergence of Doordarshan as a mass medium and its 
commercialization occurred during that period. Though television broadcast 
began in India as early as 1959, it remained a small scale regional phenomenon 
centering around Delhi. 1982 Asian Games in Delhi were a watershed in the 
history of Doordarshan in India, when satellite was launched and a large scale 
programmes of transmission and expansion of television was undertaken. The, 
then Prime Minister Indira Gandhi saw in this medium a tremendous potential 
for electioneering and propaganda and took added interest in extending the 
reach of Doordarshan and setting up a new transmission centers in area distant 
from Delhi. Soon television became a common household artifact as most of 
the urban middle class homes were able to afford it in their homes. With colour 
picture, increase in the duration of broadcasts and huge swell in the urban 
audiences, the business households discovered opportunity in the television 
broadcasts. They found that television could serve as the most effective and 
viable medium of advertisement and marketing. With the sponsorship revenue, 
Doordarshan could move towards its goal. All these provided the corporations 
an entry point for sponsorship of programmes commercialized. By 1987 we can 
see the broadcast of a large range programmes that included serialized narrative 
soap operas, news, reviews, teleplays and a great variety of educational 
programmes. Thus, broadcast of the teleserials came to occupy a prominent 
place in the development of mass media in India (Mitra 1993:38). 
The period also saw the rise of the Hindu nationalist movement for the 
construction of 'Sri Ram Mandir' at the supposedly birth place of Lord Ram at 
Ayodhya. Rajagopal says; 'The serials covered the most crucial phase of 
temple movement, when it changed from a relatively little known 'tala kholo' 
agitation to the dominant political issue before the country. 
We can note a series of public intervention from the Ramshila Pooja 
on 30'*' Sept. 1988 to the demolition of the mosque at Ayodhya supposedly 
standing on the birth place of Lord Rama on 6* Dec. 1992. In the first phase of 
Ramshila Pooja under the leadership of Vishwa Hindu Parishad (VHP), the 
consecration and worship of bricks, inscribed the name of Lord Rama was 
organized. The pooja was held at around 3,50000 places all over India made it 
a national event. In the second phase of pooja, a mass procession in which 
Ramshilas were carried in different localities for eventual transmission to 
Ayodhya was organized. This event touched the remotest villages of Northern 
India and created a mass Hindu consciousness. 
The VHP's programme continued unabated even after the shila pooja. 
The posters, stickers and audio-video tapes which the VHP produced aplenty 
swapped streets and public places with Ayodhya message. 
In 1989, General Election, the political wing of Sangh Parivar, 
cornered a mammoth 60 seats in the lower house of the Parliament, an event 
unprecedented in the democratic polity of India. In June 1989 the BJP made its 
historic resolution at Palampur to adopt the Ram temple issue in its election 
manifesto. In 1991, General Election, the party adopted the Ram Temple issue 
as the chief electoral issue and won around 120 seats, double number of seats, 
and was saddled in government in four Northern Indian states. 
During these tumultuous days L.K.Advani the then BJP President 
organized the Rath Yatra described as "dharma yudha" from Somnath on 25*** 
Sept. 1991 to Ayodhya on 13*** Oct. 1991 amidst tumultuous scene of frenzied 
religious sentiments and militant national fervour (Organizer, quoted in 
Panikkar 1997: 196). 
The Period also saw a systematic and determined bid to construct a 
contrepeace of Indian identity of Indian National Culture a homogeneous 
cohesive Hindu upper caste doijiinated cultural identity for the whole nation 
(Rajagopal 1994: 1959). Cultural identity for the nation never hit the national 
political leadership since independence, and the task of nation-building 
remained economy-centered. But for the first time 'high-level' attempt to 
popularize a vision of national identity with the employment of native idiom 
and Hindu narrative tradition was made during that period. The union 
government controlled Doordarshan served as the most powerful and 
serviceable tool for this scheme the mode for this national identity construction 
project was borrowed for the US and Britain evolved their respective identity 
under the right-wing Reagan and Thatcher regime respectively (Rajagopal 
1994: 1659). Cultural identity for the nation never hit the national political 
leadership since independence, and the task of nation-building remained 
economy-centered. But for the first time 'high-level' attempt to popularize a 
vision of national identity with the employment of native idiom and Hindu 
narrative tradition was made during that period. The union government control 
Doordarshan served as the most powerful and serviceable tool for this scheme 
the mode for this national identity construction project was borrowed for the 
US and Britain evolved their respective identity under the right-wing Reagan 
and Thatcher regime respectively (Rajagopal 1994:1659). 
The paradigm of this national culture was monolithic, north Indian, 
upper caste and Hindu. Thus, though the worship of Lord Krishna in Uttar 
Pradesh is different from the tradition of worship in Kamataka, but on 
Doordarshan the same image of Lord Krishna is worshipped with the same 
offering and in the same way across the entire nation (Mitra 1993:215). 
Similarly the Ramayana was exalted to the status of quintessential of the 
national culture and its icon, "a constitutional entity and admittedly a reality of 
our national culture and fabric and not myth (constructed by Valmiki and 
Tulsidas) (Allahabad High Court Rule on January 1, 1993). Questioning the 
construction and imposition of this newly catapulted hero was a treason, an 
unpardonable crime against the collective sentiment of the nation. The 
Secretary to the Infomiation and Broadcasting Ministry who was an agent in 
making Doordarshan a popular mass medium, saw the teieserials as purely 
cultural. He contested the view that the serials were religious, based on the 
Hindu epics, being televised on the medium owned by a proclaimed secular 
states. 
While Hindu nationalism was at its peak, cultural event came to the 
forefront and started playing a pivotal role in reshaping the cultural map of 
India. This was the development of satellite and cable television in India. The 
satellite television programme such as STAR TV, BBC, CNN, Channel (V) and 
Music Television (MTV) became much popular among Indian television 
audience. The urban viewers started opting for the privately produced cable 
programming. This led to the decrease in the popularity of Doordharsan. Yet, 
this did not undermine the relevance of Doordarasan's role in producing the 
television culture in India in four decades. 
Many sociologists and social scientists saw this upsurge as media 
motivated. As the mass upsurge i.e. Hindu nationalist movement have 
tremendous implications for the society and polity of the nation, an association 
of teieserials of mythological nature or the media as a whole with such 
movement deserves thorough study and critical examination. My selection of 
this area and topic is inspired by this reason. 
The mass media embodies or in fact enfolds itself in an environment 
which influences people even if they do not actually pay attention to it. 
Marshall Macluhan, in his book. Understanding Media gives a long list of the 
spectrum of media which includes "the spoken word, the written word, roads, 
clothing, housing, money, clocks, the printed word, the wheel, the bicycle, the 
motor car, telegraph, the typewriter, the telephone, the phonography, movies, 
radio, television...,, and many other".' 
One thing common among these forms of media is that these relate to 
the experience of life in technologically advanced as well as gradually 
advancing society as ours. Another fact that can be gathered from above is that 
media had always been understood in terms of 'man' himself. 
Television was first introduced in the United States and the United 
Kingdom, later in the rest of North America, Japan, continental Europe, 
Australia, South Africa, Asia and Africa. People were mesmerized by the 
'talking picture box' as more and more antennas emerged. Television 
ownership increased everywhere and the amount of viewing time also gone 
high from four or five hours a day to seven days a week; television had become 
part of the envirorraient. 
Many years before G. Marconi had predicted that telecommunications 
would become a part of an "almost uimoticed working equipment of 
civilization".^ This was later reinforced by Marshall Macluhan who contended 
that the electronic age has created a radical new environment. Frank 
Mankiewicz and Joer Swerlow rightly argued : 
... that television regulates our actions, including how when and what 
we eat', when we sleep, how we raise our children, what we buy, and how we 
act on matters of sex and race. More importantly, perhaps, they maintain that 
television has transformed our perception of what problems can be solved and 
how to solve them, adding that television is the most powerful external factor 
in...life.^ 
Now the question arises whether the potential satellites and television 
transmission to bring mankind together shall be realized in future. Although 
television as a medium is neutral, it can serve as "an ambassador of goodwill, 
fostering understanding and harmony between the peoples of the world. At the 
same time in the absence of proper direction of it" might well degenerate into 
an instrument of propaganda and cheap entertaiimient governed exclusively by 
the profit motive and parochial interests. Frank J. Coppa in The Global Impact 
of Television rightly remarks : 
Television can open the world to its audience, or it can present a 
monstrous caricature of reality. Its ubiquitous images can promote peace and 
understanding or incite jealousy, rivalry and hatred. The magic mirror reflects 
the images we choose to project. These are vitally important not only as a 
barometer of our priorities but also as a mechanism in shaping international 
opinion."* 
In a series of resolutions the UN has felt concern with measures to 
promote international co-operation in the development and use of space 
communication, emphasizing its use for the improvement of humanity and the 
benefit of all the countries of the world. But unfortunately, national rivalry and 
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international tension among other factors have frustrated attempts to use 
television to promote international exchange and harmony. 
Mass Media and Society 
The electronic mass media - the radio and television play a vital role 
in modern societies. The use and misuse to which they are put, especially in 
India where these are entirely controlled by the state, in fact determine the 
quantum of democracy the people will get. Where the mass media are used to 
educate and enlighten people in various ways so as to broaden their outlook 
and promote healthy thinking while providing entertainment, the media serve 
the aims they should serve. In India, however, the state controlled mass media. 
All India Radio (AIR) and Doordarshan (T.V.) are more often than not misused 
by the government, to be more specific, by the party in power, and lead to loss 
of credibility of administration. 
It is important to note here that the mass media perform a vital public 
service. They bring to the people an awareness of the entire range of activities 
and wide spectrum of news and views. A.s it is well known, news and of course 
views emanate from various sources, some reliable and others not so reliable. It 
is the credibility and reliability that court most. People's capacity to judge right 
and wrong, to distinguish between what is probably the truth and what 
apparently is not, has increased with education and experience. A time comes 
when it is no longer possible to mislead them. That is the stage that makes 
blatant propaganda and distortion of news counter productive. 
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In modem societies the people have fundamental right to get correct 
information on various problems and subjects. A government which seeks to 
deny the basic right by suppression or otherwise loses its credibility and its 
claim to be described as democratic societies. It has been found that wherever 
there is an unrestricted flow of news and information, people develop the 
power to discern good from bad. This explains why the circulation and 
popularity of independent newspapers and journals continue to increase while 
that of committed loyal and propagandist publications begin to fall. 
Glaring misuse of the media for entrenching a group in power, to the 
exclusion of other interests was made by Hitler, the ruthless dictator of 
Germany, and by his comrade Beni to Mussolini the autocratic ruler of Italy. 
The giant communist states of the USSR and China also adopted this technique 
of controlling and moulding public opinion and completely suppress the 
opposition view point. Dictatorships do not tolerate dissent and dissidence 
while every democracy does or at any rate should do if it intends to retain its 
true image. 
The important thing of course is to ensure a fair unbiased, balanced 
presentation of news and other reports. It is such balance that is missing from 
the fare presented to listeners and viewers of AIR and T.V. in India. It is 
relevant to note that the higher rungs of judiciary in various democratic 
societies have laid emphasis on "the obligation of fairness and objectivity" in 
providing information through state controlled media. 
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The constitutional court of Austria, for instance, made it clear that 
broadcasting is a public function that has to be discharged with objectivity and 
impartiality. It also ruled that the sole broadcasting corporation in Austria must 
be available to everybody without discrimination under equal, unbiased and 
neutral condition keeping in view the diversity of opinions in public life. 
Similarly, the Independent Broadcasting Authority (IBA) of Britain is required 
to ensure proper balance in the presentation of programmes. 
A few small countries in various parts of the world have led tlie way in 
establishing the correct role of the mass media. Perhaps the most important 
verdict in the arena came from the Trinidad High Court which said that "radio 
and television broadcasts are part of the public domain and govenmient must 
ensure free and fair flow of information over the air weaves to the public from 
all legitimate sources". Persons entrusted with the regulation of state-owned 
media are "servants of the people, not masters and theu" duty and only duty - is 
to serve the public good which in this area of political broadcasting calls for a 
sense of openness and fairness. 
Interestingly, the courts in the small republic of Belize have ruled that 
the refusal of the Broadcasting Authority to put on the screen a television 
programme by a member of the opposition inform the public about its views 
was illegal and it was struck down as 'discriminatory'. 
At present a controversy is raging in India, mostly stemming from 
electoral considerations about the use of the electronic mass media. In 
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particular the too familiar face of the prime minister is projected on the T.V. 
screen day after day. The listeners and viewers are in fact overfed with official 
diet. There are people who describe the propaganda as 'sickening'. Many cases 
were reported of people switching off their sets when the news bulletin begins 
with words. The Prime Minister has said.... 
The authorities in this country tend to forget that the powerful mass 
media are expected to cater to the needs of the entire community. The people's 
fundamental right of information, speech and expression, which is the basis of 
democracy, should be fully respected ironically people look to independent 
newspapers and journals for unbiased and impartial news. 
This is also the issue of autonomy of the mass media. It may be called 
that the Janta government of 1977 made a commitment to ensure 'full 
autonomy' of the mass media. The intention of the government at that time and 
some of the leading opposition parties is that the mass controlled mass media 
should not become trumpets for the central government. The Chanda 
Committee (1966) and the Verghese Working Group (1977) raised some 
problems while deploring the tendency of the center to exploit the mass media 
for serving its political objectives. Should the two principal electronic mass 
media have a constitutional status? Such status was recommended by the 
Verghese Group. The issues have remained controversial. The purposeful 
expression of T.V. centers, all done at the tax payers cost of course, has indeed 
been phenomenal, and its network is very extensive. The electronic media have 
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been transformed into a major unique instrument of propaganda for the ruling 
party. 
The question may be asked - why electronic mass media should be 
conducted in a manner totally variance with the role of independent, credible 
and impartial sources of information ? Why should newspapers alone be 
regarded as the voice of the people and why should not the electronic media 
which have a far more extensive reach became a part of the process of 
reflecting public opinion? 
Functions of Mass Media 
According to Harold Lasswell, there are three major functions of mass 
communication. First, the surveillance of the environment, i.e., collection and 
distribution of information concerning the events which happen, second, the 
interpretation of the information and prescription for conduct in relation to 
these events; and third, transmission of the social heritage from one generation 
to the next generation. To these three functions enumerated by Lasswell, a fifth 
may be added, i.e. entertainment. These four activities are by no means peculiar 
to mass media or to the modem society, since these activities are function of 
communication in any society.^  
As a result of the organized efforts of the society there will be a 
constant flow of information regarding the events which occur within society 
and also throughout the world. But surveillance may prove dysfunctional. The 
information may lead to a false sense of mastery over the environment. There is 
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another danger to which Lazarsfeld and Merton draw our attention. They 
observe that a constant flow of news may lead to arcotization where a society 
may consist of'ill-informed' rather than 'active' and 'well motivated' citizens. 
The various mass media help the people to develop a national outlook 
and prevent from being parochial. These help the society towards unification 
by giving a broader base of common norms, values and collective experience 
which are sphered by all. But this may prove dysfunctional and lead to artificial 
standardized culture, a standardization that is forced from outside and is 
superficial. 
In addition mass media have emerged as effective instrument for 
socialization. Through mass media people are exposed to the norms and 
experiences of the group as a whole. Another important social function of the 
mass media is in the economic sphere. 
Information regarding the market conditions is important to develop 
any economy. Besides, advertisements through the mass media also bring the 
sellers and buyers together. In sum, the mass media have become very 
important on contemporary society and considerably influence both the 
economic as well as political fields.' 
Wilber Schramm has shown the structure and functions of mass media 
in diagrammatic form : 
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The Structure and Functions of Mass Media 
Sources of 
Content 
Related 
Services 
Control 
n 
Media 
t 
Support 
y Information Product Newspaper Periodicals 
Programmes 
Film, etc. 
• 
Audience 
The above diagram may be helpful to understand one set of media i.e. 
the broadcast organizations, in order to show that a kind of supporting services 
tend to gather around the media. 
Mass media even at an optimum point, are basically indirect. Because 
of this indirectness, it is difficult to guage with any final accuracy that message 
may reach the entire audience or part of the audience. The communication 
media range far and wide and have such widespread areas of potential audience 
acceptance that audience and media merge into one another in a constant 
interaction.^  
The mass media.., handles the cognitive business of society. It passes 
back and forth the danger signals of rising strains, the need signals, the 
opportunity signals of ways to satisfy needs, the decision signal by which the 
organism tries to maximize its desired functioning, minimize the associated 
stress and strains and maintain a satisfactory working balance inside and 
outside. At any moment is the history of society the function of communication 
is to do whatever of this is required by society.'^ Thus the structure of social 
communication reflects the structure and development of society. 
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The 'size' of communication activity, the development of the mass 
media and their audiences, transfer of the individual communications, roles of 
traditional society in organizations, the stretching cut and multiplying of 
communication chains reflects the economic development of society, while the 
'ownership' of mass media the purposeful 'use' of mass media and the control 
upon mass media at any given time reflects the value patterns of society and the 
patterns of mass media 'networks' which determines where information flows 
and who shares it with whom, reflect the homogeneity or the heterogeneity of 
culture and geographical within a society. 
Thus, mass media grows and changes with society because it is 
something society does and the socio-cultural process as a whole is influenced 
by access to the mass media. The basic character of a culture is determined, 
however, primarily by the more complex inter-relationships between the 
structure of the mass media system and the processes by which socio-cultural 
interests are given expression and a more combined to form the other 
programmes and policies. 
Mass Media and Public Opinion 
Public opinion is considered now as a new force in the world. In fact, 
opinion has been the chief and ultimate power in the nations at all times. While 
the concept of 'Public' continues to be an association of individuals who are in 
unstructured relations with each other, the effectiveness of any public as an 
action-body rests upon its relationship to more formal and institutionalized 
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grouping. As it is this fact that makes it important in the formation of what is 
called 'public opinion'. Public opinion has generally four major dimensions. 
These are: directionality scope, strength, intensity and depth. Earlier views held 
that public opinion represented at the static, descriptive level and a common 
consensus arrived at by rational and intelligent discussion of the public issues. 
An interpretation could be that public opinion has its inception in the wake of a 
public problem. So long the matters continue in a customary and habitual 
channels, a general agreement found in the low and consensus continue, but 
once a public issue emerges with force, the procession of opinion formation get 
under way. This pattern has now been carried in our urbanized society but the 
mass media of communication have taken over most of the functions of the 
simpler democratic public discussion. Moreover, today a citizen is expected to 
have opinions about complicated issues far beyond his local ken.' 
Mass communication may be characterized as being public, rapid and 
transient. It is public since the messages are not addressed to any one in 
particular. According to sociologist Charles R, Wright, mass communication 
may be most usefully defined in terms of "the nature of its audience, of the 
communication experience and of the communicator". He has further observed: 
"Mass communication is directed toward relatively large, heterogeneous and 
anonymous audiences; messages are transmitted publicly..." Mass 
communications are made through the mass media. 
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Davison looks upon communication as a link between man and his 
environment.'^  From this point of view, the effects of mass media could be 
explained in tenns of their role in enabling people to bring about more 
satisfying relationships among themselves and the world around them. Mass 
media play an important part in formation of public opinion. The whole 
controversy may start about some social situation or some opinion expressed 
by a prominent person in the society. Great differences exist in the way media 
spokesmen interpret their public responsibilities. Audiences do not want the 
media to be very political. They resist the 'public service' programming of 
T.V. and Radio turning political. 
Modernization aims may be achieved through broadcasting specialized 
programmes for farmers, for particular ethnic groups and housewives, but the 
problem of creating or continuing a culture is something else. Katz and Wedell 
in Broadcasting in the Third World aptly remark : "attacking the problem 
through broadcasting with which the broadcasters are concerned and policy 
makers tend to ignore is an important aspect of broadcasting system and its 
role. Further, for the awareness whatever else they do the media are 
transmitting culture; and in recent years have begun to exercise this role in the 
developing countries". 
Mass Media and Culture - A Complex Relationship 
Mass media comprise instrumentalities and agents of exchange of 
thoughts, ideas, instructions, information, knowledge, message and related 
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dimensions. This involves a purposiveness of communication. Perception, one 
way or the other relate to the affective as much as to cognitive and evaluative 
cores. Therefore, information communication through efficacious mass media 
is likely to inculcate responsiveness conducive to perceptions. In many ways, 
mass media involve an extended specificity of the individual and society as 
new scales get introduced in the totality of the social milieu. Mass media act as 
movers and catalyst of a variety of objectives. They contribute to the feeling of 
identity and oneness, articulate new skills and ways of living aggregate 
endeavours and efforts and ensure participatory aspirations and goals of 
accountability, stimulate and enhance economic and social well-being; identify 
and consolidate indices and avenues of nation building; and above all, elevate 
the level and intensity of participatory and empathetic civil society. As India is 
passing firom the conditions of a traditional to modem society, sometimes it is 
resolved by deliberations and sometimes by happenstance. The crucial question 
in this context is: How much fireedom to allow or how much control to impose 
on mass media? It also needs to be deliberated upon how much uniformity is 
required and how much diversity is to be permitted to mass media. An equally 
important dimension is related with the level of culture at which to pitch the 
media output. 
In India, the media are assigned a potential function of educating 
people to support urgent national tasks of development, but they have not been 
as successful as expected of them. It seems that media have remained 
ineffective agents of action on behalf of the planners, for example, agricultural 
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advice on Doordarshan seldom gets followed in practice. Similarly, exhortation 
on family planning patterns as shown in different clippings on Doordarshan 
seem to have no results. People may learn from Doordarshan that caste 
discrimination, or low protein, or splitting or throv/ing banana skin on road, or 
dowry are disapproved in the modem world, but they do not change as planners 
exhort them. 
But while the political leaders sometimes become disillusioned about 
the power of the media in their own hands to engender desired actions, they 
simultaneously believe in the "vast powers of hidden persuaders for evil". 
Many a time it is seen that while the media are not effective instruments of 
constructive action they have a power to disorient and engender confusion in a 
society. They produce, for example, a demonstration effect. They engender the 
revolution of rising expectations. They engender desires for new things about 
which their readers/viewers learn, but they do not thereby create a willingness 
to take actions called for to obtain these good things. Although this can be 
called jaundiced view of the role of mass media in development, it is true that 
the mass media alone unconnected to word of mouth communication fail in 
generating action but do not fail in creating information and desires. In this 
connection Ithiel De Sola Pool rightly observes that "... the lukewarm attitude 
of the governments of most developing countries towards the mass media is a 
natural concomitant of the weakness of political organization underpinning 
their regimes. Without an effective political organization at the grass roots to 
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provide word of mouth support for the messages in the mass media, the latter 
do not produce desired action resuUs". 
What Pool says is true if the government focuses only on the objective 
of producing action but when it assumes that the media shall operate without 
proper concomitant of political organization, mass media might fail. 
Although perception is the main mechanism by which a man comes to 
know about his surrounding milieu but in a traditional society like ours 
anything that is demonstrated by television or reported by other media, is not 
accepted easily unless these facts are validated by an in-group authority before 
they can be considered credible. The reason for this might be distrust on those 
who are not in one's own family, tribe or caste and this dominates an objective 
test of truth.'^ This holds true for our country and other developing countries. 
Significantly, political communications do not depend only on the 
mass media, rather there is an interaction between professional 
communications, people in influential positions and political leaders which 
form the network of personal or face to face communication. So, mass media is 
always alert, even anxious to know the perceptions of the consumers, or one 
can say, the temper of public opinion. Political development, in a prismatic 
society like ours, needs an increasingly effective penetration of the mass media 
system in to separate and different spheres of the regional configuration such as 
urban, rural, regional, communal etc. At the same time, "the informal systems 
must develop the capacity to interact with the mass media system, benefiting 
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from greater flow of communications but also maintaining a sense of 
community". In short, fragmented communication system should be effectively 
integrated into a national system while still preserving the integrity of 
traditional values. 
Role of Television in India 
Television in our country would be completing 48 years of its 
existence in 2007. The development of this particular medium can be justified 
on the plea that it is an important instrument of change in a developing countr}' 
like ours. In fact, we do have enormous scope in getting better mileage out of 
this medium. Television is a means to promote education and development, 
serving the interests of women, children and the downtrodden. But high 
technology and increased speed of transmission of different programmes are 
not guarantee for education of masses or of social change or change of attitudes 
of people. 
However, the technological facilities in no way make a nation unite 
against diversified castes, religious, languages, cultures and provinces. In this 
regard last three decades assume greater significance as the country did not 
have a stable government over a long time. But all these governments, stable or 
unstable had a bounded duty to strive for the social, cultural and economic 
upliftment of its people and herein lies the challenge for television, especially 
Doordarshein because it is expected to be an educator and an entertainment at 
the same time. Undoubtedly, it has social commitments. The social objectives 
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need to be stressed here because being a government controlled media, it has to 
further the cause of development and spread the message of people's 
participation in development programmes launched by the government. 
Although there are simmering talks of privatization of Doordarshan but the 
argument in favour of privatization needs to take into account the legitimate 
rights of the people and their expectations. At the same time, it should not 
become a tool for propaganda of the ruling party at the center. Rather, it should 
be a medium of education and enlightenment to the people. Whether 
Doordarshan is to be owned privately or continue as a government entity, it 
does not matter. What matters is that how far it can deliver the goods to the 
people and serve as an instrument for their welfare. 
Doordarshan has entered an eventful period. Now it has to compete 
with Zee TV, CNN, BBC, STAR TV and cable network. Doordarshan has to 
safeguard its viewership and advertisers from all these. Although the 
viewership has increased in the previous years but at the same time audience 
has become more diverse in terms of viewership. Doordarshan can meet the 
challenges and demands of the people if it comes to understand the people's 
problems and expectations. Doordarshan should monitor public opinion and 
trends in public perceptions of its programmes continuously. Only when it 
understands the pulse of the viewers, can it meet the challenges posed by them. 
It has to take up the role of a catalyst in the development process of the 
country. 
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The present study explores the relationship between mass media, 
cultural homogenization in the context of India. The mythological programmes 
on Doordarshan and its impact on urban middle class of Delhi. How such 
mythologicals have created a kind of Hindu consciousness and its role in 
homogenization and consolidating the masses that poses a threat to the 
pluralistic nature of Indian society. 
Survey of Literature 
Many researches and studies have been taken up in the west on media 
with particular reference to its role in society. Marshall Macluhan's 
Understanding Media (1964) is a significant book on mass communication. 
The merit of Macluhan is to have written about the media in terms of man 
himself Macluhan has popularized the idea of communication media are really 
extentions of man and constitute his immediate environment. He believed that 
the common denominator in all types of mass media is that they all relate to the 
experience of life in contemporary technological mass society, and they refer to 
communication in both senses of the term, that is, some media refer to 
transportation, like the airplane other are means of circulating ideas of feelings, 
like the T.V., Newspapers etc. hence according to him, some media are art 
forms, others are means of transportation still others are forms of self 
expression, still some others are technical supports for personal and mass 
communication. 
26 
C. Wright Mills in his White Collar, The American Middle Class has 
emphasized the role of media as a "Mirror of Modem Life". 
Norman Swallow's Factual Television (1966) is also an important 
contribution which discusses the social and political policies that modify or 
temper the presentation of news and controversies in a democracy. It also 
brings out the advantages and defects of news by television and examines the 
extent to which television influences the world of politics. 
Harold Lasswell who has conducted significant researches in mass 
communication noted three major functions of the media in his articles which 
appeared in 1967 in Reader in Public Opinion and Communication and 
Encyclopaedia of the Social Science, viz., collection and distribution of 
information, the correlation of the part of society in responding to the 
environment and transmission of social heritage from one generation to 
another. Focus on social functions of the media however gained currency with 
the development of libertarian theory of the press. The libertarian theory 
recognizes six functions of mass mediji, which are as follows: 
1. Public enlightenment 
2. Safeguarding civil rights 
3. Profit making 
4. Serving the economic system 
5. Serving the political system 
6. Providing entertainment 
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Communications and Political Development edited by Lucian W. Pye 
is another significant study which speculated that the communications process 
is a critical variable governing the different possible patterns political 
development. 
Screen and 5oc/e/y(1979) is a collection of essays which study the 
impact of television on its audience highlighting vital importance of media 
such as : How has T.V. changed the educational cultural processes? How has it 
affected attendance at movies, theatres and sports events? How has it 
influenced the urban crisis? How and to what extent has it altered popular 
culture and taste ? 
Kate Moody has brought into clear view the wide range of problems 
resulting from the almost universal use of new medium that is shaping the 
human mind to a far greater extent that any other instrument or institution in 
history. She has assembled relevant facts and has set them down in a way that 
could lead to broad remedial action. The book is more than information: it is an 
explosion in the mind. It is difficult to imagine that anyone concerned about the 
essential well-being of this society will not be impelled to act upon the author's 
analysis and practicable suggestions given by her. 
Public Communication Campaigns (1981) edited by Ronal E. Rice and 
William J. Pairley define the scope and improve the understanding of the 
operation of public campaign. A successful campaign requires: adequate needs 
and goal assessment, systematic planning, continuous evaluation, careful 
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selection of appropriate media for target audiences and an optimal blend of 
mass media and interpersonal communication. Nowadays, the usefulness of 
public communication campaign has increased all the more with the use of 
these campaigns in communication efforts to improve the general quality of 
life. 
The Impact of Communication on Rural Development, an investigation 
in Costa Rica and India (1969) by Prodipto Roy, Frederick and Rogers is a 
comparative study of two different cultures. It analyses how different charmels 
of communications can bring about better knowledge and adoption of desirable 
innovations in rural areas. 
Damle studied the diffusion of modem ideas and kinds of knowledge 
in seven villages in Communication of Modern Ideas and Knowledge in Indian 
Village (1969). His findings highlight some important ideas. In an era, which 
believes in mutual aid, both material and non-material, the pattern of 
communication, both national and international, in no small way determines the 
awareness of the people, about the modem ideas regarding caste and religion, 
and the impact of new ideas of recreation, the movie, the radio sports, 
newspapers, lectures and political propaganda. 
M.R. Dua's Programming Potential of Indian Television (1979) with 
special reference to education, economic growth and social change describes 
how television programmes can be made relevant in tackling problems of 
illiteracy, public health, casteism, regionalism, etc. It pinpoints those areas 
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where television programming lias the greatest potential scope of effecting 
transformation, for instance, in the standard of living of the people in general, 
and helping the country's progress in particular. 
One of the empirical studies: Impact of T.V. in India: A Sociological 
Study (1980) conducted by Karve Institute of Social Service, Pune, tries to 
measure the impact exposure to T.V. on the masses. It is measured in terms of 
changes in their personal life, family life and social life. The study deals with 
the viewership pattern among the T.V. viewers in terms of frequency, hours of 
viewing and choice of programmes, and differences in the viewership patterns 
with reference to region, age, sex, education, occupation and socio-economic 
background of the viewers. The study has been conducted in five states: 
Maharashtra, Gujarat, West Bengal, Uttar Pradesh and Bihar. The study has 
made recommendations to policy makers for the conduct of the media in the 
national interest. 
Ila Joshi's Women dimension on Television (1981) is an attempt to find 
out whether there is discrimination and exploitation of women by television 
encompassing three aspects: policy, personnel and programme. The chief value 
of the study lies in developing the basic design of data collection and 
interpretation out of which emerges the distressing conclusion that "Indian 
television is definitely caught in a dangerous flux indicative of erratic transition 
from a traditional value system to a modem one, without achieving modernity 
30 
in the true sense of the word because of the lack of fuller commitment on the 
part of policy makers and programme personnel". 
An Indian Personality for Television Volumes I & II (1985) is a report 
of the working group on software for Doordarshan. It is an important document 
published by Ministry of Information and Broadcasting. It gives a total scenario 
of Doordarshan as an important source of social change and its role in 
development process. The report says that T.V. has to be viewed as a dynamic 
force, capable of releasing the masses from the bondage of the old system and 
more fundamentally from the tyrarmy of concepts, beliefs and ideologies. 
Media Communication and Development (1987) is an empirical study 
taken up in rural Rajasthan, dealing with relative effectiveness of different 
media of communication. The author S.C. Sharma shows how media can be 
effectively used for increasing literacy and socio-economic status in rural and 
urban sectors. In fact, the study brings out the role of communication and 
media in development. The basic purpose is to see the role of different media 
of communication as an instrument of social change in motivation and in 
perception and value orientation. 
Media Utilizing for the Development of Women and Children (1989) 
edited by B.S. Thakur and Binod C. Agrawal is based on the proceedings of a 
national seminar on the same subject which was organized in September 1984 
by the Indian Council for Communication Training and Research in 
collaboration with UNICEF to mark the completion of 25 years of the existence 
31 
of television in India. The book brings into focus the needs and problems of 
women and children in India and deliberate upon the role, television and other 
media have played and can play to improve the status of these two neglected 
segments of society. D.O. Pattanayak, the then President of ICCTR, made a 
significant point that "source credibility is an important factor in bringing about 
societal change. Traditional media, friends, relatives and satisfied change 
agents exert greater influence in India today than the mass media. Unless 
software production is indiginised so as to reflect the Indian ethos and language 
of languages used which communicate personally to each group, mass media 
programmes will saturate elite communication and provide at best 
entertainment and curiosity satisfaction to the masses". 
Harshad Trivedi's Mass Media and New Horizons studies the impact 
of T. V. and Video on the urban milieu and throws valuable light on the impact 
of mass media on children and students, friends and relatives, the old, the 
disabled and others. The study shows various components of cultural system 
get adopted to T.V. and video programmes with educational and entertainment 
goals through survey research and case study methods. 
Growing-up on Television : The T.V. Effect (1980) warns the parents 
against the adverse affects of T.V. on children - physical effects, effects on 
learning and perception on reading, on health and life style and social 
relationship. It has altogether changed their behaviour at home, at school and 
public and has promoted aggressive behaviour in them. 
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Two Voices: Essay in Communication and Philosophy (1979) 
discusses the problems of communication which the broadcaster in India is 
called to face the author P.C. Chatterji mainly focuses on the question of radio 
and T.V. as agents of social change. 
Lectures on Mass Communication by S. Ganesh in (1989) is another 
interesting book that takes up the study of mass media and related fields. A 
number of theories on the role of mass communication have been discussed in 
the book. The study reflects western models and concepts. 
It is important to mention here that studies conducted on the mass 
media in India, either by individuals or through organized agencies, followed 
the legacy of the West. In the late 1960s empirical studies sponsored by the 
National Institute of Community Development Hyderabad, the Institute of 
Mass Communication Centre, New Delhi; and the literacy House Lucknow 
were conducted. 
But all these studies center on the radio forum, the literacy forum of 
extension agencies and do not take into account the simultaneous operation of 
other channels of communication in Indian society. 
K.M. Shrivastava's Radio and T.V. Journalism (1989) is significant 
study in mass communication introducing various technical, professional and 
policy aspects of radio and television. The study demonstrates how a 
government controlled network can be objective and fair while reporting 
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internal politics. One can feel the excitement and tension of broadcast 
journalism while going through the book." 
Sunanda Arya's Mass Media and Public Opinion in India is another 
significant empirical study specially focused on the role of public opinion. 
While analyzing the role of mass media in the socio-economic advancement of 
the rural community. CM. Jain, Cangan and Bhanawat believe that the 
problems deeply entrenched at the grass roots level to be prioritized so that the 
process of development could be initiated at the media level. They felt that 
there is an urgent need for proper planning in the projection of rural 
programmes. Moreover, the rural programmes currently telecast are more 
information based and then recreational. 
Gopal Saxena's Television in India : Changes and Challenges (1996) 
gives a critical account of the development of television in India and analyses 
the stresses and strings attached. The study denotes that T.V. as a mass media 
in the Indian context is something beyond mere glamour or show biz. Issues 
like autonomy for the electronic media, balancing of investment on on 
hardware and software, fuller realization of the potential of the medium in the 
wake of cluttering channels and similar such issues agitating the public mind 
are objectively discussed by bringing in different views. 
Media and Communications : New Information Order (1997) Volume 
I & II, provide different dynamics of information whether it is creation or 
gathering of dissemination. The authors Mridula Menon and Ved Prakash 
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Gandhi have taken up critical issues such as changing dimension of mass 
communication. The study provides useful insights into an interactive 
discipline of media and communication. Other corollaries extend to areas like 
telecom technology and new information system constrains and critique of 
mass communication, communication industry and private enterprise audio-
visual revolution and the educational challenge telecommunications and digital 
revolution, mass communication and individual privacy, media and 
transborder, data flows and international relations and communication policy. 
U.K. Singh and K.N. Sudershan in Media Education (1996) mainly 
focus on state of the art' information at the same time providing the media, 
freedom of access to broadcasting, motion picture in relation to social control 
and social functions by the press. 
Education and Electronics Media (1996) by Mruhalini discusses as to 
how television viewing leaves a strong impact on children behaviour, 
particularly at early childhood stage. The author feels that the intensity on 
variety of the impact of televiewing differs in relation to the type of programme 
children watch. 
Communication by Design : The Politics of Information and 
Communication Technologies (1996) is another study focusing mainly on the 
relationship between the rise of information and the economic, political and 
cultural significance of communication and information. The study reveals how 
the innovation process gives rise to the diverse and dynamic advance 
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information and communication technology based system that are so central to 
all aspects industrial and social change. 
Another study by D' Souza, Mass Media : Today and Tomorrow 
(1997) takes a closer look at the concept of social change and how mass media 
can bring about positive social change in India. 
Amrita Shah's Hype and Hypocrisy Television in Urban India (1997) 
is another interesting study on television in India who casts her eyes on the 
sweep of changes, events, events and controversies brought about by television 
over the last fifteen years. She comes to conclusion that "that tendency to invite 
and resist change with equal fervour ensures that in India the more things 
changes the more the remain the same". 
In another such study, Modern Communication and Information 
System (1997) Jagdish Vachhani attempts to bring into focus the several 
aspects and application of communication and information systems that have 
bearing on the dissemination of knowledge and information. He illustrates that 
communication and information are together the cornerstone of the functioning 
of all systems in all domains of life - public or private. Efficient and optimal 
functioning of systems calls for availability of information in appropriate form, 
immediate response and correct application. Degree of efficiency and optimal 
utilization therefore, are directly by value to communication becomes obvious. 
The question between communication and information systems determines the 
degree of efficacy of individuals and organizations. 
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Broadcasting Reform in India: Media Law from a Global Perspective 
(1998) is another study on media focusing on revising media laws, trends in 
Indian media and prospects for broadcasts reform and various bills on 
comparative media law and a challenge to the power of central government. 
Dipankar Sinha in Communicating Development in the New World 
Order (1998) gives a critical analysis as to how media plays a significant role 
in communicating the whole development in the new world order. The book 
reveals that the effort to relocate the Third World Development Problematicque 
in the new world order is integrally linked to the analysis of the contemporary 
dynamics of transnational communication. The study focuses on the social and 
political implication of the modes of communication and the changes in these 
modes of communication and of the changes modes in the specific context of 
global development. 
It is felt that there is need for research and study in the potential role of 
transnational commimication. 
In Encyclopaedia of Mass Media and Communication Series two 
volumes entitled the Mass communication and the Electronic media (1999) 
compiled articles which is useful study conducted by Arvind Kumar et al. 
focusing on revolutionary changes in the field of media and mass 
communication. 
S.L. Shah in Information Technology (1999) gives a synthesis of 
computers and communication networks covering the development of 
computers and communication system in India and abroad. 
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Angela Wadia in Communication and Media: Studies in ideas, 
Initiation and Institution (1999) has examined the key concepts that are behind 
the greatest moving force in human history and makes realistic projections for 
the future in terms of information technology, data management, multinational 
technology, data management, multinational objectives and individual 
initiatives. 
In Modern Communication Technologies (1999) Y.K. D'Souza 
focuses on planned development and the increased role of mass media in it. 
Media provides communication support to the plans and inform people about 
the philosophy and objectives of plans and also about targets and benefits 
accruing to them as also about media's responsibilities involved in the planned 
efforts. 
As we have seen many studies have been conducted in this direction in 
the West, but in Indian context one comes across very few studies which seek 
to explore the impact of mass media on various areas of interest and the role of 
mass media and their management in transitional society are still faced with 
complex problems. There is a great social relevance of television in India. In 
fact we have to make India a modem society and quicken the pace of progress 
in every field of life, a network of television stations will have to be opened 
and entire population of the country covered at the earliest possible. Television 
offers good entertainment. It is one of the most effective media of mass 
communication. Government can reach information to the widest area of 
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society about its policies and programmes through any other means of mass 
communication. It can educate the people on the desired times. 
Methodology 
The present study seeks to inquire into the mythological T.V. serial 
programmes of Doordashan and its socio-cultural implications on the urban 
middle class of Delhi. 
The Ramayana and Mahabaharata T.V. serials won such a massive 
popularity and it make an example of successful serials. While these serials 
were on broadcast, the nation was passing through mass mobilization and 
Hindu consciousness. 
Many sociologists and social scientist saw this upsurge as media 
induced. As the mass upsurge i.e., the Hindu nationalist movement have 
tremendous implication for the society and polity of the nation. The role of 
such mythological T.V. serials that were broadcast by the national network i.e. 
Doordarshan, a government controlled network, in homogenizing and 
consolidating the Hindu masses for vested interests deserve thorough 
examination and study, my selection of this area and topic is inspired by this 
reason. I do not assume that such telerialization and broadcasting was the part 
of Hindu right. The serialization of the epics were done seeing the importance 
of the epics Ramayana and Mahabharata in the life of the majority of the 
audience, its melodrama pathos, values which are central to the Hindu life, in 
India. Ramananad Sagar's & B.R.Chopra's works involved the universalistic 
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human values which are characteristically Indian and they touched the heart of 
all Indians. The scripts which were loaded with feelings was written by a 
Muslim, Rahi Masoom Raza. I do not seek to correlate or establish causal 
relationship between media and Hindu right upsurge. 
Objectives of the Study 
1. Are mythological TV serials like the Ramayana and Mahabharata capable 
of inducing religious values to Indian society ? 
2. How Indian audiences have received the various mythological TV 
programmes? 
3. Does such programming on Doordarshan have the potential of 
endangering Indian secular values ? 
4. How technology of communication followed by the entry of the 
Ramayana and the Mahabharata has led to the popularity of Doordarshan, 
5. Where does it help and what are the positive and negative consequences 
of the advent of mythological TV serials on Doordarshan. 
6. Whether Indians should depend on other for values, knowledge, 
information and entertainment in the development of cultural identity. 
Hypotheses of the Study 
1. Mass media, specially Doordarshan is accepted as an effective and useful 
means of information, education and entertainment. 
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2. The Ramayana and Mahabharata TV serials have influenced in the 
formulation of religious attitudes and perceptions of its viewers in an 
effective manner. 
3. The Ramayana and Mahabharata T.V. serials homogenized the Hindu 
masses. 
4. The Ramayana and Mahabharata T.V. serials made people to hark back to 
the golden past of India. 
5. Ramayana and Mahabharata T.V. serials developed a sense of national 
pride and national integration. 
6. Television is being utilized as a means of inculcating popular cultural 
values. 
7. Television creates a kind of social and cultural awareness. 
8. Respondent's perception about mythological T.V. serials are sometimes 
vague and emotionally comprehended. 
Literature was surveyed and secondary information pertaining to the 
electronic media and social and cultural progremmes was collected. The study 
was planned which included the setting up indicators and to identify the target 
groups to be interviewed. An exclusive interviewed schedule was designed 
with subjective and objective questionnaire the interview schedule was 
preceded. The questionnaire was structured and after the fieldwork and open-
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ended questionnaire was coded for data entry. Analysis plan was prepared and 
with statistical inputs analysis was done. 
The Second Chapter - Beginning of Television in India - This chapter gives 
background and programming strategies of Doordarshan. 
The Third chapter - Socio-cuitural history of mythological T.V. serials -
This chapter explores socio-cultural history of various mythological T.V. 
serials on Doordarshan. 
The Fourth Chapter - Methodology and approach to the study - This 
chapter brings out the issues, involved in my study are objective, universe, 
sampling, data collection tools and limitations. 
The Fifth Chapter - Middle class in India - This chapter deals with the 
various theories of middle class and the condition of middle class of India in 
general and Delhi in particular. 
The Sixth Chapter - Respondents Perceptions on mythological T.V. serials 
on Doordarshan : An analysis - This chapter dissects and disseminates the 
outlook and thought processes of Delhi Urban middle class viewers. 
The Seventh Chapter - Summary and Conclusion - This chapter presents a 
summation and analysis of the problems and results of the research conducted. 
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Chapter - 2 
BEGINNING OF TELEVISION IN INDIA 
The aim of this chapter is to investigate a set of television genre on Indian 
television, and to reach some conclusion about the role television can play in the 
broad social, cultural and political map of India. I start with the development of 
television because motivation to ask questions, and fmd possible answers, lies in 
the historical conjunction of a series of events focused around the development 
and state of Indian television today, and its present potential relationship with a 
set of other elements in the Indian scenario. 
The first Prime Minister of India, Jawaharlal Nehru, placed the 
development of television as a crucial issue on the national agenda. Following 
this, the growth of television in India can be traced along two lines. First, there 
were technological innovations that may be experimental television possible, 
ultimately leading to the current form of broadcast that includes a combination 
of satellite coimections, microwave links and colour broadcasts. At the same 
time there were refinements in the variety of programmes on television as it 
graduated from an educational medium of limited time to one that now includes 
a large range of programmes. In the process of development, there were two 
issues that were the focus of ongoing debate. The concern that the commercials 
on television would make television a medium of entertainment rather than 
education and constant pressure to relieve Doordarshan of direct control each. 
Daily transmission began in 1965 and by 1970, there were 22,000 sets in the 
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country - all imported besides those for community viewing.^  In 1972 TV 
services were extended to a second city Mumbai. By 1975 Calcutta, Chennai, 
Srinagar, Amritsar and Lucknow also had TV stations. In 1975-76 the Satellite 
Instructional Experiment (SITE) brought television to 2,400 village in most 
inaccessible and least developed areas for one year. 
In 1982, a regular satellite link between Delhi and other transmitters were 
established to facilitate the introduction of the National programme. With this 
area of fast expansion of TV services through low power transmitters was also 
heralded. 
The Asian Games of 1982 provided both the motivation and proper 
setting for the government to launch colour transmission. A regular satellite link 
between the Delhi Doordarshan and Doordarshan centers as also established. 
Two years later, a second channel called DD-2 was launched and services were 
later extended to Mumbai, Calcutta and Chetmai. As the four metropolitan cities 
were linked and channel was christened the metro channel and it is generally 
described as an entertainment channel. It took Doordarshan 13 yeas to launch a 
third channel, the ill-fated DD-3, which declared to be an infotainment channel 
on November 14, 1995. By then official media had already come under pressures 
of competition from the private cable and satellite channels. Cable television was 
spreading very fast, particularly in urban and semi-urban areas of the country 
and private and foreign channels had made their appearances on the Indian 
scene. 
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It is in this scenario that Doordarshan decided to introduce Movie club as 
part of its effort to compete with Zee Television which had launched a separate 
movie service called Zee Cinema. The launch of DD-India, an international 
channel, consisting of best of programming from Doordarshan followed soon 
after on hired foreign satellite PS-4. By November 1996, Doordarshan realized it 
was not possible to bear the high cost of running two low-earning channels and 
Movie club was merged with DD-3. But the DD-3 experiment, often dubbed as 
elitist channel, could attract neither enough audience nor advertisement to 
sustain itself. A desperate effort by the government to indirectly influence cable 
distribution in favour of Doordarshan through the cable law did not help save 
DD-3. The cable law specifies that cable operators will have to show at least two 
of the Doordarshan's charmels. Most of the cable operators showed DD-1, the 
national channel and DD-2 but ignored Movie club and DD-3. But cable 
operators have been showing Doordarshan's regional language channels due to 
pressure from customers speaking diverse languages. DD-3 was ultimately 
closed down in January 1998. 
Satellite Instructional Television Experiment (SITE) 
There were various events that marked a qualitative change in both state 
policy and the structure of television viewing in India: introduction of colour 
television, the implementation of Satellite Instructional Television Experiment 
(SITE), commercialization, the liberalization of television imports, and the 
installation of the satellite 1-B. In 1969, based on NASCOM's feasibility studies. 
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the Indian government approved a proposal for the satellite Instructional 
Television Experiment (SITE) using the United States' National Aeronautics and 
Space Administration's (NASA's) Application technology SateUite-6 (AT-6). 
SITE was a one-year pilot project undertaken in 1970-75; with an aim to 
experiment with television through satellite communication and broadcast 
special programmes to six rural clusters (which included a total of 2,400 villages 
and several million people. Its objectives were to improve rural primary school 
education, provide teacher training, improve agriculture, health, hygiene and 
nutritional practices, and contribute to family plarming and national integration. 
The structure and content of SITE reflected the dominant national credo of the 
1960s and early 1970s: self-reliance, 'socialism' and progress through 
technological input. 
Commercialization of Indian Television 
While SITE technology generated a large amount of academic research, 
the second development the slow entry of commercials on television - went 
relatively unnoticed by academic researchers. Before 1976, policy makers in the 
Ministry of Information and Broadcasting had been struggling with the question 
of commercialization for a while. On the other hand television in India was 
sitting on the fence between the two poles of education and entertainment, rural 
and urban, with a slow but steady tilt towards the urban-entertainment dipole. 
Television was leading to increasing costs. At the same time advertisers 
recognized that television would allow them to reach the more affluent urban 
48 
audience. The argument in favour of commercialization of television was only 
motivated by financial consideration. It was argued that television could earn 
adequate money to support itself, and finance its own expansion programmes. 
Finally, on January 1, 1976, the government introduced advertisement on 
television. In 1980 Doordarshan invited advertisers to sponsors TV programmes 
and finally, opened up the barrage of commercials during the 1982 Asian 
Games. This also meant that television would become increasingly an 
entertainment medium, aimed at more affluent urban sectors of India. Many 
researchers have regarded the state's strategy of going commercial with 
television as a dilution of its development goals. However, it is precisely this 
strategy that has been made possible the entry of the state into the familial space 
and, in the process, redefining viewer's relationship to both public and private 
spheres. 
Introduction of Colour Transmission 
In January 1980 then newly formed Indira Gandhi government addressed 
the question of introducing colour television in India. Along with the other 
expansion plans, one major area of expansion was the adoption of the colour 
transmission facility for Indian television. The decision for the introduction of 
colour transmission was taken for three reasons. First, on an international level, 
there had been a rapid transfer of colour, thus reducing the availability of the 
obsolete black and white transmission and receiving technology. Secondly, other 
developing countries with similar per capita income and receiving technology. 
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Secondly, other developing countries with similar per capita income had already 
converted to colour transmission. Finally, indigenous technology and technical 
know-how were available India for transforming to colour broadcast. 
The Asian Games and other significant developments such as 
introduction of commercial television, SITE, launch of INSAT-FB, introduction 
of colour transmission determined some of the fundamental characteristics of the 
current state of television in India. First, television broadcasts are today available 
across the entire nation. Secondly, the regional priority of education has been 
supplemented by entertainment oriented aided by the commercial sponsors. 
Consequently, television is now established as primarily urban phenomenon. 
Thirdly, television is accepted as a quasi-commercial medium, the advertisers 
recognize television's potential of reaching the affluent urban audience of 
television. Fourth, television has emerged a popular cultural form and a large 
number of people across the country now considers watching television a part of 
everyday material practices and activities. 
Doordarshan's Dilemma : Rural-Urban and Education Entertainment 
Debate 
Experiments with television, which began with the scope of programmes 
which were restricted to educational broadcasts for a limited area around Delhi. 
The conscious effort of these progranmies were to supplement classroom 
education programmes for farmers in the agricultural areas, notes on hygiene, 
methods of family planning and other instructional programmes. Television, at 
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this initial phase was primarily a pedagogic tool. There were also 'entertainment' 
programmes to supplement these broadcasts which were limited and primarily 
based on Hindi feature films. But the role of television was to assist in social and 
developmental endeavours rather than to provide a popular cultural forum for 
entertainment. The government of India, through its reports of the Chanda 
Commission highlighted the clear-educational and instructional thoughts of 
television and any other programmes were not important in the future plans of 
television. Consequently, educational television became the important area 
around which most media research developed. The educational and instructional 
thrusts of television led to the contradiction between television programming for 
rural and urban India and this contradiction has not been resolved, but it 
implicated the development of the medium in India.^  
A source of tension around television is the opposition between 
educational and entertainment programmes and its relation with rural-urban 
dichotomy. This contradiction had its roots in the way in which the early 
proponents of state-owned television answered policy questions. Exhibiting in 
decision about the format and purpose of television, the initial programmes 
included fair amount of programming that was considered to be entertainment. 
There was recognition that television could not remain just a channel for 
education but would include entertainment, although it was always made clear 
that entertainment would be the second priority. This is also highlighted in the 
Chanda Commission Report of 1964, which stated the same thing in their 
recommendation calling these programmes as 'programmes of entertainment'. 
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The period between 1972 and 1982 saw at the rapid expansion of 
television in India. The proliferation of genres of programmes on television and 
rapid development in the production and transmission technologies brought 
dramatic changes in this decade. What was initially an educational medium with 
set of standardized programmes were replaced with more imaginative use of 
talent to present similar material in more attractive forms. Simultaneously, there 
were advancement in the production and distribution technologies of television. 
There was an increase in the number of broadcast facilities as local television 
stations were set up in most metropolitan areas. 
In this period, there was also a rapid growth in the indigenous 
manufacture of receivers. This was an area that was also regulated by the 
government in the sixties but, with the increasing liberalization of licensing 
regulations, there was a boom in the commercial manufacturing of television 
sets, and these were marketed primarily to the urban audience. One consequence 
of this expansion of the urban audience base was the recognition by the business 
houses in India that television was an excellent medium for advertising. This 
realization coupled with the fact that government owned Doordarshan always 
needed money for its expansion led the initial more towards the 
commercialization of television programmes in India. The commercialization of 
television in India meant not that television is owned and operated by 
commercial firm, but certain businesses that can afford to, and are willing to pay 
price, can have limited access to the airwaves. 
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By this time, television had become a household and began to play a 
central role in redefining domestic space and time. Given the centrality of the 
medium in the Indian household, it was often the focus of attention in the 
evenings when daily transmission would take place. Then emerged the concept 
of 'prime time', the much sought after for the producers and the advertisers. 
Family viewing of television became increasingly popular. 
The significance of these changes were in the proliferation and 
availability of telecasts across most of the country; the diversity of programmes 
on television heading to the possibility of identifying similar and conflicting sets 
of progranmies; the introduction of commercials on television, the emergence of 
variety of secondary texts that discussed the television texts, for example 
magazines such as TV and vide World that appeared in the early 1980s, 'TV 
Guides in newspapers, and reviews of television programmes. These trends 
along with the increasing presence of entertainment programmes and the 
development sin both broadcast and receiving technology brought dramatic 
changes to the state of television following 1982 and the Asian Games in Delhi, 
television in India developed as a medium whose earlier 'educational' purpose 
and programming as increasingly supplemented by the growing presence of non-
educational programmes. This corpus of programmes diversified from the earlier 
dependence on feature film based programes into television plays and the 
emergence of serials and soap operas. The variety of genres followed each other 
in specific patterns beginning with the early evening children's programmes, 
moving onto programming for youth and women, followed by news and then 
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string of serialized programmes that occupied thie 'prime-time' of Indian 
television - which is from eight in the evening till ten at night. National Network 
went on the air around eight O'clock in the evening with Hindi news indicating 
the beginning of the 'prime time'. Through these generic expression, the 
development of recognizable flow, and the emergence of specific programmes 
from Hum Log to Shanti, Doordarshan has developed its own set of cultural and 
signifying practices that are the specific to television in India. 
In 1979, Delhi television had a mix programmes that included news 
instructional programmes for children, women, farmers etc. Entertainment 
programmes included feature films broadcast on the weekends, fihn-based 
musical programmes included feature fihns broadcast on the weekends, fihn-
based musical programmes and imported serials. The imported programmes 
were closer to the cultural proximity to the popular culture of educated urban 
India then rural India. The imported programmes were meant for privileged 
urban audience. Imported programmes included both educational/instructional 
and entertaiimient which mostly cause from BBC, Russian Television, United 
States Information Services and Canadijin Broadcasting Corporation - all in 
English. This is also when linguistic tension began to emerge. 
Simultaneously and naturally there was also the growing concern that 
television was becoming an increasingly urban phenomenon. This was partly 
added by the fact that the primary transmission centers were located in the urban 
areas and the urban middle class population had the material resources to buy 
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receivers more readily than the rural viewers did. While rural viewers were 
largely dependent on community television sets, urban middle class viewers 
watched television on personal set in the comfort of their homes. With the 
increase in the entertainment programmes for urban viewers, firstly, the text of 
television was getting more complex and variegated. The dichotomy between 
education and entertainment was blurred. With the variety of texts on television, 
the potential meanings of the texts were multiplying too, changing the way in 
which television would become effective in the culture.^ Secondly, television 
was becoming increasingly possible, particularly to the affluent urban groups 
who could afford private receivers. It was getting incorporated within the urban 
audiences, who were beginning to link the practice of watching television with 
other social, cultural and domestic activities. Television was becoming a part of 
domestic life - a part of urban culture where as in rural areas, television viewing 
was largely a community affair. Community TV viewing caught on in India 
during the mid-1970s, when some 8,000-community television sets was installed 
in the 2,400 SITE villages. While most of these have now been phased out 
certain state governments are pushing for conmiunity TV viewing by installing 
sets in public places. 
Internal Contradictions of Doordarshan 
Currently, the National Network of Doordarshan can reimage the country 
in a way that is informed by the ideology of the social bloc which has control of 
this non-autonomous medium. With the telecast of the Mahabharata and the 
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Ramayana and the going Sri Krishna serials teii^^ionjnjndiji^was/conibined 
with a central Indian epic. What emerges is an image "oTTrnnfthiat is produced 
and reproduced by Doordarshan and circulated as the dominant and preferred 
one. Within the conjectural and articulated image of societies and nation, 
Doordarshan plays a crucial role in circulating an ideologically correct national 
Hindu image. With popular culture, the articulation of Ramayan, Maharharata 
and Sri Krishna brought the Hindu heroes into the domesticity of nearly 90 per 
cent of Indian homes, reem,phasizing the Hinduness of India and consequently, 
the un-Indianness of non-Hindus. In turn other practices and larger parts of the 
social arena are marginalized and within the national image, these are produced 
as deviant and non-Indian, moving further away from the secular promises of the 
constitution. 
To promote 'national integrity' was one of the most important objectives 
of Doordarshan and in the wake of separatist and regionalist movements of the 
late seventies and eighties, in Punjab, Assam and other places, this aun became 
increasingly significant. The self-assertion of regional identities has been 
suppressed. Upheavals in Kashmir, Punjab, the North East have been treated by 
Doordarshan as threats to nation-state. So, the serials from Sanjha chulha and 
Gul Gulshan Gulfam in 1987 to Ajnabi in 1993 Doordarshan spread the view 
that insurgency was responsible for destroying the social, economic and familial 
fabric of the people's lives. Doordarshan has thus intensified the feelings of 
regionalism, the urban-rural contradictions and the rich and poor divide instead 
of being able to fashion a true consensus on the ideological political and cultural 
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justifications for the nation-state of India. As the Joshi Committee Report 
pointed out, Doordarshan remained DeJhi-centric, and insistent on beaming a 
homogeneous central construct throughout the nation. 
According to Information and Broadcasting ministry's recent publication 
Doordarshan 1997, the social objective of Doordarshan are (i) To act as a 
catalyst for social change, (2) to promote national integration, to stimulate 
scientific temper in the mind of the people, (3) To disseminate the message of 
family planning as a means of population control and family welfare, (4) to 
provide essential information and knowledge in order to stimulate greater 
agricultural production, (5) to promote and preserve ecological balance. (6) To 
highlight the need for social and welfare measures including welfare of women, 
children and less privileged, (7) to promote interest of games and sports, and (8) 
to create value of appraisal of art and cultural heritage. Long before, the 
introduction of the National Programming on August 15, 1982 as a result of 
improved technology and microwave links allowed Doordarshan to develop into 
a truly national network capable of fiilfilling two of the objectives of television 
in India: "to promote national integration" and 'to stimulate appreciation of our 
artistic and cultural heritage'. Unfortunately, it has failed in both. 
The nation-wide beaming of Network Programmes on Dordarshan was of 
the rejected in some areas of the country because it was seen as vehicle for 
imposing Hindi and treating non-Hindi programmes as secondary text on the 
linguistically diverse states. The National programmes were seen as the centre's 
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attempt to establish Hindi and North Indian culture as the genuine articulation of 
Indian identity and was rejected consequently, Doordarshan had no option but to 
set up its language channels of which 15 use on an today beaming out 
educational and entertainment programmes, including those dubbed into regional 
languages from the original Hindi serials. 
Till a few years back, the most common complaint regarding 
Doordarshan among its viewers was that its news and current affairs 
programmes were both dull and propagandist. The quality of news coverage has 
always been a political issue with opposition parties demanding just fair 
coverage but at the same time also de-linking the broadcast media from the 
government. This is what led to the move towards granting autonomy to 
Doordarshan and the first non-Congress government in new Delhi in 1977 
floated the concept of Prasar Bharati. Debate on autonomy have centred so far 
on the more overt and explicit use to serve political purposes, and have more or 
less overlooked the development and educational component of state-run 
broadcasting. Nevertheless, the quest for autonomy has been long and relentless. 
The most obvious, manifestation of Doordarshan's inability to address 
diversity is in its consistent attempt to impose a narrow political vision on the 
country. Thus, Doordarshan instead of becoming a medium by which true 
national consensus can be created and disseminated. Doordarshan has itself 
become a symbol of the exclusionary nature of the national narrative. Instead of 
manufacturing consent, Doordarshan has often manufactured dissent. If we 
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examine the situation in the context of today's discourse, it is the other way now. 
The process has reversed. The all-powerful government of India is helpless, and 
far from having any control over it, is valuable to arrest the negative features of 
dissemination of the messages from the sky. Perhaps, a more disturbing aspect of 
the government controlled electronic media is that it has centred the market 
forces in the name of commercialism and subordination of cultural values we 
claim to preserve. 
Finally, to sum up there is an overlapping of at least three agendas in the 
constitution of Doordarshan as an institution. Three different agendas which are 
not easily reconciled with each other are presented through this medium: the 
informative and educational objectives laid out by welfare state, the consumerist 
agenda set forth through commercials, and thirdly the ideological and often 
normative formulation of values through programmes themselves.^ 
Under Threat: Public Service Broadcast in India 
Globally, public service broadcasting is in decline. Deregulation and 
competition from the new players is rapidly eroding the public service ethics in 
television. Worldwide, outside news and current affairs, factual programming is 
disappearing from the prime time slot. In the developing world particularly 
public service television is equated with government propaganda. Technological 
changes, such as the growth broadcasting from satellite and cable television, are 
eroding the dominant position of the public service broadcast.* 
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The entry of cable and satellite television, as else where in the world had 
led to proliferation of market-driven television channels whose main concern is 
to earn as much profit possible. Today, Doordarshan is caught in a dilemma as 
how to compete with private channels and also to perform its role as a public 
service broadcaster. Yet, clearly the need for socially committed television in 
India has not withered away the Verghese Working Group Report (1978) 
asserted that the priority of broadcasting has to change from urban elitist 
mornings to the rural and semi-urban areas and to the urban poor. It should also 
work towards filling the rural-urban, tradition modernity gap. The recent 
Supreme Court Judgement on freedom of Airwaves by justice B.P. Jeevan 
Reddy is noteworthy. According to the Judgement: 
"... Diversity of opinions, views, ideas and ideologies are essential to 
enable the citizens to arrive at informed jdugement on all issues touching them. 
This can't be provided by a medium controlled by a monopoly - whether the 
monopoly is of the state or any other individual, group or organization . As a 
matter of fact, private broadcasting stations' may perhaps be more prejudicial to 
the free speech right of the citizen than the government controlled media. The 
broadcasting media should be wider the control of the public as distinct from the 
government. This is the command implicit in Article 19(l)(a). Airwaves being 
public property, it is the duty of the state to see that airwaves are so utilized as to 
advance the free speech right of the citizens, which is served by ensuring 
plurality and diversity of views, opinion and ideas. The airwaves or frequencies 
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are public property. Their use has to be controlled and regulated by public 
authority in the interests of the public and prevent the invasion of their rights".' 
According to the Clause 12 of the Prasar Bharti Act of 1990, the 
Corporations primary duty is to "Organize and conduct public service 
broadcasting services to inform, educate and entertain the public". Apart from 
"safeguarding the citizen's right to be informed freely, truthfiilly and objectively 
on all matters of public interest, Prasar Bharti would have special commitments 
as public service broadcaster. This would include "paying special attention" to 
fields that commercial broadcasters ignore, such as education, agriculture, rural 
development, health and family welfare.'" The Corporation will also have to 
meet the needs of regional audiences, minorities and people of India's scheduled 
Tribes. The Act gives Prasar Bharti an activist agenda, mandating among other 
things that it "promote social justice" and combat "evils of untouchability", work 
for "safeguarding the rights of the working class" and stimulate "national 
consciousness on the status and problems of women". It reiterated that 
broadcasting should be 'conducted as a public service'. The Sengupta 
Committee on Prasar Bharti points out that in the wake of large influx of alien 
entertainment, directed to the top crusts, the minority with growing purchasing 
power and propensity to spend, the significances of public service broadcasting 
needs no overemphasis today." 
A report by Delhi based Forum for Independent Film and Video suggests 
a broadcasting that has three parallel streams. Commercial platforms where 
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programming is geared to the needs of the advertiser. Official platforms, 
reflecting government policies and programmes, concerns and initiatives, 
managed and staffed by government officials. Public service broadcasting 
service with its own structures of administration and programming. Such service 
is sought to be guided by three essential values: Autonomy, from direct-political 
or commercial interests; Access, that works for an expanding production base -
that gives access to wide spectrum of society, by interfacmg social initiatives 
with technology and specialized creative means to express them and works 
against monopolistic control; and plurality which is committed to the fi"ee 
expression of diverse and contending ideas, both dominant and marginal which 
provides space for experimentation and innovation, and act as a laboratory 
towards the creation for a new diversity of visual language, styles, and genres. 
These emphases are derived from a wide ranging survey of similar parallel 
public broadcasting initiatives elsewhere in the world, especially with reference 
to CHI (UK), PBXs (USA), ZDF German and recent initiatives in South Africa. 
The interpretation of the concept of national interest or national consensus 
is a complex and controversial issue in the field of public service broadcasting. 
In a society like India communities with different and competing ideas of their 
interest and identity consensus may not exist or at least can not be taken for 
granted. Difficult questions of diversity arise because the accommodation of 
different views and objectivity in the presentation of them. In a society like 
India, where there is widespread illiteracy, television is a key medium in shaping 
62 
consensus around ideas and in driving the processes that constitute civil society. 
The report by Forum for Independent Film and Video concludes by saying: 
"We live in a society that is hungry for communication, for dialogue and 
for self expression. Independently, produced documentaries have been steadily 
gaining global recognition not only for their concerns, but also for their ability to 
provide us with evocative and stimulating images and sounds that speak of our 
lives. These are joined by other spirited initiatives, thousands of NGOs and 
activists who are producing and distributing fihns. All it locks is the will to make 
it happen".'^ 
Ostensibly committed for many years to objectives and principles of 
public service broadcasting, the government in the mid-1990s, not only looked 
benignly at the mushrooming of commercial radio and television, but also 
became an active participants in the commercialization process. In this period of 
transition from a state dominated to market driven economy, Indian television 
will have to struggle to establish and preserve, if not public broadcasting, at least 
broadcasting in the public interest. 
Doordarshan and New Media Market 
The massive growth of television in India is the last decade and half has 
also been due to operationalization of the INSAT satellite system in 1982, 
liberalization of economic policy and lack of curbs on the reception f transitional 
foreign satellite programmes, aided by the enterprising Indians to provide access 
to the channels at affordable rates. The governance of Indian mass media can be 
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divided into three periods for narrative simplicity. The first period begins with 
1885 Telegraph Act and concludes in mid-1983, when Indira Gandhi's 
government undertook the creation of a pan-Indian infrastructure for 
broadcasting television. During the second period, the approximately 1983 to 
1991, the central government continued to hold a monopoly over both television 
hardware and programming, Victoria L. Farmer observes: 
"This period represented a rare, and perhaps unique situation in which the 
ruling party of a thriving post-colonial democracy held sway over the airwaves 
of a phenomenally diverse country, facing the difficulties of broadcasting to an 
audience characterized by great diversities in language, cultural practice, religion 
and living standards. Unlike government run television infrastructures in 
industrialized societies the legitimacy of Indian government's monopoly was 
predicted on its use to promote socio-economic development; and unlike 
national television systems in more homogeneous societies, the cultural link 
between programming and its audience was not clear. Instead the television 
naturally reflecting a relatively homogeneous national culture Indian 
programming was specifically designed to create and identity".'^ 
The third period under discussion dates from 1991-92, when the 
government of India effectively lost its monopolistic control of the airwaves 
through the advent of transnational satellite television. Satellite television 
became more lucrative, numerous and heavily capitalized after the popular 
demand for satellite news coverage of bombing of Iraq during the gulf war. 
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Today, Doordarshan has a network of 750 terrestrial transmitters with 
studios in 40 cities of the country. It has 17 channels, which include the national 
channel, which is a terrestrial service, and satellite channels, which include DD-
2 and regional language channels. It puts out 1,400 hours programme every 
weak. The terrestrial signals of Doordarshan can reach 87 per cent of the 
country's 950 million. In terms of assets, it has valued at Rs. 55000 crores. 
Doordarshan uses four India made satellites, INSAT ID, INSAT 2 A, INS AT 2B 
and INSAT 2C to distribute 16 channel while DD-India is distributed by PS4. 
DD-1 uses two satellites, INSAT ID and INSAT 2C, besides 82 high powered 
transmitters and 596 low powered transmitters to distribute satellite feed to 
length and breadth of India. DD-2 uses INSAT 2C, 6 high powered transmitters 
and 37 low powered transmitters. DD-1 claims a total viewership of 448 million 
while DD-2 claims that 112 million people view it. Among the regional 
channels, the highest viewership of 28 million is claimed by DD-8, the channel 
distributes programme feed in both Telegu and Punjabi languages. DD-5 and 
DD-7, the Tamil and Bengali charmels which claim the viewership of over 27 
million. The other major regional channels are the Kanada channels, called DD-
9 which claim audience size of 20 million followed by DD-4, the Malayalam 
channel that claim a viewership of 12 million. The number of programme 
production centers in 1980 was 10 and in 1998 it had gone upto 45.''* Indirectly 
it enables Doordarshan to produce more programmes to cater to varied needs 
specific to particular language, culture or region. 
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According to Doordarshan 97, the number of satellite households was 
14.2 million. Doordarshan 98 indicates that there are 18.4 million cable and 
satellite (C & S) households. Some other estimates have indicated that this 
number may be about 20 million. Doordarshan 96 has quoted the national 
Readership Survey (NRS) 1995 study regarding the comparative reach of 
different charmels. The prunary channel of Doordarshan National (DDl) reaches 
all the television households. The DD2 chaimel reaches 44.9 per cent of the 
households. Zee TV reach is 29.3 per cent STAR Plus 28.1 per cent and Sun TV 
7.0 per cent. 
Despite all the limitations of Dordarshan when it comes to the television 
content, it remains to be praise-worthy. To understand the same the supply of 
television content from foreign satellite channels is to be seen as an addition to 
Doordarshan primary channel (DDl). As already indicated, all of the television 
households receive DDl programmes. Doordarshan has defined for itself a 
social philosophy which insists that Doordarshan progranunes work as catalyst 
for social change, stimulate scientific temper, aim towards social welfare of 
women, children and the less privileged, create values of appreciation of art and 
cultural heritage along with entertainment. This means that whether programmes 
transmitted are of Indian origin or foreign origin, they have to conform to social 
objectives. Doordarshan devotes almost 36 hours per week for educational 
programme. 
The various satellite channels too have their own sets of values and 
agenda, which determines their programme content. For instance. Discovery is a 
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niche channel, devoted to environment, culture science, wildlife etc. and works 
as environment channel. BBC World, CNN, STAR News are devoted to news 
and current affairs. They also strive for profit but work within the boundaries 
defined for them. The specific goals of private satellite channels, especially the 
foreign channels are different from those of Doordarshan. Most importantly, 
private cable and satellite channels are guided by the profit motive. In addition to 
the mainstream channels like Doordarshan and foreign satellite channels in 
India, there are provision for specialized development communication 
programmes, which are either run as a specific development communication 
project or mandated through the philosophy of Doordarshan. 
On the one hand, private satellite channels are trying to follow the agenda 
set by Doorddarshan, on the other hand, commercially sponsored entertainment 
programmes are shown at the "prime-time" which is actually the time when 
people are watching television. Doordarshan is caught in a dilemma as to how to 
compete with private channels and also perform its role as a public broadcasting 
service. The market forces are compelling Doordarshan to show more of what 
people want to see rather than what they ought to see. The Working Group on 
Doordarshan software strengthens this view when it says: 
"Doordarshan is not in the business of television for raising in the 
maximum revenue from commercials, advertisements arc incidental to its 
essentially educative role as publicly owned mass medium".'^ 
The media environment in India has witnessed a change over the last 
couple of decades. New Developments in the broadcasting industry have been 
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breathtaking in their scope and in the challenges that they present to broadcasters 
- both public and private. But for more so far a government run public 
broadcasting service. For unlike private broadcasters, public broadcasting is 
bound by its mandate to offer programming that is not just commercially driven, 
but one that "educates, informs and entertains" the majority of the people. 
However, noble of its intention, a public broadcaster has ultimately to operate in 
an industry that becomes aggressively competitive, even as government funding 
becomes more and more inaccessible. So it faces the twin challenges of offering 
programming that has to meet "public interest" objective while competing for 
resources with private broadcasters who are not bound by any such "public-
oriented" motives.'^ 
Doordarshan has taken several steps to meet this challenge. It now 
encourages a large number of private producers to contribute to programming. 
Every news and current affairs programme, till sometime back a monopoly of 
the state-owned charmel, and were given out to private producers. Doordarshan 
has started several specialized charmels. Through regional and national 
networking it meet local or regional and national needs. The qualities of 
programmes have also improved. Doordarshan has tried to meet the new 
challenges revamping its programme of both and involving the talent and 
resources of private producers. The viewer preference for entertainment oriented 
shows have been "respected" by Dordarshan. In short, this is clearly a case 
where influx of commercial enterprises has improved the quality of public 
service sphere. But the public sphere in India leaves a great deal to be desired. 
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Doordarshan has a great deal to achieve to ensure what Joshi working Group on 
"Software has stated, i.e., "authentic and appealing programmes based on 
intimate interaction with the people". Further, according to this report, 
Doordarshan programmes must reflect, the changing life pattern and problems of 
the basic social categories of the Indian society, the village-dwelling working 
peasants, artisans and labourers, the town classes and the intelligentia, women 
with real problems, conflicts and aspirations, the tribals different parts of India 
with their colourful heritage but their insecure future of Indian children 
embodying the hope and promise of India's future. 
Doordarshan completed forty years of its existence on Septembe 15, 
1999. For most of these forty yeas, television in India has been synonymous with 
Doordarshan. Though for much of its existence, Doordarshan has tried hard not 
to generate enough excitement in its viewers, as an organization it has 
consistently made news that has been watched and criticized Doordarshan and 
its programmes have not been able to make the expected difference in spreading 
education, furthering development, spreading social awareness, Development 
oriented programmes have often gone un-comprehended by their target 
audience. Today it is going through another of its periodic cycles of 
rejuvenation. Doordarshan it trying to hard sell, new charmels are being added, 
new deals struck Dordarshan currently appears to be more preoccupied with 
keeping up with competition with other private channels in urban markets. The 
moves towards automisation that are now going on may end up pushing it 
further in this direction, rather than establishing an independent broadcasting 
authority free from compulsion of both state and private commercial interests. 
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Chapter - 3 
MYTHOLOGICAL T.V. SERIALS : A SOCIO-CULTURAL 
HISTORY 
Mythology is a part and parcel of Indian tradition and culture. Although 
mythological stories have been in circulation before the advent of television, the 
scope, scale and speed of mythological story communication has become more 
effective and efficient. The colorful attire and consumes with which the serial 
actors and actresses arrive on the small screen has impacted the lives of Indian 
population especially the middle class category very much. This chapter will 
explore the socio-cultural history of various mythological television serials in 
India. 
It is a well known fact that television has faster and greater influence on 
society. In a democratic, secular and multicultural society country like India, 
television has a more important role to play. Indian television today, has grown 
into one of the biggest networks in the world. It is claimed that the programmes 
service of Indian television is aimed at the benefit of a unique pluralistic society 
in which the past and present, the modem and traditional blend with national 
languages and the multiplicity of dialects. To address this socio-cultural mosaic, 
Doordarshan, the Indian television network has, over the years widened the 
scope of its programmes and extended its hours of transmission. But directly or 
indirectly, these programmes reflect certain trends.' 
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A critical approach of the study of language, deconstructs the connections 
between language, power and ideology, which are often hidden beneath the 
structure of language, used in the TV serials. According to Althusser ,^ ideology 
is located in the imaginary relationships of individuals with the real conditions of 
existence. He proposed that ideology has material existence manifest in the 
material practices of the people. Here the focuses on the discourse structure of 
language in mythological serials dubbed in Malayalam, and attempts to evaluate 
the language ideology of the promoters. This enquiry focuses on language 
revivalism as well as the preponderant authority of one language over another, as 
revealed in the TV serials. 
Secularism Vs Communalism 
The national television network is aimed at fostering social, economic and 
cultural awareness; promoting the spirit of national integration and projecting the 
progress made by Indians in various fields. During the last two decades 
successive governments at the Center have been using mass media, particularly, 
television as an instrument to propagate and inculcate the spirit of nationalism. 
Media persons view media as a sub-system. Because mass communication, 
including television, can be regarded as sub-system of culture, a sub-system 
represents an important variable in the process of social change. It also 
represents power, and legitimizes the political and economic sub-system, thereby 
providing the web that holds society together. Whosoever controls the media 
has, to some extent, controlled the society. 
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Both historically and technologically, the methods and the means of 
communicating messages have been very crucial to the integration and the unity 
of a culture and society.^  But the recent trend is contrary. The Constitution of 
India declares that India is a secular country. However, most of the programmes 
telecast as TV serials do not consider the values of secularism. Secularism is 
understood largely as a code of morality without any religion's identity in its 
way. This assumption on the part of the producers and administrators helps the 
growth of revivalism that brings in religious overtones into the present culture, 
presented as the exemplary model by the TV serials. 
The serials of Ramayana and Mahabharata, the two great Indian epics, 
were the most popular programmes, till recently on Doordarshan. These serials 
have broken all previous records of programmes on Indian television. After the 
great success of these serials, other serials, namely, Srikrishna, Ohm 
Namasivaya, Jai Hanuman, Japam Tapam Vritham, Jai Mata, and Jai Ganga 
Maiya have been telecast. All these are based on Hindu mythology as depicted in 
the Epics and Puranas. The promoters of these serials take advantage of the 
religious archetype of the viewers at the expense of the literary qualities of the 
source materials. To attract the viewers, in addition to archetypes, visual 
potentialities are effectively used with the help of modem technology. The 
promoters attract more and more regional viewers, and the serials produced in 
Hindi, and mostly aimed at Hindi viewers, are dubbed in the regional languages. 
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Influence of Language 
Language can represent not only the objective word, but it can also 
conceive of abstract thoughts. According to the Sapir Whorf, thinking and 
perception are not only expressed through language, but are actually shaped by 
language. When Doordarshan recreates the source language of the Epics, it 
promotes authoritative influence of one language over others. 
Historically, Sanskrit is considered to be the ancient language in India, 
important religious, instructive, philosophical, and literary works have been 
written in Sanskrit. The great epics Ramayana and Mahabharata are composed in 
thousands of Sanskrit couplets. Vedas and Upanishads are time honored Hindu 
sacred books, which originated in Sanskrit and are rendered in other Indian 
languages. Consequently, Sanskrit is also perceived to be representing Hindu 
religion. 
The Mantras of the Vedas are to be rendered in an accurate pronunciation, 
according to the practice and sanction of several Hindu scripture texts. All 
mythological TV serials appear to made it a point to ensure accuracy in 
rendering mantras while they depict rituals. This apparent claim enhances their 
prestige in the minds of the devout viewers of these serials.'* 
Apart from other functions, the ritual forms may be used to preserve the 
religiosity of a social group. It is used in social practices such as wedding, 
upanayana, and funerals. It creates a spiritual or religious atmosphere. Following 
this religious practice, the TV serials provide no translations for Sanskrit words 
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in the original Hindi texts of the serials. The assumed reason is to create an 
authentic religious or spiritual atmosphere which includes, in Hindi religious 
contexts, maintaining the sacredness of the religious text. 
Actually, Doordarshan Hindi is a Sanskritized form of the language 
Critics say that the use of Hindi on national television programming has 
rendered Doordarshan a focal point for regional linguistic discontent. Also 
because television is controlled by the Center, critics charge that Doordarshan's 
use of Hindi constitutes cultural "imperialism" radiating from Delhi, bringing 
into question the legitimacy of Federal rule.^  The mythological serials that are 
continuously promoted now become another mode of the very same process. 
There is another point of view of Doordarshan Hindi by Mitra (1993/, a well-
known media person, who says that the present form of Hindi is an offshoot of 
Sanskrit and it is, therefore, able to establish a certain binding with Hindu 
religion as well. 
In the past few years, Mahabharata on Doordarshan has also been able to 
reproduce Hindi as the language of Bharat (India). Almost all mythological 
serials on Doordarshan have been circulated using a Hindi dialect that is 
archetypical of north-central India. In short, these serials reproduce Hindu-Hindi 
authority influence by circulating Sansrktized Hindi and mythology that are 
typically cormected with Hindu ideology and Hindu practices. 
Language Revivalism 
Language is the core medium in the process of socialization whereby 
people are constituted as an individual and a social subject. As Thirumalai^  
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writes, "there is a qualitative change in language use as the child grows, even 
though most of the structures are already acquired and available to him or her. 
The qualitative change is not simply restricted to the acquisition of some new 
and complex linguistic structures. The qualitative change must be seen more 
significantly in the ways the already available linguistic structures are put to 
use... socialization is nothing but the acquisition and use of symbols." If 
language is studied from the political point of view, inferences will indicate that 
there is always a hidden content couched in some specific linguistic terms and 
metaphor in the discourse. Study of these linguistic terms, metaphors, and their 
use will unravel the original intent. 
When one deconstructs the language in the mythological serials, it could 
be seen that there are keen revivalistic trends in the text of the serials. The aim of 
television promoters is to attract more and more regional viewers. They dub 
these into various regional languages. The dubbing uses highly Sanskritized 
terms, and tries to follow as closely as possible the original Hindi version. This 
type of Hindi shuns away from any naturalized Arabic and Persian loans as these 
are stamped as Urdu and hence not acceptable. 
This dubbing technique involves modifying or adding to the sound track. 
Change of language is one of the most complex linguistic operations imaginable. 
Accents have to be matched to convey similar social effects, and words have to 
be found that look like the originals. This need for keeping up the "original" 
flavour, seems to justify the current practice of not translating or replacing the 
Sanskrit words with the commonly used words^ JbiQ_ the regional^  l^ii^ages. This 
helps maintain or begin a process of religious revivaHsmr^JKerevivalist signs 
can be seen in the language aspects such as address terms and common 
vocabulary as discussed below. 
Terms which are Addressed 
The address system in the serials has a characteristic revivalistic tone. 
Contrived archaic Sanskrit Puranic terms are invented. Since 'sri' is considered 
an honorific form, the affix forms of sri/ is invariably appended to almost all 
address terms. The list of words are given below with its meaning: 
Here, Sunyata refers not only to nothing in the negative sense of 
unreality, but positively to that reality which cannot be expressed through 
conceptualization.* 
Dharma, the moral ideal and Parama, the ultimate, can also express 
spirituality. The word Parama is used mostly in these serials. This noun denotes 
the highest status available, particularly in a Hindu religious context, and the 
form Parama, serves as the first element in a number of compounds. It also 
stands as an intensifier in such cases as the following 'Parampita' and 
'Parampaurush'. All these words are used in the present serials and strengthen 
the revivalist trend at the language level. 
Even though Sanskrit has a profound influence on Malayalam, this does 
not mean that all the Sanskrit terms used in Malayalam cannot be substituted by 
a native word. Use of a Sanskrit flavour as used in the serials may be intended to 
78 
maintain a puranic atmosphere. If so, can we justify that this usage functions 
only as genuine stylistic device? In reality, this device also has the inherent 
potential or assumption that the present day Malayalam may be revised to 
include these terms to bring in an atmosphere of religiosity. 
Archaism 
The uses of old or antiquated words in the TV serials come under 
archaism. It is device to create an impression of a make-believe world, that is, a 
spiritual world far removed from present life. Archaism as an art strategy is 
used, generally, to create an ideal or otherwise a world of the past. It means, 
then, the use of a language that is distanced from every day speech to create an 
impression of a world not really in existence. These words are not used in every 
day speech or written prose either in Sanskrit or in any other Indian languages. 
The promoters have been deliberately using archaic forms in the mythological 
serials to create a Hindu spiritualism. Apart from these forms, all the serials 
employ the word /ohm/, which artificially creates a spiritual atmosphere of 
Hinduism. 
Power relations through the use of linguistic utterances brought out in a 
discourse are not something that the individual may suddenly pull out and use. 
When highlighted, such utterances become a deliberate force in the hands of 
those who use them. The linguistic utterances express certain specific content 
and ideology. Repeated use of such utterances re-enforce that content and 
ideology. This is what happens in the TV serials have been discussed. It appears 
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that the promoters of the mythological serials have been using their power over 
regional viewers and languages for purposes of revivalism. Should a government 
undertaking media such as Doordarshan do it? 
If entertainment through mythology for purposes of culture and religion is 
necessary, will such presentations focus more on artistic elements of the story 
rather than on reviving values that may function more as an influence over 
people and other languages? Media may be seen as a panacea for the problems 
of a democratic country like India. But, unfortunately, the Doordarshan does not 
seem to use its power honestly to promote values demanded in a secular polity. 
In major parts of India, the broadcast was broadly divided between the 
material coming from the local transmitting station and the National Network 
programmes originating in Delhi. This established a conflicting relationship 
between the regional broadcasts and the centralized national broadcasts, A 
majority of the serials were a part of the National Network. Further MHz 
NETWORKS presents the exclusive broadcast of Vishnupuran, one of the most 
popular mythological TV serials in India. Vishnupuran is the story of Lord 
Vishnu, who comes to earth time and again to help mankind maintain the 
balance between good and evil, 
Vishnupuran is produced and directed by Dr. B.R.Chopra and Ravi 
Chopra, with cinematography by Dharma Chopra - the team who created the 
mega epic - Mahabharata. 
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Over the past few years, MHz has presented exclusive broadcasts of a 
number of Indian favorites, including Mahabharata, Ramayana and Shree 
Krishna, Vishnupuran is replacing Shree Krishna, which airs its final episode on 
February 8, 1995 at 11.0 AM. 
A couple of years ago there were only few channels in India and hence 
the demand for serials and films was less. With the introduction of new channels 
increasing day by day the demand for TV Software has shot up. With the 
introduction of Satellite - Television the viewer-ship has also shot up 
tremendously. 
Today almost all sections of industry today invest in this Media, Popular 
TV channels and sponsor various Soaps and Serials. Keeping in view with the 
increasing demand for the TV Serials and Software, Company has planned to 
launch some new serials. 
Initially, Indo-Castle has started working on a mythological T.V. serial by 
the name Shree Bhagwan Mahavir comprising of 52 episodes. This is the first 
mythological serial ever made based on the life of Lord Mahavir. Quality actors 
are being introduced to act in the serial. The Western region & the Central 
region of India have a lot of followers of Lord Mahavir. 
Steven Spielberg could well adopt it as his next magnum opus. After all, 
the ingredients are all in place. First came the stars, albeit of the legendary 
variety. Then followed the wars between them. And now we are witnessing the 
return of the stars, along with their wars. 
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Before we jump to conclusions, here are two clues: the setting is modem-
day India and the canvas is the small screen. In case you haven't figured it out, 
we are referring to the mega-retum of top-of-the-line mythological programmes 
on Indian television. Star, Sony, Zee, Sahara, SAB TV, you name it, they have it. 
And star wars, in their latest avatar, are set to hit the small screen. So, with 
remote in hand, curl up in the living room, and get set to witness the history of 
the 80s-when entire streets were deserted on Sunday mornings-being return in 
the 21'^  century. 
Leading the pack is Zee TV, which is introducing new, updated versions 
of the Mahabharata and the Ramayana in the coming weeks. Says Sandeep 
Goyal, group CEO, Zee TV, "We, have long nourished the idea of revisiting the 
mythological arena and recreating the magic that these serials had woven for 
Indian audiences in the 1980s. In keeping with evolving audience tastes and the 
technolog>' at our disposal today, we are looking at evolved renditions (of the 
mythological) in synch with the psyche of today's viewers." 
While Zee is keen on bringing the new productions of the two mega-epics 
on air to coincide with Diwali this year, Star has already taken the plunge. In 
fact, it was Star Plus which flagged off the trend of using mythological serials 
for prime time viewing. Says Yash Khaima from Star India, "Apart firom Jap Tap 
Vrat and Maa Shakti, we have aheady introduced Aatma - a daily one-hour 
religious programmes in the momings-from this month." 
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Following the trend closely is Sony Entertainment Television (SET) 
which, in spite of having a couple of big budget mythologicals on air at the 
moment, is still to reveal its trump card. Says Rekha Nigam, programming head 
for SET, "We have a couple of 'mythological' aces up our sleeves but it's 
premature to discuss them now. All we can confirm is that in the midst of 
strengthening our programming band on mythologies." 
Then there's Sahara TV, the hottest underdog of the Indian soap opera. 
The channel is in the midst of an extensive relaunch exercise, with 
mythologicals as one of its main weapons. While Sahara has already started 
telecasting Draupadi-touted to be the first time the Mahabharata is being seen 
through the eyes of a central protagonist. Om Nama Naaraayan is scheduled to 
go on air by the middle of August says Priya Raj fi-om Sahara TV, "The channel 
is also evaluating a few period drama concepts which could be commissioned at 
a later point of time." 
But the key question still remains: Why are mythologicals suddenly in 
such demand? Markand Adhikari, managing director, SAB TV, attempts an 
answer. "Mythologicals fall into the steady programming category. They 
command loyal, dedicated viewers, which gets translated into constantly high 
TRPs," says the chief of SAB TV, which has Brahma, Vishnu, Mahesh on prime 
time and Sati Savitri and Sat>'avadi Raja Harishchandra on Sunday mornings on 
the charmel. 
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According to, Mr. Goyal, "Mythological serials are the original television 
hits of India. They were the first to cut across all barriers, including the rural-
urban divide, to reach out effectively to viewers across the country and around 
the world. Current research done by our channel indicates that there is great 
interest in the epics right now." 
Mr. Raj says "A mythological serial unifies the entire family irrespective 
of small towns or big cities. With production values for such programmes 
increasing by leaps and bounds, a high amount of gloss sets in, which again, is a 
sure shot way to ensure eyeballs." 
Indeed, with the budgets of some mythological shattering the Rs. 20 
lakhs-per-episode barrier, the new versions are looking slicker and more 
sophisticated. So, as heaven starts looking more and more like heaven, and hell 
like hell, mere mortals are getting ready to be hooked onto the tele-tube for their 
half-hour of instant salvation. Possibly, it's time for the 'saas' and the 'bahu' to 
move over-paradise is waiting for its moment in the limelight. 
While the 1990s saw the begiiming of the confrontation between 
Hindutva and the secular, pluralist forces in Indian polity and society, much of 
the ground was prepared by the creation of a 'Hindu' public through religious 
serials on TV. 
The phenomenal success of serials like Ramayana, Mahabharata and Sri 
Krishna are cases in point. If 97 percent of the population is said to have 
watched Ramayana, Sri Krishna fetched nearly Rs. 130 crore for DD. Om 
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Namah Shivaey commanded a minimum guarantee of Rs. 53 lakh, Jai Hanuman, 
Rs. 66,37,500 and Kai Ganga Maiya, Rs. 2-,25,000. 
The fact that the goods make money hasn't been lost on private channels. 
Besides, Ma Shakti (Star), Zee also offers three series based on mythologies on 
its morning band on Sundays. Ramayana and Mahabharata (back-to-back at 9.00 
am and 10.00 am) and Jai Santoshi Maa on Friday nights at 10.00 pm and Sri 
Ganesha (Sony) are treading the path sown by D.D. 
DD officials agree that mythological serials are tackily produced and 
promote superstition and blind faith. Yet, they have got the viewers glued in 
their couches. In fact, producer Ramanand Sagar, a pioneer in this department, 
complains that "five serials compared with 56 on air does not make for a large 
divine presence." The more, the better, argues Sagar, who has produced 
Ramayana, Sri Krishna, Mahalaxmi and Jai Ganga Maiya. "I want people to 
come forward with scripts from other religions too, but there is none. Serials 
based on religion instill values and a sense of duty among viewers," he 
proclaims. In his book "Politics after Television: Hindu Nationalism and the 
Reshaping of the Public in India", Arvind Rajagopal captures the story of the 
march of Hindutva from 1987 and fries to link it with the powerfiil role played 
by television in making "Hindutva consciousness a reality." It was for the first 
time that the powerful medium of television took the message of Hindutva into 
the drawing rooms of lower and middle class Hindus. 
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Rajagopal focused his attention on the formation of the Hindu public in 
India as interpreted by the TV serials of the Ramayana and the Mahabharata in 
the last years of the 1980s. The author concedes that by creating a "media hype, 
media cannot occupy the center stage of society's politics" but media can 
mediate in politics. He observes that "the weekly broadcast of popular serials 
like the Ramayana thus began a new era not only in television but in politics as 
well..." and he builds his thesis by stating that the Ramayana in a sense, joined 
these events together" in the medium of its communication, swiveling between 
the lost Utopia summoned by Hindu nationalists and the brave new world 
promised by them and by market enthusiasts alike." 
Television m the 1990s created in the minds of Hindus a Utopia of the 
Ram Raj of the past and a glorious fixture for Hindus by the dismantling of 
"license-permit" raj, which started the era of globalization, liberalization and 
privatization. "The politics of Hindutva and globalisation are inter-linked in the 
1990s by television because media emerges as a merchant of dreams of Hindus 
by linking the past with a prosperous Hindu fiiture", opines Rajagopal, "No other 
country in the world has a value system so deeply and permanently entrenched 
in its mythology as India has," said Ravi Chopra, producer-director of the new 
Ramayana on Zee TV, "The way the Ramayana and the Mahabharata developed 
their many-stranded narratives, created their strong and well-drawn characters 
and gave a sense of permanence to the values each character stood for, is a 
unique miracle in the history of human civilization. Nowhere else, in no other 
body of literature, do values play such a pivotal role as they do in the Ramayana 
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or the Mahabharata", he said, "You have, in these epics, heroes who give their 
word and lose everything while keeping it, in fulfilling a given promise. You 
have men who choose banishment and a youth of hardship and deprivation 
simply as an act of obedience and consent to a promise given by a father. You 
have valour, family unity, respect and honour for elders, romance, elegance, art 
- indeed every facet of life has an exquisite expression in these epics. Most 
important to every generation of Indians is the value systems reflected by the 
relationships of the various characters", Chopra said. 
But in reality many people watched it out of devotion. They feh that God 
was giving them darshan." Television created a Hindu consciousness and the 
Indian State manipulated the consent of the people for democratic governance 
through the serial. The forces of Hindutva manipulated the Ramayana" because 
it captivated the mind of culturally-starving Hindus under the Nehru-Indira 
regimes, opines Rajagopal. 
After the Chopras' Mahabharata, there was a deluge of mythological 
serials on Indian television. Some came and went without making any impact. 
Om Namah Shivaey, Om Namah Narayana, Jai Hanuman, Jai Ganesh, Ma 
Shakti, Draupadi and many more came on various channels. But none touched 
the popularity record of the Ramayana and the Mahabharata. Many of them 
suffered because the presentation left much to be desired. The characters were 
lackluster and the dialogues, amateurish. Production values were faulty and the 
packaging poor. Some of the serials messed up the characters and stories were 
presented without attention to their sequence or time frame. 
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The average Indians' thirst for mythology has not quenched yet. At 
present, Sanjay Khan, who earlier made Jai Hanuman, is presenting yet another 
version of the Mahabharat on Zee TV. The Chopras are in mytho production 
once more with their Ramayana on Zee TV. 
The Rise of Entertainment 
The rapid expansion of television hardware in India in the 1980s 
increased the need for developing more programmes software to fill the 
broadcast hours. Television broadcasting, by its very nature is like feeding a 
hungry elephant. Programmes production, previously a monopoly of 
Doordarshan, the government-run national television system in India, was then 
opened to an outside pool of artists, producers, directors, and technicians. Many 
of these talented individuals were connected previously with the Mumbai film 
industry. 
Highly popular television soap operas, beginning with Hum Log (We 
People) in 1984-85, sparked a programming revolution at Doordarshan. The 
main lesson learned from this experience was that an indigenous television 
programmes could attract and build a large loyal audience over the duration of 
the serial, generating big profits. The advertising carried by Hum Log promoted 
a new consumer product in India, Maggi 2-Minute Noodles. The public rapidly 
accepted this new consumer product, suggesting the power of television 
adventing, and the commercialization of Doordarshan got under way. 
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Hum Log was quickly followed by Buniyad (Foundation), a historical 
soap opera about the partition of British India into India and Pakistan in 1947. In 
1987, Ramayanaa, a Hindu religious epic, attracted smash ratings, to be then 
eclipsed by the phenomenally successftil Mahabharata in 1988-90 (Bhargava, 
1987^ Bhatia 1988"^ , Anand Mitra, 1993"). In the 1990s, it was serials galore 
on Doordarshan: big hits included historical serials such as The Sword of Tipu 
Sultan and The Great Maratha, religious serials such as Sri Krishna, Jai 
Hanuman, and Om Namah Shivay, fantasy serials like Shaktimaan, and family 
serials like Shanti, Hum Raahi, and Uddan. These popular television 
programmes attracted large audience, and generated vast advertising earnings for 
the Indian government through Doordarshan. Advertisers quickly understood the 
advantages of advertising their products on a medium that reached a huge 
national audience. 
Mahabharata shown on Doordarshan 
Serialising a story results in dividing up the narrative into multiple 
episodes. Each episode lays the foundation for the following one. In most cases, 
each episode ends with a narrative situation that motivates the next episode. 
There is usually no clear indication of the end of the serial. Both in the West and 
India, soap operas have been primarily been serialized progranmies. Episodes in 
serials such as Hum Log in India, and General Hospital in America are narrated 
in such a way that it appears as if the narrative will never end. These narratives 
continue without closure, where each episode will have some conclusions, but 
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there is rarely any necessary end to the soap opera story, except when the series 
concluded. This was the case with the Indian serialized programmes such as 
Buniyaad and Hum Log, where there was an initial contract between the 
producer, sponsor and Doordarshan, that there would be a fixed number of 
episodes. The conclusion of the serial after the airing of the contracted number 
of episodes is also the last time the viewer ever gets to see the serial, unless the 
serial is re-aired under syndication. Since Doordarshan is still predominantly a 
single channel system, there is no way in which the serial can be syndicated on a 
second channel, as is often the case with American serials. 
These aspects of serialization also hold true for Mahabharata on 
Doordarshan. However, in the case of Mahabharata (and Ramayana) there is an 
additional factor that needs to be considered. The Mahabharata story existed in 
the cultural stock of India, and there was a well-defined conclusion of the tale. 
The story of the Mahabharata has been circulated in a variety of texts for 
centuries. The story has become central to Indian culture, and it is not an 
exaggeration to claim that nearly everyone in India is familiar with the 
Mahabharata has been circulated in a variety of texts for centuries. 
The story has become central to Indian culture, and it is not an 
exaggeration to claim that nearly everyone in India is familiar with the 
Mahabharata and its centrality in Indian life. In some ways the Mahabharata is 
the ancient history of India, a recounting of Indian religious, social and cultural 
practices. The age-old story has been brought back to television, where it has 
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been recorded and replotted and serialized. However, it is unlike Hum Log or 
Buniyaad - the two other most notable serialized programmes to be aired on 
Doordarshan. In the case of these programmes, the trend was a surprise and, as 
some popular press indicated, a matter of dismay and disappointment too. 
However, in the case of the Mahabharata and Ramayana, there is little that is 
unexpected in the story. Mahabharata on television only reiterates the already-
well known story in the episodic language of television. This was, however, 
done very effectively, constantly generating in the viewer a desire to see what 
happens next, even though one might very well known what the next event will 
be. From the very first episode of the serial, most of the audience knew very well 
what was to follow, and what was to be the conclusion. Yet, television, by 
visualizing this historic epic and by making it available to the entire country, was 
able to regenerate an interest in this story, reemphasizing its centrality in Indian 
culture. This was possible because of serialization, and the way in which 
Mahabharata predictably returned every week and recaptured the viewer's 
attention. Serialization played on the expectations of the audience, as they 
waited patiently for the favourite part of the story to see that part come alive on 
television in the domesticity of their home. 
The primary significance of serialization thus lies in the way in which 
Mahabharata on Doordarshan was able to take a well known story, and bring it 
back to the audience every week. Doordarshan became a forum where the 
central tale of India was repeated every week, reemphasizing not only the 
centrality tale of India was repeated every week, reemphasizing not only the 
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centrality of Mahabharata but also redescribing the position of television. 
Doordarshan was no longer only a didactic tool, but a site where the stories of 
the Mahabharata were coming alive, brought to life the familiar faces that played 
the lead roles. Serialization also produced the stars of Mahabharata. 
Religious soap opera stars emerged as a result of the serialization of the 
story on television. It is in episodic programmes on television that faces becomes 
recognizable, and anticipated. In precisely that way, the unknown people who 
portrayed the characters in Mahabharata became worshipped icons in a short 
time, as they returned to millions of homes every Sunday as Arjun, Krishna or 
Draupadi. 
For example the person who played Ram in Ramayana was worshipped 
as an incarnation by some people in the village of Umbergaon, where the serial 
was shot. People would fall at his feet when he appeared in public, collapsing the 
actor and the personality of Ram into one. Such was the power of the serial. 
Similarly, the actress who portrayed Draupadi in Mahabharata received a 
lot of unpleasant publicity for wearing Western style dresses. This was 
considered unbecoming of a person who comes home to millions of viewers as 
Draupadi - the ideal Hindu woman. 
Finally, the actor who plays Arjun in Mahabharata chose to change his 
Muslim name to show business alias of Arjun not only hiding his religion but 
collapsing his off-screen name with the character he portrays. At the end of each 
serial, a still picture of every individual is displayed with their name super-
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imposed - Arjun's face comes up, with the name Arjun. At that instant there is a 
closure between the real person and the character in the narrative. 
These stars make the television rendering of Mahabharata different from 
other production of the epic. In film, theatre and yatra there is little sense of 
continuity either of narrative, or of the people who play the roles of the 
characters in the narrative. However, television soap operas are generically 
known for the redundancy of characters and their recurrence every week. This 
happened in the case of the television programmes Mahabharata too. 
Consequently, nowhere else but on television did the ideal Hindu woman -
Drupadi have the same recognizable face week after week. 
Moreover, these actors and actresses had little semiotic baggage to carry 
with them when they started to play the part of Krishna, Draupadi or Arjun. 
Most of the stars were chosen from a fresh pool of applicants and, often, the 
selected faces had not appeared on media before. This signifies that the face that 
was associated with Arjun, Draupadi or Krishna had not been in the public 
forum before and had entered the semiotic space of television free of any earlier 
connection with any other character. 
The pool of actors on serials such as Mahabharata usually does not 
overlap with the large number of film stars. Consequently, the people who acted 
in the Mahabharata serial were unlike the film stars who had played the parts of 
Arjun and others in the film version of Mahabharata. The latter were established 
stars, and had a history of stardom. When they play a character in Mahabharata, 
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the viewer would first relate the face to a star, and then to the role he or she 
plays. 
For instance, the film version of Mahabharata is often remembered as the 
one where Dara Singh plays Bhim. The implication is in the expectation that a 
heavyweight champion turned film star, like Dara Singh, would play the role of 
the biggest and strongest of the five Pandava brothers. When film stars cross into 
television space, they bring such histories with them. However, in the case of 
Mahabharata on Doordarshan, there were few such crossovers, and the key roles 
were played by new faces that soon became connected to the characters they 
played. No doubt, this made the characters much more palpable to the viewer. 
This was possible only on television. 
The identity of the stars and their fictional roles were fiirther collapsed in 
the repetitive use of the signature section at the beginning of every episode, and 
the credit section at the end of the episodes. Here, the pictures and stills 
reiterated the connection between the faces and the characters. Thus Arjun in the 
narrative, and Arjun the actor, were inseparable. The introductory and 
concluding sections of each episode also reiterated a set of fiindamental issues 
that recurred in the serial. Thus, serialization not only produced stars but also 
attached a repetitive opening and closing section to each episode. 
Serialized programmes on television often have an initial section that is 
repeated at the beginning of every episode. This serves a variety of purposes. 
First, it offers familiar visual images that become necessarily connected to the 
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particular serial. This phenomenon is best understood in terms of genre as 
process, where certain aspects of the programmes become normative and 
expected. In serialized programmes on television, it is expected that there will be 
a section that will provide the frame for the episode. The opening and closing 
sections thus mark the limits of the episode within the flow, of television. 
Secondly, the signature section in Mahabharata provided the framework within 
which the serial was to be placed, to facilitate the reading of any episode. In a 
way, the opening and closing section thus become the markers for the limits of 
the episode in terms of the semantic units that it deals with. 
It offers the narrative boundaries for the entire serial, pointing out, as in 
the case of Mahabharata, that it is a story of any other alternative imaging of 
India, where religion is not central. Thus it provides the outlines, or the 
supertext, for reading the episode and the serial. Finally, this section also 
becomes an internal audience; it provides the viewer a cue for the preferred and 
expected reading of the text. For these reasons, it is crucial to examine this 
section of the socialized programmes carefully. 
The episodes of Mahabharata on Doordarshan begin with the logo 'B.R. 
TV' representing the producers of the serial. This followed by the signature 
section. The signature section begins with a shot of a battlefield, where elephant-
riding warriors are engaged in battle. This represents the ultimate conflict on the 
battlefields of Kurukshetra. Over the sound of cumbals and armor, the voice-
over repeats the word Mahabharata three times, each time, the word appearing 
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on the screen, superimposed on the picture of the battlefield. The first time the 
word is spelt out in Hindi, then in English, and finally in Urdu. This represents 
the two languages that are articulated with the primary religions in India -
Hinduism and Islam. English of course, remains the language that a large part of 
India uses and understands. This is followed by the credits. 
The credits are presented both in English and Hmdi, superimposed over 
pictures that remind the viewer of countless similar illustrations and paintings 
that have accompanied the story of the Mahabharata. From comic books to 
voluminous Sanskrit texts, all have used similar illustrations to illuminate the 
story of Mahabharata. This further forges the generic coimection between 
religion and the television serial. While the credits continue, there is a voice over 
that reemphasizes the fundamental aspect of the story - the need for divine 
incarnations like Krishna to arrive on earth in order to resolve the conflict 
between the forces of good and evil. 
At the end of the credits, the picture dissolves to a shot of the universe 
and a disembodied voice - the voice of time - offers the viewer a shot 
introduction to the serial, helping to place the particular episode in relation to the 
preceding episodes. 
Following this, the episode begins, and continues for nearly thirty-five 
minutes. At the end of the episode a set of credits reappear, and these are 
superimposed on still pictures of the various actors and actresses as their names 
appear at the bottom of the screen, spelled out in Hindi and English. The closing 
96 
of each episode is marked by a song that provides the background for the word 
Mahabharata now spelled out in nine different Indian scripts. The closing song 
reminds the viewers that they have been watching the story of Bharat, a homage 
to the heroes, a story that never grows old, and which is relevant to our lives 
today as Indians. The song is followed by the word Mahabharata and the episode 
number. 
The significance of the opening and closing section is intimately tied to 
the notion of serialization. This section of the broadcast constantly reminds the 
viewer of the fundamental concerns of the television show in terms of the 
struggles the serials depicts and the final inevitable resolution of the tension. 
While every episode expands on these themes, the Kernel of the Mahabharata 
story is recounted every time in the opening and closing sequences. 
Serialization has made it possible to bring these images recurrently into 
the Indian home. In no other rendering of the epic is there such a structured 
section that repeats the same issues in every narration. Because of this, 
serialization is fundamental to the reproduction of the Mahabharata on 
television. It had not only brought the story to the Indian viewer every week, but 
has used a set of familiar faces, images and music to reemphasize a preferred 
reading of the story of the Mahabharata. 
Serialization, thus results in familiarizing the viewer with a variety of 
aspects of the story, including the fundamental tensions in the story and the faces 
that bring the story to life. However, the specificity of Mahabharata on 
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Doordarshan goes beyond the issue of serialization. Not only has Doordarshan 
been able to bring the story back over and over again, but it has been able to 
reproduce the story in a way that the Doordarshan rendering becomes much 
more powerful than the other telling of the Mahabharata. This has partly been 
achieved in the way Doordarshan repetitively captured the geographic setting of 
the story, with its details of costume, language and music. 
Backdrop of the Mahabharata Serial 
The geographic setting of the epic is in and around the ancient city of 
Hastinapur, The City, and the surrounding Gangetic plains, is carefully 
reproduced in the television serial. Hastinapur has always been recognized to be 
somewhere in northern India, within the large fertile Gangetic plains. Moreover, 
this part of the country is also recognized as the birthplace of other prominent 
Indian religious personalities such as Ram, earlier portrayed in the soap opera 
Ramayana, and Krishna, who plays a prominent role in the Mahabharata. This 
geographic area of India is now characterized as the Hindi-Hindu belt of India, 
where the language is predominantly Hindi, and the population predominantly 
Hindu. In the television serial, northern India is reproduced as historical India, 
one that stands for the preferred image of bharat or India. The television 
programmes captures this setting in detail, particularly in the location shots. 
The broadcast also accentuates the setting by the costumes of the people 
who inhabit Hastinapur. These are people who dress as rural north Indians of the 
Gangetic plains do. Dress establishes a link between the preferred practices of 
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attire, and a gerographic location. It also has a religious connotation. By 
depicting a farmer in Hastinapur wearing a dhoti, a set of connections are being 
drawn between the apparel of the north Indian farmer and the preferred image of 
rural India. 
In the use of costumes for the principal characters, the television serial 
appropriates from a variety of sources. North Indian representations of the royal 
attire, crown, and other such details of dress have been meticulously reproduced 
from old illustrations and paintings. Noticeably, these illustrations and paintings 
are reproductive of a north Indian tradition of the Mahabharata. By appropriating 
from these illustrations, the serial is not only able to establish the inter-textual 
relation between the traditional renderings of the Mahabharata, but with a 
selective fradition that is representative of a linguistic and regional preference. 
Concurrently, there is an appropriation from the stage, folk plays and 
film, which have also used the older illustrations as their sources. The television 
rendering uses all these sources to reproduce as image of the characters that is 
well recognizable in a variety of discourses ranging from comic books to the 
television gerure of religious serialized programmes, particularly Ramayana. 
The significance of the use of a specific set of costume, props and 
backdrops in all the episodes lies primarily in the way that the serial is able to 
reproduce and circulate a particular ethnic representation of the characters. In 
spite of the variety of traditions of attire available in India, there is a constant 
attempt to appropriate from a specific north Indian tradition. This process is 
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specific to the television rendering of the Mahabharata. In other reproductions of 
the story, regional practices are reproduced in the telling of the Mahabharata. For 
example, when the Mahabharata is read in temple gathering in West Bengal, it is 
read in Bengali, and in the folk plays of Bengal the people dress in traditional 
Bengali attire. However, on television, the Mahabharata was standardized into a 
depiction that ended up appropriating firom north India, and, in its National 
Network, Doordarshan constantly circulated this specific rendering. In short, the 
Mahabharata was universalized and naturalized into a north Indian story on 
Doordarshan. This was further facilitated by the choice of the language of the 
broadcast and the overall use of sound and music. 
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APPROACH TO THE STUDY AND METHODOLOGY 
India knew the concept of mass communication and news from very early 
times. Hindu mythology refers to Narad Muni who was not merely a news giver 
but also a newscaster, a journalist. Though supposedly narrating the truth, he 
could resort to slanting, if it suited the interest of justice. Kautilya, a minister of 
Chandragupta Maurya, furnished a coherent exposition of a system of 
dissemination, information and intelligence suited to big mechanical kingdoms. 
Kautilya's Arth Shastra described how news was to be collected through various 
sources. During the time of Ashoka there was also a system of visual 
dissemination of the news of the day. These were published in small pictures 
drawn on temple walls in ink and colour which could be removed easily. Ashoka 
chose to carve out on rocks the laws of dharma or the moral codes. 
The art of cultivated oral communication was continuously practiced in 
Ancient India. Apart from oral communication there was wide range of 
traditional or folk media which were more meaningful localized and familiar. In 
fact more mass communication at the grassroots level occurred through these 
non-media. These media having roots in regional culture and possessing local 
identity provided Indian society as indigenous tools of interpersonal 
communication besides providing mass entertainment. In the course of time, 
various regions developed specialized regional folk media like Tamasha of 
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Maharashtra, Kakigaan and Jatra of Bengal, Nautanki in northern states. These 
traditional and folk media also acted as vehicles of expression of reform, protest 
and dissent, the carriers of reform movement and articulation of satire, social 
comment and thus instrument of social change. During Muslim rule in India, 
dissemination of news that was done either by proclamations accompanied by 
the beat of drums or through word of mouth in mass meetings or darkers. The 
earlier media and channels of mass communication at the grassroots level 
continued to function with a few modifications. 
During the early British period, the East India company's authorities were 
adverse to any indigenous or independent modem communication media 
functioning as their adversary, critic or exposure. It was in January 29, 1780 that 
James Augustus Hicky launched the printed English weekly the Bengal Gazette. 
James Silk Buckingham of the Calcutta Journal followed Hicky within the next 
four decades. Some of the editors who preferred to follow Hicky sticking to 
freedom of press became the martyrs of India's fourth Estate. Their spirit of 
media independence though actuated for different regions became part of a long 
extended culture of freedom of press in the country. 
However, as far as grassroots mass communication for India people 
espousing their cause and interest is concerned. Raja Ram Mohan Roy was the 
first Indian exponent to explain the role and freedom of the Press in India. His 
newspaper the Brahmin Savadh (English and Bengali), Sambod Kaumdi 
(Bengali) and Mirat-ul-Akbar (Persian) were started to counter the attacks of the 
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foreign missionaries on Indian culture, philosophical thought and social 
institutions. They became the vehicles of reform movements and activities of 
cultural renaissance and reformation in the country. Lokmanya Tilak, editor of 
Kesari drew the right to free press from the Queen's Declaration of 1858. He 
exhorted other newspapers to claim their constitutional rights and freedom. Dr. 
Annie Besant too stood for the British type of press freedom and worked hard to 
improve qualitatively her paper New India. Gandhiji was averse to all kinds of 
restrictions and he strongly denounced the obnoxious press curbs which the 
British government imposed during the 'Quit India' movement of August 1942. 
Gandhiji also set an extreme example of running his newspapers without 
advertisements. He was of the firm opinion that good contents alone could build 
up good circulation of Harijan and other associated journals. 
India was amongst the earliest countries in the world to adopt 
broadcasting. The first form of an experimental broadcast was put out by the 
Bombay office of the Times of India in collaboration with Post and Telegraph 
Department on August 1921. In addition to Bombay and Calcutta stations, a 
third station was commissioned in Delhi. Encouraged by the experiment, the 
government decided to place broadcasting on a permanent footing in 1935. In 
1936, the service was redesigned as All India Radio. Initially placed under the 
Department of Industries and Labour and later transferred to the Department of 
communication the administration of broadcasting was ultimately entrusted to 
the Department of Information and Broadcasting in 1941. All India Radio, 
during the early period of its history, operated essentially for entertainment. 
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With the breaking out of World War II All India Radio was recognized as a vital 
source of news and views, covering events at home and abroad. 
With the dawn of freedom, the Indian media were delinked from the 
apron string of British political and cultural imperialism. On January 26, 1950, 
the constitution of India granted to every citizen and media the freedom of 
speech and expression. It was generally agreed that mass media of 
communication would have a key role in building a democratic polity and 
illuminating our social fabric. Under Sardar Vallabhai Patel, India's first and 
most powerful minister of Information and Broadcasting, All India Radio 
reshaped into a new nationalist image. There were competitions to select best 
national songs; Hindi was given pride of place and radio began to play a new 
and more vigorous political role. 
India's first television station was inaugurated with an all round 
development agenda on September 15, 1959, initially for a twice a week slot of 
an hour each. The daily broadcasting began in 1965 and by 1970, there were 
22,000 sets in the country - all imported besides those for community viewing. 
The rate of growth accelerated in the 1970s with the establishment of a second 
center in Mumbai in 1972 followed by those at Srinagar, Amritsar and Calcutta 
in 1975-76. This was incidentally, the first attempt anywhere in the worid of 
using the sophisticated technology of satellite broadcasting for social education. 
The year 1982 witnessed the introduction of regular satellite links between Delhi 
and other transmitters, the starting of national programmes and also heralded the 
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era of colour television in the country. After 1982, television facilities have been 
rapidly expanding. Today Doordarshan India's national broadcaster, operates 21 
channels has a network of 1090 transmitters, puts out 1,393 hours of 
programmes every week. The terrestrial signals of Doordarshan can reach 87.9 
of the country's one billion people.' 
The Present Indian Context 
When the debate on developmental communication in India achieved 
partial fruition, the advent of foreign satellite channel allegedly added a new 
dimension to the problem. Doordarshan with its phenomenally successful 
programmes like Hum Log, Buniyaad, Nukkad, Rajni, Tamas and the epic 
serials Ramayana, Mahabharata had united the people as a national community 
by drawing them to the television with impressive regularity. All that came to an 
abrupt end when the sky cracked open to let in satellite signals. Panic and 
exuberance vied with each other: some saw a threat of cultural invasion as the 
advent of cable and satellite television completely bypassed all notions of 
regular control of airwaves, others welcomed this new technology with open 
arms seeing it as the opening of gateways to world media and entertainment. 
The global coverage of the Gulf war in 1991 drastically heralded in a new 
era of international television. What started as a highly publicized trickle with 
CNN's live news coverage of the war became a wave with the advent of Hutch 
Vision's STAR-BBC Asian telecasts out of Hong Kong. Under the thematic of 
globalization, the success of American television software in Europe and in other 
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parts of the world gave rise to fears of cultural imperialism. In India too, the 
STAR network's package, initially including the global, emblem of youth 
culture, MTV, game rise to similar fears of an invasion that would destroy 
Indian values. At the same time the government found the cultural images 
carried by satellite TV alien and politically, unacceptable, and wanted to keep 
them out. The initial response of both the public and private sector top satellites 
TV was thus negative. Popular perception saw satellite TV as a vehicle for 
numerous cultures mainly alien; there was a danger of being swamped. 
The advent of these foreign channels in India has created an atmosphere 
of confusion and debate amongst academicians, media experts and policy 
makers. This so called 'invasion from skies the entry of foreign' charmels after 
1991, has provoked a very profound debate revolving around the juxtaposed 
notions of 'cultural onslaught'^  and the Galaxy of Choices'.^ The government 
initial response to CNNI and STAR TV took the form of an open sky policy. It 
took no action to restrict the transmission or reception of their signals, nor did it 
take any step to regulate their content. One of the reasons for the government's 
laissez-faire attitude regarding these broadcasters was its inability to enforce a 
ban on terrestrial redistribution services like cable television. But an equally 
important reason why the government took no action to restrict broadcasting can 
be found in the political and economic circumstances in which satellite 
broadcasting was introduced into the country viz., the economic reforms 
heralded in by the Narasimha Rao Government, which has changed the Indian 
economy and society drastically. 
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As foreign investors watched the new economic, developments unfolding 
in the country, the government's attitude towards the new satellite distributed 
television services became a barometer of its commitment to the reforms. Any 
attempt to restrict foreign broadcasters would have been construed as evidence 
of the government's lack of commitment to opening up the economy. 
Consequently, the government chose to ignore the foreign television services, 
despite complaints from the number of political and social organizations of the 
culture threat posed by these services. It clearly recognized that television is 
highly visible cultural product that functions as the best marketing tool for 
liberalization of Indian economy. But, more importantly, once committed to 
utilizing the market as the main engine of economic growth, the government had 
no intention of restricting the forces represented by STAR TV and other private 
broadcasters. 
The advent of satellite based television shook Doordarshan out of its 
complacency. It responded to the competition on two fronts: by increasing the 
number of channels and by changing the nature of its programming. The new 
channels reveal Doordarshan's changed programming strategy. Perhaps the most 
visible icon of changing the nature of its programming is MTV (to many Indians 
the symbol of western values) which since the end of 1994, switched for some 
time from STAR TV to Doordarshan. Doordarshan is today in a process of 
reinventing itself, co-opting western television to recapture viewers and 
advertising revenue lost to Zee TV and STAR TV. 
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There have also been complaints about the cultural impact of satellite 
television programmes. In May 1995, for example, a guest on STAR TV used 
objectionable remarks for Mahatma Gandhi, father of the Nation. Mahatma 
Gandhi's great grand son, Tushar Gandhi sued STAR TV, TV 18 (the show's 
producer) as well as the participants for Rs. 500 million. An Indian court issued 
a warrant after the filing of a complaint that STAR TV had defamed Mahatma 
Gandhi and Mumbai Chief Metropolitan Judge found that this constituted a 
prima facie case of insult and defamation. In the mid 1990s, India's Film Censor 
Board initiated legal proceedings against satellite delivered STAR TV for 
showing "indecency" in its movies. The Censor Board objected to the network's 
overdosed, explicit scenes on more than 175 programmes shown by the 
network's three channel - STAR Movies, STAR PLUS, and the Hindi language 
channel, Zee TV. 
The invasion from the skies' in India has met with various strategies to 
disengage offend or re-appropriate to reconfigure or to switch off. Some of these 
strategies require a consensus and group consciousness of what Indian culture is 
in order to defend it. Social, cultural and political initiatives have been integrated 
to restrict the flow of satellite television in India, including public interest 
litigation's (PILs) against STAR TV for the screening of what were perceived as 
'obscene' movies and government action in the form of a proposed regulatory 
Broadcast Bill. For the state, to uphold the impression of national sovereignty, 
there was no other way that to use classical terms like 'invasion'. As no other 
nation-state could be exclusively located as the enemy, anger was focused on 
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STAR TV network and the persona of Robert Murdoch, identified as the 
representative of transnational media imperialism. 
There is a perception amongst individuals and certain section of Indian 
society that change over which they have no direct control is coming from 
'outside'; the technology is of the 'West' production techniques are of the 'west' 
and often software is a direct adaptation of popular foreign programming. 
Associated with foreign programming is a description of a particular genre that 
is highly commercial and entertainment driven; and which is damaging, in its 
promotion of consumerism to the notional perception of individual renunciation 
as part of Indian culture. Consumerism is becoming the dominant culture, which 
denies the basic simplicity of life ethos, ability to find joy and meaning not in 
things and commodities, but in harmonic relationships with communities and 
nature.^  
Furthermore, there is a perceived attack on the family as the keeper of 
moral order and the focal point of "Indianness". For those, adopting a critical 
stance towards the media, particular networks and programmes have become 
representative of the media's impact on culture, while the MTV Generation is a 
descriptive of cultural transition programmes such as Baywatch and the Bold 
and the Beautiful have become synonymous with cultural degeneration, 
especially the decay of traditional values.^  There are other worries too. The 
market is now so dominant, that commercial pressures are producing only 
mediocre programmes in theme and content, that artists who have produced 
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quality work are now being forced to compromise their standards. The hybrid 
populism is eroding the place of traditional, Indian culture - dance, theatre and 
music and art7 What makes these foreign satellite channels so problematic is 
that firstly as it is free for all conmiercial enterprise and secondly there is yet no 
means to demand some accountability and social responsibility from foreign 
channel proprietors. 
Issues in Media Research 
Social scientists specializing in media, culture and society have always 
cautious, regarding the impact these have on society. Research efforts began 
before World War II and reaching completion in the post-war decade, pointed to 
the limits of mass media influence. Studies showed that individual responses to 
particular messages transmitted by mass media were shaked by personal 
disposition and competing influences. Mass communication effects always 
occurred together with a whole host of mediating factors that together helped to 
reinforce pre-existing tendencies. 
With the onset of film, radio and television, media and society became a 
distinct area of sociological inquiry. Sociologists had long been concerned with 
the ways in which a reasonable consensus of opinion, necessary to the 
fiinctioning of pluralistic society, could be maintained or achieved. The apparent 
case with which images and ideas could be rapidly disseminated to a widely 
dispersed mass audience both interested and frightened them. While social 
scientists have focused on the study of media messages, a few scholars in fields 
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outside communication, sociology and psychology have taken a more historical 
and cross-cultural approach to communication technologies and have tried to call 
attention to the potential effects of media apart from the content they convey. 
The best known and most debatable of these scholars are Harold Adam Innis and 
Herbert Marshall Macluhan. 
A political economist by training Harold Adam Innis extends the 
principle of economic monopolies to the study of information monopolies^ as a 
means through which social and political power is wielded. Innis argues that 
different media have different potentialities for control. A medium that is short 
supply or that requires special encoding or decoding skill is more likely to be 
exploited by an elite class that has the time and resources to gain access to it. 
Conversely, a medium that is very accessible to common persons tends to 
democratize culture. Innis also claims that every medium of communication has 
a "bias" either towards lasting a long time or towards traveling easily arose great 
distances. He suggests that the bias of the cultures dominant medium effect the 
degree of cultures stability and conservatism as well as the cultures ability to 
take over and govern large expense of territory. 
Herbert Marshall Macluhan analyses media as an extension of the human 
senses or process and he suggests that use of different technologies affect the 
organization of human senses.'" Macluhan divides history into three major 
periods: oral, writing or printing or electronic. Each period, according to 
Macluhan is characterized by its own interplay of the senses and therefore by its 
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own forms of thinking and communicating. According to him the electronic 
media is like an extension of our nervous system that endorses the planet. 
Electronic senses returns to village like encounters, but on a global scale. As a 
result of the widespread use of electronic media, every one is involved in every 
ones business and there is decline in print supported notion of delegated 
authority, nationalism and linear thinking. Macluhan claims that electronic 
media have been "abolishing both space and time as far as our planet is 
concerned". In the process he argues we have begun to "live mythically and 
integrally" in a "global village"." 
The medium theorists do not suggest that means of communication 
wholly shape culture and personality, but they argue that changes in 
communication patterns are one very important contribution to social change and 
one that has generally been overlooked. These analyses of media and social 
change also suggest that transformations are not sudden and complete. There is 
always a "cultural lag" in W.F. Ogbom words, in which parts of the culture are 
ahead of the rest. Put simply, the medium theorists are arguing that the form in 
which people communicate has an impact beyond the choice of specific 
messages. They do not deny the significance of message choice within a cultural 
milieu. 
Cultural domination within society has been a major concern in 
sociological inquiries for a long time. As a result of technological advancement 
in recent decades people have interacted with each other via mediated mass 
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communication more than personal means. The possibiHty of cultural 
domination on a global scale has drawn attention from government officials, 
local media industries, and social researchers. Since the early 70's there has been 
a debate over the extent and nature of media and its impact. Many scholars have 
contributed to the debate on cultural domination in the international arena.'^  The 
basic thrust of debate has been whether or not transmission of Western 
especially American media products such as television and films erode 
traditional values and dominate indigenous cultures of the importing cultures. 
Cultural imperialism scholars have for a long lamented the dominance by 
western multi-national media conglomerates of the international market place of 
ideas. Criticisms were leveled at television networks on many counts, primarily 
for seeming to endanger local traditional cultures with a profusion of unwanted 
foreign programming. The critique, Marxist in orientation posits that authentic, 
traditional and local in many parts of the world are being battered out of 
existence by indiscriminate dumping of large quantities of slick commercial 
media products mainly from the United States.''* The structural thesis of cultural 
imperialism preceded by the communication revolution hold that Western media 
and other sources of information created a demonstrative effect in less developed 
countries, which in time undermines and destroys the indigenous values and 
culture.'^ 
The question of American influence has dominated the literature on 
international broadcasting. Early theorists saw it as a norm and an imperative. 
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Their mission was to propagate 'Modernising', i.e. American values for 
'development'.'^ Influence was then redefined as domination.'^  The country 
studies focused on the flow of global television in terms of actual exposure and 
audience perception of its impact. In other words, how much of what is available 
is viewed by the people, and how does each society respond to the global 
television programmes. The study thus attempted to ascertain whether the values 
attitudes, and styles of behaviour imported global television were at variance 
with the values and outlook of the countries receiving such programmes. 
Michael G. Elasmer and John F. Hunter have carried out a meta-analysis 
of the empirical research literature on the effects of cross-border television 
reception. After reading 117 articles they reported having little regard for much 
of the writing that had been done on this topic. Michael G. Elasmer and John F. 
Hunter write : "Unfortunately, many of these papers... can be characterized as 
tirades or diatribes".'* 
The meta-analysis covered 36 papers, which fit the basic, pre-established 
criteria of professional acceptability. These spanned a period from 1960 to 1995, 
and involved audiences in 21 different countries. Most of the foreign 
programming was from the United States. Five categories of the dependent 
variables were studied: knowledge, beliefs, attitudes, behaviours and values. 
This statistical analysis revealed weak, positive correlation between exposure to 
foreign TV and each of these categories. A significant correlation was found 
between exposure to foreign TV and purchase of foreign products, holding of 
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values similar to those of the programme originating country, strength of beliefs 
about the originating country (positive or negative) and increasing knowledge 
about the originating country. The authors concluded that exposure to foreign 
TV has very little effect on the viewers, but they caution that more research 
needs to be done which is empirically valid reliable and replicable.'^ 
Communication researchers have also studied the influence and impact of 
trans national television programming on viewers around the world from 
different disciplinary vantage points - political, social, economic and cultural. 
But only a handful of studies have dealt with television and values. Tsai in a 
study among Taiwanese children who watch television, found that they favoured 
elements of American culture on their own. In Philippines, the frequent 
viewing of American television programmes among high school students led to 
an emphasis on non-traditional values (pleasure) rather than traditional values 
such as salvation, forgiving and wisdom. On the other hand, Pyne and Peake in 
their study of viewers in Iceland found that US television was only minimally 
effective in generating favourable attitudes about US, 'or in creating attitudes of 
fear, anger or sadness which Icelanders associated with US culture'. 
It has also been argued that the sexual and violent content of the 
television, especially satellite television is eroding the sense of values and this 
has led to the breakdown of the family and a general population-wise 
abandonment of religious belief. 
116 
Sutherland and Siniawsky found that contrary to popular belief soap 
operas do not condone immoral behaviours^ "* whereas other authors argue that 
soap operas do help legitimate taboo behaviours. 
Media Effect Research and Television Audience Studies in India 
An essential beginning point for understanding the development of the 
parameters for the study of mass communication is to review the meaning of the 
term mass society. It is from this concept that came such derived terms as 
"mass" audience, "mass" media and "mass' communication. The concept of 
mass society emerged from the study of fundamental social change that took 
place in society over the last two centuries. These changes altered drastically the 
relationships that a member of society has with others as they carry on them 
everyday lives. These changes were subtle, complex, yet profound. The master 
trends, industrialization, urbanization, modernization and now globalization 
shaped the emerging mass society and continue to be at the heart of the change 
from traditional to modem society. The contemporary forms of mass 
communication emerged as a part of the development of mass society. The new 
media - newspaper movies, radio and television are the products of 
industrialization and modernization and with the development of the new 
society, each of these had a profound influence on social relationships, material 
culture, social norms and values of the society and individuals. 
Communication research is an extention of the methodology and theory -
building strategies of social and behavioural sciences. The earlier studies were 
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based on a theory of the effects of mass communication derived directly from 
the assumptions of the nature of mass society. As research continued, these in 
turn were called into question and the study of short term immediate influences 
of the media revealed a very mixed picture. Eventually, theories and research 
strategies were to be revised again and again to search for more indirect and 
long-term effects. As research accumiilated, increasingly valid and reliable 
generalization about the effect of mass communication have emerged. 
In 1957 UNESCO published a detailed register of mass communication 
research projects in progress and in plan. It carried a detailed bibliography of 
books and articles on mass communication published since January 1, 1995. The 
aim was to keep mass comiflunication research workers regularly informed or 
research projects undertaken and on studies published. The monograph mirrors 
the pictures of progress of mass communication in different countries. Whereas 
in some developed countries good result were achieved from their plan of action, 
it was obvious that the majority of the countries were lagging behind. 
Communication research in Asia started in the late 1950s, and early 1960s 
when Asian journalism and mass communication professor returned from 
graduate studies in the West, particularly the United States, and introduced these 
students to "readability studies", "content analysis", "readership and listenership 
surveys".^' 
In 1973, Feliciano as focused in three areas summed up Asian 
communication research : 
118 
1. media infrastructure studies i.e. dealing in the industry and development 
of the media; 
2. studies of communicators and receivers of the messages; and 
3. developmental type studies dealing with communication aspect of the 
various components of development such as agriculture health, family 
planning etc. Faliciano further pointed out that Asian mass 
communication research as press/joumalism-oriented, western influenced 
and uni-directional. It was journalism oriented. 
In the early 1970s, communication research in the region was still a 
fledging field, riddled with numerous problems, among them - a lack of 
professionally trained researchers in the field lack of resources and facilities, 
weak support from allied social sciences disciplines, low priority given to the 
development of mass media by the governments and lack of public awareness 
about what communication research can do for public welfare. The subject 
matter for these research studies was not relevant to development, except in the 
agricultural and commercial fields and their methodology were generally poor. 
But fortunately by the end of the 1970s the role of media research in national 
development was finally beginning to be recognized in the region as Feliciano 
stated: 
"Communication research has started to demonstrate its 
usefulness to development programmes by calling attention to 
what media can contribute to the process of change by serving 
it as initiator, legitimiser and facilitator". 
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The progress of mass communication research in India and other 
developing countries as surveyed by the UNESCO report was very significant. 
Research programmes still had to be set up in departments other than 
communication such as psychology, sociology and anthropology and at institutes 
of social sciences. Most of the media effect research in India has focused on the 
source or channel of communication. There is a respectable body of research in 
the areas of development communication and diffusion of innovation that have 
investigated the effect of media from the perspective of the source of medium. 
While a plethora of research exists on the effects of communication, there is a 
glaring gap in studies examining uses of mass media firom the perspective of 
individual media users in India.^ '' With the exception of few studies which have 
examined factors influencing patterns of media use among adolescents and urban 
population, most mass media research in India has focused on the media as 
agents of developments. 
The earliest and most notable audience study was the project that 
evaluated the social impact or effects of satellite Instructional Television 
Experiment (SITE) conducted in more than 2000 villages scattered in 20 districts 
and in six states of India for about a year between 1975-76. The project 
unproblematically adopted the linear, knowledge-dissemination and diffusion of 
innovation approach of the dominant paradigm of development communication. 
They provided valuable information about a number of first generation media 
audiences. In a seminar organized in May 1973, to discuss the plan of action for 
social evaluation of satellite 'Instructional Television Experiment (SITE), it was 
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suggested that qualitative descriptive evaluation in addition to the sample survey 
should be conducted to evaluate the effects of satellite TV on rural viewers. 
There was a general agreement that holistic studies using anthropological 
perspective in communication research and evaluation could provide a 
qualitative and indepth understanding of the effects of satellite TV on this 
section of society. A fundamental proposition of anthropology is that no part can 
be fully or even accurately understood apart from the whole. Hence, it was 
considered essential that communication whether satellite or human being 
culture bound must be studied while focusing human beings in their totality. 
Even after it was accepted, sociologists continued to disagree with this practice 
of holistic study, as they saw very little utility in the procedure followed, and 
were of the opinion that hard data was required.^ * 
In the past, the majority of television's impact evaluations had consisted 
of a qualitative 'impact' or effect studies conducted with the help of sample 
surveys. These surveys conducted in rural India had serious methodological 
problems in eliciting correct responses. Therefore, it was felt that a method that 
allows deep probing and understanding of the communication process should be 
followed as an alternative approach for social evaluation of SITE. The impact 
survey only allows a probe into some pre-determined specific areas, rather than 
the exploration of the wide concerns of human behaviour. In other words instead 
of measuring the impact of television in some specific areas, an attempt should 
be made to understand the role and process of television communication while 
focusing on man in his totality. In order to analyse communication process as a 
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whole, it is imperative to follow a 'research design' which would allow 
diachronic observations. It is a safe assumption that television messages are 
interpreted and understood within cultural contexts. Therefore, it is essential to 
discover the cultural judgements and various categories of television messages 
for contextual inteipretation. 
Some Findings of Media Research in India 
Many academic researchers in the field of mass communication in India 
continue to frame their studies either in terms of effects or gratification. The title 
of the study conducted by Centre for Policy Research is explicit about its 
location in the uses and gratification tradition of research. Primarily a 
quantitative study using a questionnaire, it covered in its survey both rural and 
urban areas in six states - Uttar Pradesh, Kamataka, Andhra Pradesh, Kerala, 
West Bengal and Gujrat. Among other things, the study finds that people in 
higher income groups watched more television, men emphasized the news and 
information fiinctions of television while women preferred entertainment 
programmes. Need assessment being a central aspect of the uses and 
gratification perspective, the study also found that the majority of viewers in the 
survey felt that the electronic media did not satisfy their needs. In another recent 
study conducted in Madras on the "relative impact of STAR TV and 
Doordarshan', the researchers uncritically employ the uses and gratification 
perspective that the audience is active, i.e. individual members consciously 
select media content and expose themselves to the media in a goal-oriented 
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manner".^^ Based on 150 questionnaires completed by viewers who were chosen 
randomly, the study concluded that more viewers preferred to watch STAR TV 
over Doordarshan and the major motivation for watching STAR TV was found 
to be the desire to "learn about new things, places and cultures".^^ 
There have been some minor work reception contexts and modes of 
viewing television, which has not been followed up thoroughly. For instance, in 
a volume on how families around the world watch television, have commented 
on how the seating patterns for television viewing, either in the rural community 
TV context or in the context of people in urban homes watching TV with their 
household help, are replete with meanings related to class and caste and how the 
structure of the family and type of household strongly determined people's 
modes of engagement with television in India. ^  
Work on gender and television in India, in general, and women audiences, 
in particular, has been quite sparse. Prabha Krishnan and Amita Dighe in a study 
have conducted a content analysis of Delhi Doordarshan programmes for about 
15 days and concluded, among other things, that: 
"... women are under-represented and occupy less central 
roles than men; marriage and parenthood are considered 
more important to women than to men; and employed 
women are shown in traditionally female occupation, with 
little status or power".^^ 
However, the authors have not undertaken any audience study to see how 
women in different social contexts negotiate these texts. This is where the kind 
of work done by Pumima Mankekar opens up new possibilities for 
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understanding how and why men and women interact differently with television. 
Based on ethnographic research for nearly two years among 25 lower middle 
class and upwardly mobile working class families living in multiethnic 
neighbourhoods in New Delhi, Mankekar^ ^ examined how men and women 
located in specific socio-cultural contexts, interprets entertainment serials shown 
on Indian television. 
The in-house Audience Research Unit of Doordarshan after years of its 
existence can offer only a set of figures about television audience in India. V/ith 
the intrusion of cable and satellite, increased competition from rival channels 
and market pressures for programme specific quantitative information, audience-
centred research in terms of Television Rating Points (TRPs) dominates the 
media research scene for all practical purposes. Such studies in India are 
television viewers profiles periodically conducted by the research division of 
Doordarshan's DART (Doordarshan Audience Research TV ratings) a similar 
system called TRP (Television Rating Points) has been developed by the Indian 
Market Research Bureau (IMRB) and other independent market agencies for 
private channels. These studies are basically based on the popularity of 
programmes, the peak listening or viewership hours, and programme preferences 
of the viewers. But, like all television rating system elsewhere, DART and TRP 
reduce "watching television" to having the television set on during particular 
programmes and modes of watching, meaning and salience are assumed to be 
the same for everybody. In India both public and private media are mainly 
interested in action research to find out how effective a communication strategy 
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is in selling deodorants or family planning. The research studies rarely consider 
the social needs of their audiences. In spite of all inherent limitations, there are 
way to the media research and media effect studies. Media studies are being 
overshadowed by message studies (content analysis). 
Nature of Enquiry in Present Study 
The present study seeks to inquire into the mythological T.V. serial 
programmes of Dorodashan and its socio-cultural implications on the urban 
middle class of Delhi. 
The Ramayana and Mahabaharat T.V. serials won such a massive 
popularity and it make an example of successful serials. While these serials were 
on broadcast, the nation was passing through mass mobilization and Hindu 
consciousness. 
Many sociologists and social scientist saw this upsurge as media 
induced. As the mass upsurge i.e., the Hindu nationalist movement have 
tremendous implication for the society and polity of the nation. The role of such 
mythological T.V. serials that were broadcast by the national network i.e. 
Doordarshan, a government controlled network, in homogenizing and 
consolidating the Hindu masses for vested interests deserve thorough 
examination and study, my selection of this area and topic is inspired by this 
reason. I do not assume that such telerialization and broadcasting was the part of 
Hindu right. The serialization of the epics were done seeing the importance of 
the epics Ramayana and Mahabharata in the life of the majority of the audience. 
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its melodrama pathos, values which are central to the Hindu life, in India. 
Ramananad Sagar's & B.R.Chopra's works involved the universalistic human 
values which are characteristically Indian and they touched the heart of all 
Indians. The scripts which were loaded with feelings was written by a Muslim, 
Rahi Masoom Raza. I do not seek to correlate or establish causal relationship 
between media and Hindu right upsurge. 
Objectives of the Study 
1. Are mythological TV serials like the Ramayana and Mahabharata capable 
of inducing religious values to Indian society ? 
2. How Indian audiences have received the various mythological TV 
programmes? 
3. Does such programming on Doordarshan have the potential of endangering 
Indian secular values ? 
4. How technology of communication followed by the entry of the Ramayana 
and the Mahabharata has led to the popularity of Doordarshan. 
5. Where does it help and what are the positive and negative consequences of 
the advent of mythological TV serials on Doordarshan. 
6. Whether Indians should depend on other for values, knowledge, 
information and entertainment in the development of cultural identity. 
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The Method of Study 
The relationship among communication, values and mythological TV 
serials prime-time popular programmes are complex, no single study is likely to 
reveal all of the dynamic intricacies among these system. 
The major means of enquiry were as follows : 
1. What patterns, types or kinds of human relationship are portrayed in the 
Ramayana and the Mahabharata TV serials ? 
2. What particular values do the Ramayana and the Mahabharata reinforce? 
3. How far these values promoted by Doordarshan, a government controlled 
channel, are explicitly identified as well as their relationship in larger social 
and cultural system? 
The study was conducted at various levels : 
1. The method of study included review of secondary literature, comparative 
study of all channels, more specifically Doordarshan, Zee TV and Sony 
Entertainment channel. The debate on media, society and culture, 
television in the age of globalization and impact of television programmes 
on local cultures and values covered the substantive part of this study. 
The review of secondary literature also included television criticism and 
comment, features and articles about different television and showed that 
the potential of meanings of the primary texts are activated and taken into 
their culture by various audiences and sub-cultures. 
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2. The quantitative and qualitative content analysis of selected prime-time 
programmes of the Ramayana and the Mahabharata T.V. serial on 
Dordarshan was conducted to understand the primary test on television 
screen which is produced by the culture industry and needs to be seen in 
its context as a part of that industry's total production. 
3. Finally the major portion of the study is concentrated on audience 
analysis through interview schedule to selected quota sample of 250 
respondents in Delhi. The main purpose behind the administering of a 
schedule to selected sample was to obtain viewer's opinion on the socio-
cultural impact of the Ramayana and the Mahabharata TV serials 
programmes. The survey was conducted in the third and fourth week of 
July 2004 in New Delhi. The impact of such TV serials may be much 
greater than what its viewership numbers may suggest since most of its 
viewers are influential urban middle class Indians. India has a huge 
middle class next only to United States and the fact that a charmel like 
Doordarshan reaches most of the middle class and also has a significant 
impact on them makes New Delhi a very interesting field of study. 
Sample Size and Coverage 
The sample selected for study was entire Delhi's population. Purposive 
random sampling was done to select the respondents was a representative 
because while selecting the sample; it was ensured that the samples should 
represent the different strata of the society. 
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The selected sample has representation from five zones of Delhi namely 
South, North, East, West, Central. These zones were divided into J.J. clusters, 
government quarters and Psch localities of Delhi, which provided the 
representation of the middle upper class. The sample size also provided 
representations of varied age, education and category. Given below the sample 
size for conducting the study. 
Sample Size 
Area 
South 
North 
East 
West 
Central 
Locality 
Sector 7, R.K. Puram 
Sector-9, R.K. Puram 
Moti Bagh 
South Extension 
Sanjay Basti Timarpur 
Sector IV, Timarpur 
Civil Lines 
Model Town 
Yamuna Posta Colony 
Pocket-IV, Mayur Vihar 
Sector 29, Noida 
Khajan Basti, Lajwanti Chowk 
Mayapuri, Rajouri Gardens, 
Janakpur 
Shakur Basti, Near Rly. Station, 
Anand Parbat, Paharganj, 
Kasturba Gandhi Marg 
Sample Size 
50 
50 
50 
50 
50 
Respondent's Characteristics 
Sex of Respondents 
Out of the total sample of 250 respondents, 150(60 per cent) were the 
male and 100 (40 per cent) were female. 
129 
Table 4.1 
Distribution of respondent according to sex 
Sex 
Male 
Female 
Total 
No. of Respondents 
150 
100 
250 
%age 
60.0 
40.0 
100.0 
Agewise distribution of the respondents : 
Majority of respondents 170 (68 per cent) belonged to the age group 51 
and above. The second major respondents were 50 (20.0 per cent) belong to the 
age group 36-50 age group. As people grow older their incline is towards 
religious programmes. Religious programmes attracts their attention. 
Table 4.2 
Distribution of respondent according to age 
Age group 
18-35 years 
36-50 year 
51 and above 
Total 
No. of Respondents 
30 
50 
170 
250 
%age 
12.0 
20.0 
68.0 
100.0 
Educational level of respondents 
A very large number of the respondents were post-graduate and above. As 
many as 125 (50.0 per cent) of them were post-graduate and above, 90 (36 per 
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cent) being graduates. Respondents who studied up to "secondary level" form 35 
(14 per cent) per cent of the total sample. 
Table 4.3 
Distribution of respondent according to level of Education 
Educational level 
Upto Higher Secondary 
Graduate 
Post-graduate 
Total 
No. of Respondents 
35 
90 
125 
250 
%age 
14.0 
36.0 
50.0 
100.0 
Occupation of the Respondents 
Table 4.4 
Distribution of respondent according to occupation 
Occupation 
Professionals 
Public Service/Govt, service 
Business Self Employed 
Students 
Unemployed 
Total 
No. of Respondents 
20 
70 
90 
20 
50 
250 
%age 
08.0 
28.0 
36.0 
08.0 
20.0 
100.0 
From the above table, it is obvious that majority of the (90 i.e. 36 per 
cent) respondents belonged to the Business employees. The second largest 
respondents i.e. 70 (28 per cent) belonged to the government servants. But such 
programmes have also attraction of the unemployed people who form 50 (20 per 
cnet) as it is evident from the table. 
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Family Income (Monthly) of the Respondents 
Table 4.5 
Distribution of respondent according to Income 
Income (Monthly) 
Below 10,000 
10,001-15,000 
15,001-20,000 
20,001-25,000 
Above 2500 
Total 
No. of Respondents 
25 
35 
100 
60 
30 
250 
%age 
10.0 
14.0 
40.0 
24.0 
12.0 
100.0 
As evident jfrom the table, 100 (40 per cent) of the total respondents 
belonged to the income group of Rs. 15,000-12,000/-, 25 (10 per cent) of the 
respondents belonging to income group of Rs. Below 10,000 and 60 (24 per 
cent) belonged to the upper income group of Rs. 25,001/- approximately. It was 
mostly the people of middle income groups who were keen on watching 
mythological TV programmes. But later it caught up with the upper income 
group people. 
Content Analysis 
As a research methodology, content analysis has been widely used 
to study media and manifestation of cultural values. For content analysis the 
Ramayana and the Mahabharata TV programmes were tapped off the air from 
Doordarshan on Sunday. The sample also covers entertainment (serials/family 
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drama, movie based, comedy and game show) and news and current affairs (talk 
show and documentary) programmes. The sample is good representation of the 
programming for the following reasons : 
1. Firstly, the Ramayana and the Mahabharata is primarily creating a Hindu 
consciousness and adversely affecting the secular Indian values. The 
sample may be small but prime time programmes give good ideas as to 
what the audience normally views. During the prime time the viewership is 
highest and most advertisers strive for the slot. 
2. Secondly, the programmes were tapped of the air on Sunday because on 
Sunday the Ramayana and Mahabharata T.V. serials were broadcast from 
the National Network. 
The dominant values and its attributes were coded. In the coding book, 
the value selected "traditionalism" was conceptualized as conveying the 
attributes of time honoured, old, legendary. "Modernism" was defined as 
depiction of contemporary, new, advanced. "Family" was seen as the focus on 
home and nurture, sibling relationship. Personal integrity was conceptualized as 
stressing the attributes of honesty, self esteem, courage to express conviction, 
knowledge education, judgement, expertise. "Aestheticism" was conceptualized 
as a sense of respectability, nothing indecent, vulgar or 'repulsive'. The value of 
"morality" was conceptualized as depicting virtue, righteousness, uprightness 
and honourability, noble, humane. The value of constitutionalism depicted 
fundamental rights, legal authority, citizen's responsibilities, equality, 
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egalitarianism, "Pluralism" as diversity, respect of rights of all, 'respect differing 
views, sense of justice, compassion for others, peaceful coexistence of all 
religious communities, religious tolerance, respect for all religious faith, culture 
etc. and "patriotism" as Nationalism, sense of duty, national prides and respect. 
The value of "product" depicted the attributes of long-life, effectiveness, purity 
efficiency, toughness, standardization, "good health" as fitness, health vigour, 
heartiness, vitality. The value of "consumerism" emphasized on the attributes of 
increasing consumption desire to have more than the required. 
For quantitative analysis of cultural practices, weakening or reinforcing of 
traditional cultures, changing traditions, norms, values and customs, 
transformation of traditional festivals, commercialization of religion and rituals, 
joint family being replaced by independent homes, importance of family, 
divorce, moral issues, image of women, youth culture, sex and violence, love for 
anti-hero, children as consumer and early maturity, changes in life styles, fashion 
trends and aspirations, behaviour and how important is success were some of the 
key points which were taken into consideration. The qualitative analysis also 
took note of extracts from the episodes, textual statement, conversation, verbal 
expression gestures, language, visuals etc. 
Limitation and Future Research 
The survey findings can not be generalized across the entire population of 
the country. In addition the survey did not collect enough data for 
comprehensible rural/urban comparison, as the study is the case study of Delhi. 
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Urban and rural viewers may differ significantly in their reception of television 
because television content, usually aimed at the more affluent urban audience, 
tends to have an urban bias in its frequent and favourable depiction of urban life. 
The result of this study should, therefore, be taken a prelimineiry rather than 
conclusive. 
The content analysis is limited by relatively small sample that was 
examined. Also, television programmes are not the only channels through which 
Hindu consciousness is spread. Large sEimple, systematic content analysis and 
integrated methodologies will generate enough data to holistically study the 
potential for the impact of television on socio-cultural values. Content analysis 
only makes sense if we know how viewers interpret what they watch. Therefore, 
content analytic studies must be followed by qualitative studies such as field 
research to better understand the process of reception and assimilation of 
traditional values, good and bad, from the media. 
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Chapter - 5 
iMiddU Class in Dndia 
Chapter-V 
MIDDLE CLASS IN INDIA 
This chapter deals with the various theories of middle class and the 
conditions of middle class of India in general and Delhi in particular. It is 
primarily important for us because it may present a footing for answering the 
basic questions connected with the contemporary urban Delhi's middle class. 
Marx, Bottomore and Cole on the Middle Class 
Marx emphasised that the centre protagonist in modem class struggle in 
the proletariat and the capitalist class. He provides a two-fold division of the 
society. However, the middle class has emerged as the analytical and empirical 
social reality. T.B. Bottomore has mentioned about the fourfold division of 
society. To him the upper class (the owners of the means of production), the 
middle class (the white collar workers and the professionals), the working class 
(industrial workers) and the peasantry (who depend on agriculture for the 
mainstay of their livelihood) are the major class. 
G.D.H. Cole after critically examining the theory of Marx points out that 
in Marxian theory the distinction between classes and professionals grouped is 
not made. Rather they are grouped together. The middle class has been a residual 
category in Marx's analysis and thus Marx ignored the fact the industrial system 
is giving rise to the middle class incorporating the administrators, managers, 
professionals etc. For Cole middle class is a fact of today's class structure. 
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Goulder and Zeitlin on the Middle class 
The middle class is a new class in the advanced industrial society. Many of 
the members of this class serve as technical intelligentsia and revolutionise the 
mode of production. 
According to Goulder this new class accepts its subordinate position in 
advanced economy largely because this is consistent with its material and ideal 
interests. Due to its technical knowledge of the forces of production and means of 
administration, the new class already has considerable de facto control over the 
mode of production and hence considerable leverage with which to pursue its 
interests. The new class because of their knowledge and expertise have always an 
edge over the moneyed class who are the owners of the industry. In this context, 
Maurice Zeitlin points out that the ownership has indeed become passive and 
control has entered the hands of professional management; that the non-owning 
managers, are displacing moneyed capitalists. 
Warner on the Middle class 
So far, class is understood in terms of economic criteria. The social 
composition of the middle of the combination of the following variables, viz., 
income, occupational prestige, education, fi-iendship, membership to voluntary 
groups, leisure activities etc which form the basis of the people in society. In this 
context Warner's study is important. 
Warner defined class in terms of reputational inequality. In his study in the 
Yankee City (USA), he determined people's class position by asking others how 
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they ranked in the community, that is, their reputation. He identified six different 
classes in the Yankee city. These are follows : 
1. The Upper class: The members are wealthy but they have been a member of 
this class because of their family background . 
2. The Lower Upper class: They are wealthy but they are not from aristocratic 
background. They are newly rich. 
3. The Upper Middle Strata: They are well educated professionals with high 
income like the doctors, lawyers, businessmen etc. 
4. The Lower Middle Class: They are mainly the white collar workers, viz. the 
factory workers etc. 
5. The Lower Lower Class: They are poor and the outcast members of the 
community. 
Hence classes I and II belong to the upper class. III and IV to the middle class and 
V and VI to the low strata of the social structure. What is very significant here is 
that the middle class has emerged as social reality in the community life. 
The Functionalist and the Dialectical Approaches 
There are two major approaches, which conceptualise the middle class in 
two different ways. The first approach can be termed as gradational. According to 
this approach, the middle class is in the middle of an upper class and a lower 
class. The class structure is like a ladder of ,socio-economic status on the bottom 
rung of which is the lower class, at the highest rung is the upper class and in 
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between them is the middle class. By and large, this approach does not believe in 
the class-conflict. 
There is another approach, which is called the dialectical or Marxian 
approach. According to this approach there are two major classes in modem 
industrial society - a class of capitalists which owns factories and appropriates 
surplus value, and a class of workers which works in factories and produces 
surplus value. In between these two classes there are constantly growing number 
of various occupational groups for example - small manufacturers, shopkeepers, 
small traders, white collar workers, supervisors, sales personnel, managers, 
technicians, doctors, engineers, teachers, scientists, government officials etc. 
These occupational groups are called the middle class or middle classes. The 
dialectical approach - which was mainly elaborated by Karl Marx is based on the 
class - conflict. 
B.B Mishra on the Indian Middle class 
According to B.B. Mishra, the institutions required for the growth of 
capitalism and the potential of a middle class bourgeois development were 
available in India even before the arrival of the British. However, the immobility 
of the caste organisation and the despotism of bureaucracy precluded such a 
development. Here under the traditional network of the society the middle class 
element could not become a stratified order. They remained divided into water-
light status groups according to the caste to which they belonged. 
The Britishers transplanted into India a new form of government, social, 
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economic organisation to suit to their colonial interest. The British introduced a 
new educational policy in India with a view to creating a class which might assist 
them in administration, and in economic transaction. To quote Macaulay, the 
founder of British education policy in India, this was to be a class, Indian in blood 
and colour, but English class in taste, in opinions in morals and intellect. Thus, 
the British in economic and educational policies planned for the development of a 
middle class in India to be a class of imitators and not the originators of new 
values and ideas. 
The Groups Comprising the Indian Middle Class 
To B:B. Misra, the educational and technological development has tended 
towards the goal of a middle class society in India and in this sense India's 
industrially developed cities have been comparable to their Western counterparts 
in recent years. To him the Indian middle classes consist in the main, of the 
following groups: 
1. Merchants, agents and active properties of modem trading firms 
2. Salaried executives viz., managers, inspectors, supervisors, technical staff 
etc 
3. High salaried officers of the trade associations, political, philanthropic, 
cultural, educational, etc, bodies 
4. Civil servants, and other public servants, excepting those at the top beyond 
the rank of secretaries to the government 
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5. Professional viz., lawyers, doctors, professors, lecturers, journalists, artists, 
priests etc. 
6. Joint and peasant proprietors, rentiers, farmers of revenue, smallest holders 
of estate etc. 
7. Well-to-do shopkeepers, hotelkeepers including the managers, accountants, 
employed in the joint stock companies etc 
8. Rural entrepreneurs, salaried managers of landed estates. 
9. Full time students studying at the university or similar level 
10. Clerks, assistants, and other non-manual workers 
11. Upper range of the secondary school teachers, officers of local bodies, social 
and political workers. 
There was a sharp rise of the middle class in India with the expansion of 
education under the British rule. There had been the gradual rise of the joint 
stock companies, external and internal trade, expansion of the bureaucracy 
especially the civil service, judiciary and educational service in the British period. 
All these encouraged the growth of the middle classes. In the post-independence 
period, education, urbanisation and industrialisation have encouraged the growth 
of middle class in India. 
The Types of Middle Class 
The middle class consists of a variety of commercial, professional and 
occupational groups. They can be classified into various sections. Gradational 
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approach takes into account the unequal distribution of income, prestige, power 
and privileges among members of the middle class. The middle class is further 
categorised into lower middle class, middle class and upper middle class on the 
basis of differences in socio-economic status. The middle class can also be 
classified in terms of sectors or spheres of activity to which it belongs. There can 
'be a commercial middle class, an industrial middle class, a financial middle class, 
a professional middle class etc. 
The Old Middle Class 
There is another classification of the middle class which is considered more 
important for understanding urban class structure. The classification helps in 
explaining the dynamics of the urban class structure. It is proposed within the 
Marian theory of class and caste conflict. The middle class is divided into two 
sections -the old middle class and the new middle class. The old middle class 
consists of small manufacturers, traders, shopkeepers, contractors, artisans, 
independent professionals e.g. doctors, lawyers, chartered accountants etc., 
farmers and peasants. The old middle class is old in the sense that it originated 
with the origin of capitalism itself rather in the days of precapitalism. It should be 
noted that even in modem times the old middle class has been growing and 
developing of course in new ways. We find that with the expansion of 
urbanisation developing of course in new ways. We find that with the expansion 
of urbanisation and industrialisation, the class of small traders, shopkeepers, 
contractors and independent professionals has been proliferating. In India, the 
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development of urban areas necessarily implies the growth and expansion of the 
old middle class. 
The New Middle Class 
In modem times a number of social categories of personnel associated 
with the technological, scientific and managerial developments have emerged in a 
significant way in the capitalist and socialist and developing societies. There is 
tremendous expansion of non-manual sector in the socio-economic life of modem 
urban-industrial society. Scientists, technocrats, managers, bureaucrats, white 
collar employees and various other professional and technical groups represent 
the non-manual sector of the urban-industrial society. They are considered the 
new middle class. This is termed as new middle class because it has emerged in 
recent times with the scientific and technological revolution in the production 
system. The new middle class categories are new in comparison to groups of the 
old middle class. 
The new middle class has attracted attention due to its tremendous growth 
in numbers particularly in advanced industrial societies. The substantial growth 
on the new middle class has changed the class stmcture of the industrial societies. 
Previously the class stmcture of capitalist society was like a pyramid - a small 
capitalist class, a very big working class and a middle sized middle class. But the 
rise and expansion of the new middle class has brought about changes in it. The 
middle class has outnumbered the working class in advanced capitalist societies. 
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The class structure of developing societies has also been marked by the 
expansion of the new middle class in recent times. The development in science, 
technology, education, management and service sector has resulted in the growth 
of the new middle class. In India, the educated new middle class started taking 
shape and wielding influence in the earlier phase of industrial development, 
unlike in developed societies, where it was a phenomenon of late capitalist 
development. 
It is to be noted that the ever increasing demand and application of 
knowledge, technology and research in various aspects of social life provide an 
impetus to the development of the new middle class in India. Joshi points out that 
the new middle class is a most decisive force in the economic, political and social 
transformation of India since independence. 
Middle Class and other Classes 
The expansion of the middle class depends upon the commercial, technical, 
supervisory and managerial elements of economy. It also implies the growth of 
public services and other professions. The middle class, in a way, is linked with 
the development of country's economy, politics, education and technology. As we 
know the country's economy, politics, education and technology are conditioned 
and shaped by the ruling class as well as the class struggle between the ruling 
class and the ruled class. The evaluation of the placement of the middle class in 
the class structure of urban India and the role it plays in social change can be 
analysed in the context of its relationship with major ruling and ruled classes. 
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As it has been pointed out there are two significant classes in the urban 
industrial social life of India - the class of capitalists and the class of workers. 
These two classes are opposed to each other. Capitalist class is a ruling class and 
working class is a ruled class. The middle class is located in between these two 
classes. The location makes its relationship with other classes ambiguous. 
Conceptually, the middle class is partly capitalist class and partly working 
class, or neither capitalist class nor working class. This makes the interplay 
between the middle class with other two classes complex. Some sections of the 
middle class particularly managers, supervisors, government officials, highly 
placed scientists, technocrats are considered the extension of capitalist class. In 
this way, the middle class particularly its upper section is closely linked with the 
ruling class. This section serves the interests of capitalist class in an urban-
industrial society. 
Some other sections particularly the lower section - white-collar workers, 
technicians, lowly placed engineers, teachers and clerics are said to be close to the 
working class. They are considered the extension of working class i.e., the ruled 
class. This section is gradually proletarianised as a result of the mechanisation of 
office work and the development of trade unionism and political attitude of 
working class. 
This duality of the middle class is due to the fact that the middle class has 
many vertical and horizontal divisions. The middle class is not a homogenous 
class. It is characterised by an internal hierarchy of strata. These different strata of 
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the middle class have different kinds of relationships with other classes. 
Therefore, some sections of it are closer to working class conflict the middle class 
takes the side of either the ruling class or the ruled class. 
In India/urban middle class has an imperial legacy. Two important sections 
of Indian middle classes, state officials and educated professionals, had a special 
relationship with Britishers and through them with Indian ruling classes. Right 
from the beginning these constituents of the middle class have remained close to 
authority and, therefore, constitute a part of the elites. 
Middle Class & Social Change 
The middle class is a product of the dynamic industrial society. The 
emergence and development of the middle class indicate changes in economy and 
the class structure of contemporary urban-industrial social life. As pointed out 
earlier one of the most fundamental features of advanced capitalist society is the 
middle class of a bigger size. However, the middle class is not only an indicator 
of social change or the dynamics of contemporary capitalism but also plays a 
major role in bringing about social change. 
While explaining the role of the middle class in social change two points 
have to be taken- into consideration - the distinction between the old middle class 
and the new middle class and the type of society, which is being analysed. A 
review of the studies on the role of the middle class in social change yields the 
following results: 
1. The middle class is an indicator of social change in modem society. 
150 
2. The middle class, as an agent of modernization, associates with the class, 
which brings about change in social structure. 
3. The middle class is a stabilizing force. Particularly a bigger and extended 
middle class acts as a buffer between two contending classes and thereby 
mediates and pacifies class conflict. 
In different types of societies and at a various stages in a society different 
kinds of roles of the middle class are found. Its constituents play different roles 
depending upon their relationship with other classes, the elites and the masses. 
The middle classes in India - particularly lawyers, doctors, teachers and other 
educated groups have played a significant role in the freedom struggle. The 
Indian middle class has contributed significantly in inculcating a liberal ethos in 
Indian society. It is the harbinger of social change through press, media, law, 
medicine, political ideology and social activism. 
Growth of Middle Class 
India has registered a very impressive growth of its middle class - a class 
which was virtually non-existent in 1947 when India became a politically 
sovereign nation. 
• At the start of 1999, the size of the middle class was unofficially estimated at 
3000 million people. 
• The middle class comprises three sub-classes: the upper middle, middle 
middle and lower middle. 
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• The upper middle class comprises an estimated 40 million people. They have 
annual incomes of US$600,000 each in terms of Purchasing Power Parity 
(PPP). (Please note that the calculation of PPP is complicated, but suffice it 
to say that it is based on what a unit of currency can PURCHASE in one 
country compared to what the same Currency 'can purchase in another 
country. It is also known as the "law of one price" that governs the price 
level of general goods and services between the two countries). 
• The middle middle class comprises an estimated 150 million people, each 
with PPP incomes of US$20,000 per year each. 
• The lower middle class comprises an estimated 110 million people. An 
estimate of their annual income is not available, but they are mostly the 
relatively affluent people in the rural areas of India. 
• The middle classes on the whole (i.e. upper middle + middle middle + lower 
middle classes) is expected to grow by 5 to 10 percent annually. 
From the days of Nehruvian socialism, it has been the middle class that 
controls the political agenda. This will translate into more support for public 
broadcasting. The devolution of power to the local panchayats will also help this 
process. In the west, public service broadcasting has been partially supported 
through viewer donations and state subscriptions, but this wouldn't work in India 
because the costs of a transmitter are international, and the revenues are national. 
It's a good thing that the autonomous Broadcasting Authority has been formed, but 
television and radio must have state support. 
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MIDDLE-CLASS CONSTRUCTION 
"No actual class formation in history is any truer or more real 
than any other, and class defines itself as, in fact, it eventuates. 
Class, as it eventuated within nineteenth-century industrial 
capitalist societies, and as it then left its imprint upon the 
heuristic category of class, has in fact no claim to universality". 
E. P. THOMPSON, Eighteenth-Century English Society 
To describe the cultural contexts and historical processes out of which urban 
middle-class culture has emerged in Delhi to provide a detailed account of the 
practices that make up contemporary urban middle-class life; and, drawing on 
these ethnographic insights, to offer a new approach to conceptualizing middle-
class culture. This argues that class best accounts for the new socio-cultural 
patterns that have come to dominate urban life in Delhi. Caste, kinship, and 
ethnicity continue to powerfiiUy inflect socio-cultural experience, but the daily 
lives of people in Delhi demonstrate that the "epistemological styles" of social life 
have shifted, leaving class as the framing principle for everyday experience. 
Within this emerging class society" this study focuses on the local middle class, 
those people carving out a new, cultural space which they explicitly locate, in 
language and material practice between their class "others" above and below. This 
requires an excursion into the politically charged debates over class and. cultural 
practice, debates, which reach some of their most arcane and acrimonious levels 
when trying to theorize the middle class. Drawing from Marxian and Weberian 
traditions, this study chart a path toward anthropology of middle-class culture in 
Delhi, and elsewhere. 
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Over the past few decades in Delhi, an almost entirely new "intennediate" 
social "stratum" has emerged in the social gap between historically polarized 
national elites and urban commoners. In the process, members of this middle class 
have had to construct entirely new forms of cultural practice. This chapter 
ethnographically documents the struggles—moral, material, and ideological—that an 
emerging middle class must undertake to produce a new cultural space where none 
had been before. 
Delhi's urban middle class is unfortunately expanding on all the wiong 
sides. And physicians warn that they better get down to doing something about the 
"deadly" central expansion before it is too late. 
The Indian Middle Class 
The Indian middle class like the middle class anywhere in the world, is 
differentiated in terms of occupation, income and education. But the peculiarity in 
India is its diversity in terms of language, religion and caste. It is by any reckoning 
the most polymorphous middle class in the world (Beittle, 2001:5). 
Who are the middle classes and how they are different from the other classes 
is a deeply controversial issue. The concept of class is an important construct in a 
postcolonial context and the relationship between caste and class, for instance, are 
just two areas of ongoing debate and dissent (Sheth, 1999) Education, income, 
occupation and culture are the important factor which determine class boundaries. 
The current estimates of the middle classes in India, is around 300 million out of a 
billion (See, for example, NCAER, 1994; ORG-Marg and Media Users Research 
Group, 200 l;Varma, 1998). 
154 
Sen (1988) opines that a bourgeois class existed before the arrival of the 
British in India. But after the expansion of European especially British influence 
led to the emergence of a larger middle class' (see also Bayly, 1983; Joshi, 2001). 
M. Roy (1993) argues that this class was a colonial instrument provided major 
service to the empire. Other social scientists saw the colonial middle class as an 
important element in India's transition from feudalism to an industrially based 
modem society (Sen, 1988). Middle classes embraced rationality, science and 
secularism, leading India out of its tradition, superstition and ignorance (see Sarkar, 
1983). Nonetheless, many of these accounts depend on a formulaic modernist 
teleology that is rather discredited. Sen is quite right to say that the growing 
Independence movement led to a new phase in social relations within India. The 
growing urban middle class took the mantle of leadership in the nationalist struggle 
and played a significant role in forging some element of unity with the masses. But 
after the Independence was achieved the wealthier and more powerfiil sections of 
the population moved rapidly to secure their own vested interests (Gadgil and 
Guha, 1995). 
Varma (1998) holds the view that the 1970s marks the emergence and rapid 
growth of a new middle class contrasts very unfabourably with an older and more 
cultured middle class of the Nehruvian period (the 1950s and 1960s) the new 
middle class is a product of reservation policies for lower castes, which led to a 
change in the caste composition of newly wealthy and powerfiil. The liberalization 
of the economy in the 1980s and fiirther liberalization in 1991, has also helped to 
create new wealth in India. Varma's depiction of this new and growing middle 
class as crass, materialistic and major lacking in a broader social concern. 
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For some other analysts, one of the pertinent feature of India's middle 
classes is their appetite for 'global' culture and their pursuit of 'western' lifestyles, 
possessions and values (Gupta, 2000). According to these analysts, this is a 
transnational class of people who are bound up in the cultural and economic 
transaction of contemporary globalization. 
Nandy (1998), argues that for the lower middle class it is the slums that 
provide the imaginary boundary against which they define themselves, providing 
the anxious margins of their identity and consciousness. 
Much of the government and corporate interest in the middle classes has 
centered on economic criteria of their purchasing power. The profit capacity of 
India's vast and growing middle class has been heavily marketed by Indian 
successive governments. Varma (1998,175) argues that consumerism is now 
sanctified because the middle class ability to consume is an index of progress. A 
good number of national and foreign reports have sought to assess the size and 
spending power of the middle class Indian market (see NCAER, 1994). 
Another and most convincing approach for defming middle classes centers 
on employment status. Misra (1961), for instance, identifies eleven groups' that 
together comprise the middle classes, including teachers, doctors bureaucrats, and 
so on. The problem comes at the margins, such as the lower level state employees, 
or at the other end, the elites. This is the subject to many of the same problems that 
arise in defining the middle classes. In some usages 'elites' refers to quite large 
section of the wealthier population, which could be understood to extend to a 
significant proportion of the middle classes. 
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Class in India is a complex construct which opens up difficult 
methodological and conceptual debates, not least because of vast social and 
regional diversity, while generalizations can be made (Rudolph and Rudolph, 
2001), they must be cautiously, and in the end, any analysis of who constitutes the 
middle classes and what their beliefs values and behaviours must be locally 
anchored. 
Beteille (2001:5) argues that 'an expanding middle class' has an ugly face, 
and its members often appear as callous and self-serving. Rule breaking tax 
evasion, hostility and indifference are all argued to arise from these social 
characteristics of the weathier classes. Various reasons have been suggested for this 
lack of concern about the collective public good. These include the colonial origins 
of the middle classes, and their alienation from wider Indian society (Misra, 1961; 
M, Roy, 1993; Sen 1988), globalization, neoliberalism and increasing wealth 
disparities (Lakha, 2000; Varma, 1988); the appropriation of power and privilege 
by the high castes and classes in post Independence India, and their command of 
political and economic systems to perpetuate this (Gadgil and Guha, 1995); 
political, social and economic changes in the last couple of decades, the tensions 
these have produced between former elites and new low caste/class social and 
political challenges (Frankel, 1989; Jeffrey, 2000); and the focus in Hinduism on 
the self and ones personal cosmological relationship rather than obligations or 
moral relations to others or the community, other than kin groups (James, 1999; 
Varma, 1988). 
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In the decade of eighties one of the more important symptoms of the 
process of social and economic liberalization in India has been concerned with the 
category 'middle class'. The English language metropolitan media have dissected 
the size, scope, desires and politics of the Indian middle classes. The Indian 
middle classes have become one of the main idioms through which a series of 
contemporary concerns are brought into critical examination : the rise of Hindu 
nationalism, consumerist liberalization, and the pluralization of national politics. 
The discussion on the Indian middle classes as marked by a great deal of anxiety 
about the relationship between normative discourses of political practice and 
affective dimensions of todays public life. 
The change of the middle class in India describes a shift, in the seventies 
and eighties, from a relatively coherent understanding of what 'middle class', a 
Nehruvian civil servant, short on money but long on institutional perks to a array 
of new entrepreneurs. On the level of political economy, several events and 
processes are usually invoked to explain this shift. These include the salary hikes 
enabled by Indira Gandhi's 1973 Pay Commission, the long term effects of the 
green revolution, remittances from Indian migrant labourers in the Gulf, and, 
more broadly, the complex of reforms collectively known as liberalization. On a 
discursive level, the displacement of the 'old' Nehruvian middle class and its 
increasingly frayed nationalist modernizing vision is often linked to a mounting 
illiberality and incivility in politics, a crass new consumerism, and a disorienting 
fragmentation of the national imaginary. 
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Subrahmanyam (1994) argues on sociological level that we should 
consider the fact that the term originates in societies whose class pyramid unUke 
India's actually do bulge in the middle. We may agree with Dwyer when she 
insists that "the modem, metropolitan Indian middle classes are very different 
from their western equivalents" (2000:1). But how should we understand this 
difference? For example, the ready availability of cheap domestic labour in Indian 
middle class homes impacts everything from the structure of the household 
economy, the gendered division of labour, and the consumption patterns of even 
relatively affluent families. And for all its public volubility, the Indian middle 
class - almost however it is conceived remains a minority. Its privilege is 
marginal; it has never been able to establish itself as politically hegemonic in 
independent India (Chatterjee, 1997). 
Even if we accept the validity of the middle class descriptor for India, we 
are still left with a sense that the term is being stretched to cover a staggering 
diversity of socio-economic and cultural situations. An income that in smaller 
towns or rural areas might qualify a family as middle class will, in the major 
Indian cities, only be barely enough to sustain life outside the slums. Nor is 
income alone a reliable index to middle class status even within urban contexts. A 
Bombay survey of the 1990s reported that school teachers bringing home Rs. 
1200/ month considered themselves middle class while factory workers earning 
three times that amount identified themselves as working class.^  Although 
sometimes considered the closest thing in India to a 'national' class, the Indian 
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middle classes are more divided by language, religion, and social position than 
any other in the world (Beteille, 2001). 
The main critic of the Indian middle classes, Pavan Varma, has called the 
"measurement fetish" (Guram, 1998). For no matter how frustrated we may 
become in our attempts sociologically to map the "reality" of the Indian middle 
classes, the fact remains that the category itself has become an important marker 
of identification, aspiration and critique in contemporary Indian public culture. 
The Indian middle class may be a questionable empirical entity. But the 'Indian 
Middle Class', taken as both a performative and a discursive space (cf Liechty, 
2003), is most decidedly a reality to be reckoned with. The problem, then, is not 
so much to evaluate the sociological adequacy of speaking about the middle class 
in contemporary India that can best be left to psephologists and marketing 
professionals. What is more interesting is to attempt to understand how the 
concept structures and enables a certain set of 'imagined Indias' - both Utopian 
and dystopian to be articulated. 
The story of the shift fi-om an 'old' to a series of 'new' middle classes is 
not simply descriptive. It contains a series of normative positions and critiques. 
Perhaps the most obvious symptom of this is that the discourse on the Indian 
middle classes appears first and foremost in registers of paradox and 
contradiction. The middle classes are the main addressees of the national media 
and at the core of every political party's campaigning strategies. Politicians who 
choose to ignore the middle classes may not always lose a crucial vote bank. But 
160 
they will, as Saghal (1998) points out, make themselves vulnerable to punishment 
from the institutions that the middle class elites dominate and control: the 
judiciary, the civil service, the election commission and the media. The 'old' 
middle class in particular, while geographically dispersed, is united by its 
(variable) relationship to the English language, and to the educational and 
administrative machinery. 
At the same time, this 'old' middle class seems perpetually to be 
abdicating the political responsibility that its social centrality would impose upon 
it. Figures from the late 1990s suggest that Indian voter turnout in relatively well 
to do areas had slumped to 35-40%, whereas poorer and slum areas still managed 
turnouts in the region of 80% or more. More generally, the middle classes are 
increasingly coming under fire from critics who are themselves middle class -
indeed, the critique of the middle class is a large middle class phenomenon. The 
middle classes are the 'unhappy' classes, the 'complaining' classes and the 
'hypocritical' classes. "It is the middle class that is never happy. If their children 
go to government schools, they complain that their teachers are bad and so is the 
education. If the children go to a public school, that is a private school, they 
complain that they are wasting their time and also spending money on drugs. 
The high aspirations opened up by economic liberalization and their 
attendant frustrations are a generically recognizable element of the consumer 
society. But in India, the marginal privilege of the middle classes, the historical 
legacy the 'old' middle class as a nationalist vanguard, and the extraordinary 
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disparities of wealth and educational attainment that continue to prevail at a 
national level, together have the effect of amplifying the indignation that often 
saturates the critical discourse on the Indian middle classes. Middle class 
behaviour is figured as symptomatic of the social contradictions that beset Indian 
modernity. The severity of the diagnosis is only heightened by the implication that 
precisely the middle classes should know better. 
The middle classes, for instance, complain about the corruption of 
politicians, but benefit disproportionately from the prevailing system. They may 
well loudly deplore child labour but simultaneously expect their own domestic 
servants to work for a pittance. They criticize the arrogance of multinationals but 
live lives increasingly defined in terms of their products. They will loudly insist 
on their rights but accept few social responsibilities. They are unembarrassed to 
express a longing for authoritarian rule at home but prefer, in the company of 
foreigners, to boast of India's thriving democracy. They fulminate against 
reservations in Indian schools and jobs but do their best to get their own children 
admitted under affirmative action quotas at American universities. The social 
concern of even the more 'liberal' fractions of the Indian middle classes is often 
dismissed as abstract, disengaged from the suffering that is all too immediately 
present: "This middle class, sitting easily in the air-conditioned and dimly lighted 
Bombay restaurants, will shed tears for the oustees of Manibeli or Tehri or the 
lockout hit workers committing suicides; but at the same time will be infuriated 
when these harassed, molested and desperate victims of 'development' resort to 
militancy, destabilize the transport network or languish as dirty pavement 
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dwellers on the streets and [in] the slums of Bombay or Calcutta" (Chowdhuiy, 
1992). 
One can explain the media obsession with the middle class as an attempt 
to pander to the narcissism of publics that have recently emerged as booming 
consumer goods markets. Another, interpretation suggest that the discourse on the 
middle classes involves a projection of the social anxieties that beset 
liberalization. One often comes across a rather simplistic critique according to 
which the rabid consumerism of today's Indian middle classes exists in inverse 
proportion to their political engagement and social conscience. Bidwai writes: 
"Their internalization of the culture of consumerism is complete" (1994). This 
"culture" is then associated with greed, political impatience and contempt for the 
less fortunate, who in contrast to middle class self perceptions of hard working 
and decency, are invariably figured as lazy, dirty, and encroaching. In Varma's 
words: "They were the poor, who defiled the aesthetics of the neighbourhood, 
spread disease, fostered criminals, and laid claim illegally to already scarce 
municipal resources. If they could be somehow removed from vision and tucked 
away in a less noticeable part of the city, it was all for the better" (1998: 106). 
Indeed, a zone in which the 'new' and the 'old' middle classes increasingly appear 
to find common cause is in an urban pollitics of 'livability' - a concern, above 
all, with neighbourhood order, cleanliness, and decency - a politics that loudly 
decries the lack of 'civility' that mars the modernity of the third world metropolis 
(cf Chakrabarty 1992; Kaviraj, 1997; Virani, 1999). Instead of the 'big' and 'old-
fashioned' national issues of economic development, general education and 
163 
poverty alleviation, the focus here is on pavement encroachments, garbage and 
traffic congestion. 
While one should certainly acknowledge a connection between 
consumerist and political modes of privatization, it also seems useful to recognize 
that the relationship between liberalization and political engagement is a complex 
one, even within the boundaries of the public discourse on the middle class. To 
start with, those who celebrate the rise of the new entrepreneurial middle classes 
also point approvingly to their impatience with established forms of politics., 
Gurcharan Das (1992) reminds his 'old' middle class readers, the new pretenders 
might be brash and vulgar, these are people who know what they want and how to 
get it. Having collectively sacrificed its narrowly defined class interest on behalf 
of the nation in earlier decades, the middle class is now deservedly extracting its 
pound of flesh. Particularly the 'new' middle classes have transcended both 
"traditional scruples" and "colonial hang ups". Their consuming desires are at one 
with their political impatience. In the vaunted immediacy of the global market 
they find a model for good governance with which to counter the corruption and 
venality to which conventional politics appear to have been reduced.'' A 
commentator like Das interprets this move as a healthy sign of burgeoning grass 
roots civil engagement, others point to the violence against the poor that such a 
politics often involves, most notably in its manifestation as urban 'beautification'. 
The middle class culture of immediation also takes the form of 
contradictory blend of technocratic rationalism and cultural religious chauvinism. 
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The eighties and nineties saw the juxtaposition of Bangalorean/Hyderabadi 
silicone dreams with a surge in mass media fuelled religious rioting. Khanna 
(1998), argues that Hindu nationalism is an atavistic aberration in a globalizing, 
liberalizing India, an embarrassing symptom of the insufficient modernity of 
India's aspirant middle classes. This type of claim is continuous with the 
historiography of that pre-eminent middle class phenomenon: Indian nationalism 
in the late nineteenth century, which has often been explicated as a struggle 
between rationalist reform and religious revival. After India got independence, 
Nehruvian modernization theory enshrined this opposition as an article of faith. 
One can say that today's discourse on the Indian middle classes embodies the 
difficulties of developing ways of engaging with the public and political life of 
religion in a way that neither dismisses it out of hand as 'irrational' or 'excessive' 
nor reduces it to a matter of 'tradition'. 
Sociologists have shown a link between consumerist culture and the 
politics of Hindutva, pointing to the conjunction of mass television publics and 
the commodification of culture. It seems clear that the politics of religious 
nationalism should not analytically be separated from a broader consideration of 
the commercially driven public culture of the eighties and nineties. Pumima 
Mankekar notes: "If the middle classes seemed eager to adopt modem lifestyles 
through the acquisition of consumer goods, they also became the self-appointed 
saviours of tradition". 
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This protection of cultural tradition was not just a matter o f high' textual 
sources; rather the eighties and nineties saw the development of a powerful new 
mass mediated idiom of Indianness on television and in the Hindi cinema that was 
at once globally savvy and often culturally conservative. Most important, as 
Rachel Dwyer and Christopher Pinney have argued (Dwyer, 2000; Pinney, 2001), 
this commercial public culture is perhaps the closest thing to a truly national 
contemporary Indian culture, and one that brings the various middle class 
formations into an active - if often contested - alignment. It is also crucially just 
as much a matter of 'intercular' (Appadurai and Breckenridge, 1995) and 
'corpothetic' (Pinney, 2001) relationships to images as it is a set of explicitly 
discursive ideals. In Pinney's words: "In a nation as dramatically divided as India, 
there are some curious places of shared desire: the melodies of Hindi film songs. 
The important joint is that both Hindu nationalism and popular culture 
bring a corporeal, affective density to public life. This affective density was 
strongly discounted within the 'secular' and 'modernizing' habitus of Nehruvian 
nationalism, the idiom of the 'old' middle class. As Soumitro Das (2000) reminds 
us, one of the legacies of this Nehruvian dispensation is a particular notion of 
political difference management: "in Nehru's terms, [unity in diversity] meant 
unity smothering diversity, or diversity expressing itself in culture and language, 
but steering clear of politics: you can come and do your folk dances on Republic 
Day, but don't tell us you are Bodo, we don't want to know what that is". The rise 
of mainstream Hindu nationalism in the post-Nehruvian period may not markedly 
have increased public concern with the trials of being Bodo. But it did represent a 
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new connection between consuming desires, rooted in the affective commitments 
of everyday life, and large scale political action. 
The debate on the new popular cinema of the nineties has certainly 
identified many of the elisions entailed in its normative narratives of nation, 
gender and citizenship (Dwyer and Pinney, 2001; Nandy, 1998; Vasudevan, 
2000). But the question is of equal if not greater interest when it comes to 
understanding the social dynamisms of the contemporary middle classes: namely 
the overt disjunction between the apparently inclusive pleasures of consuming 
desires on the one hand and the scatching dismissal, in political discourse, of 
upstart middle class pretenders. 
The corporeal pleasures of Bollywood quickly mutate into an equally 
physical disgust when it comes to a discussion of politics per se. If the urban poor 
are at once the material support and the paradigmatic social other to the 
cosmopolitan middle class, then the provincial and rural middle classes are its 
intimate enemies. Chief among their crimes is a refusal to transcend local 
concerns. From the habituated national perspective of the 'old' middle class, the 
brash upstart regionalism of a new generation of political leaders is both a 
political and an aesthetic affront. With a combination of anxiety and 
condescension, the urban intelligentsia will dismiss populist leaders like Laloo 
Prasad Yadav of Bihar's Rashtriya Janata Dal as clowns or "simple minded 
peasant leaders" (Thakore, 1994), while assuaging their own liberalism by 
acknowledging that their rise to political prominence was enabled by Indira 
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Gandhi's excessively autocratic style of leadership in the seventies. The 
determination of public figures like Samajwadi Party leader Mulayam Singh 
Yadav of Uttar Pradesh to do away with English as a language of state ma>' be 
read either as an overcoming of postcolonial alienation or as a regressive refusal 
to be globally pragmatic in an age when English lessons are a booming business 
in China and the former Soviet Union. 
Social scientists explain the rise of regionalism as an effect of the 
fracturing of Congress Party hegemony in the late sixties . But the critique of the 
middle class signifies something more than mere parochialism. Insofar as one 
encounters a prevalent discourse of the decline or degeneration of an earlier 
middle class ideal, then what has been lost is not so much merely a national vision 
as a capacity for self-critical reflexivity. This reflexivity, is often taken as the 
historical accountability and the class interest of a middle class properly fulfilling 
its social destiny. It is a necessary condition of the middle class as a 'universal' 
class. In it and through it the middle class, because of the specific forms of its 
education and the privileged institutional vantage points that it enjoys, is charged, 
whether in commerce or administration, with the responsibility of managing the 
conversion ratios between concrete particulars and abstract generalities. Such 
authority easily turns into a specifically bureaucratic kind of tyranny. And the 
habit of abstraction may also be at the root of the apparent indifference to 
immediately present suffering of which the middle classes are so often accused. 
But precisely because such a responsibility entails a certain critical distance 
towards the immediate concerns of one's own environment - the flip side of 
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which may ideally manifest itself as 'social conscience' - the middle class, as 
Indiresan (2001) wistfully notes, has historically also been the only habitually self 
critical class. 
The Tocquevillean idealization of Euro-American civic culture is often 
held up as a disapproving mirror to the realities of Indian middle class lives. 
Mired in patronage, status assertion, and personalized particularism, the political 
modernity of the Indian middle classes is, in this reflection, always 
embarrassingly incomplete. And perhaps the violent distaste expressed by the 
metropolitan middle classes towards their regional or 'mofussil' counterparts 
should be interpreted in the light of this oft-heard accusation. A figure like Laloo 
or Mulayam embodies precisely those characteristics that are most strongly 
disavowed within a normative figure of middle class respectability. The sign of 
hypocrisy and incivility that constantly haunt the actual practices of the urban 
middle class elite are thus projected onto politically 'immature' or 'regressive' 
fractions - the mofiissil middle classes, the vernacular middle classes, 'new' 
middle classes of whatever rambunctious stripe. We see a characteristic symptom 
of postcolonial modernity: the very principles of universality and inclusion that 
are supposed to be inherent to middle class social practice instead become marks 
of an elite identification with a cosmopolitan ideal and, by the same token, a 
device of social distinction and aesthetic distaste for domestic others who 
conspicuously fail to manifest these principles. 
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Demographic Characteristics 
The population of Delhi has grown exponentially over the years. It was 
13.85 millions on l" March, 2001 as against 9.42 millions as on 1^ ' March, 1991 
that reflects a decennial growth of 47.02% after 1991 census. The annual average 
exponential growth rate of population of Delhi was the highest (6.42%) during 
1941-1951 due to large scale migration from Pakistan to India after partition in 
1947. Since then the annual growth has been recorded 4.22% during 1951-1961, 
4.25% during 1961-1971, 4.25% during 1971-1981 and 4.15% during 1981-1991 
(Table 5.1). The corresponding percentage at All India level was 21.35% which is 
almost double the national average. 
Table 5.1 
Population Growth in Delhi 
Year 
1901 
1911 
1921 
1931 
1941 
1951 
1961 
1971 
1981 
1991 
2001 
Population (Lakhs) 
4.06 
4.143 
4.88 
6.36 
9.18 
17.44 
26.59 
40.66 
62.20 
94.17 
138.52 
Annual Average Growth Rate (%) 
-
1.66 
1.66 
2.68 
3.74 
6.63 
4.31 
4.34 
4.34 
4.20 
3.85 
Source : Census of India 
170 
Urbanisation 
Urban face of present Delhi relates to 17^ Century when Shahjahanabad 
was built, which is now called Walled City. Major change and expansion of Urban 
Delhi from its original area and face of Shahjahanabad started in the second decade 
of Twentieth Century when Britishers planned New Delhi, the Capital of India. 
Second major expansion started on partition of the country in 1947 with the huge 
number of refugees coming to settle in Delhi. Subsequently, migration started to 
this city of opportunities and availabilities from adjoining States of UP, Haryana, 
Rajasthan for employment. 
In 1901, 52.76% of the population of Delhi was urban, this figure was 
93.18% (Table 5.2) in the year 2001. The urban area in Delhi territory has 
increased from 22% in 1961 to 62.5% of the total area in 2001. It can be seen 
clearly from Table 5.2 that Delhi has witnessed a phenomenal and sustained 
urbanization since 1931. 
Table 5.2 
Urbanisation Trends in Delhi 
Census Year 
1901 
1911 
1921 
1931 
1941 
1951 
1961 
1971 
1981 
1991 
2001 
Total 
Population 
405819 
413851 
488452 
636246 
917939 
1744072 
2658612 
4065698 
6220406 
9420644 
13850507 
Total Urban 
Population 
214115 
237944 
304420 
447442 
695686 
1437134 
2359408 
3647023 
5768200 
8471625 
12905780 
Percent 
Urban 
Population 
52.76% 
57.50% 
62.32% 
70.33% 
75.79% 
82.40% 
88.75% 
89.68% 
92.73% 
89.93% 
93.18% 
Annual 
exponential 
growth rate 
-
1.1% 
2.5% 
3.9% 
4.4% 
7.3% 
5.0% 
4.4% 
4.6% 
3.8% 
4.2% 
Decadal 
growth 
percent 
-
11.13% 
27.94% 
46.98% 
55.48% 
106.58% 
64.17% 
54.57% 
58.16% 
46.87% 
52.34% 
Source : Economic Survey of Delhi, 2001-02 
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Migration 
It terms of migration trends it can be seen from Table 5.3 that majority of 
migrating population in Delhi comes from the neighboring state of Uttar Pradesh 
and Haryana, contributing to almost 50% of the total migrating population. In fact 
the neighboring states of Delhi i.e. UP, Haryana, Rajasthan and Madhya Pradesh 
account for about 70% of the total migration. 
Table 5.3 
Trend in Migration 
SI. No. 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
Source: Ec 
States 
Uttar Pradesh 
Haryana 
Bihar 
Rajasthan 
Punjab 
West Bengal 
Madhya Pradesh 
Other States 
onomic Survey of Delhi 20C 
Percentage of Total Migration (1981-1991) 
49.61% 
11.82% 
10.99% 
6.17% 
5.43% 
2.79% 
2.71% 
10.48% 
14-2005. 
Population Density 
Density of population is one of the important indicators to study population 
concentration. It is defined as number of persons living in per sq.km. The rapid 
urbanization of Delhi has resulted in a sharp increase in the density of population. 
According to Census of India, the density of population was 274 persons per sq km 
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in 1901, this increased to 1176 persons per sq km in 1951 and 6352 persons per sq 
km in 1991. In the year 2001 the said figure was found at 9304 persons per sq.km. 
The density of population in Delhi is the highest among all StatesAJts in the 
country. Ranking of districts by population density is given in Table 5.4. 
Table 5.4 
Ranking of District Population Density 
S.No. 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
Source: 
District 
North-East 
Central 
East 
West 
North 
South 
North-West 
New Delhi 
South-West 
All Delhi 
iconomic Survey of Delhi 
Population Density (Persons 
per sq. km.) 
1991 
18,088 
26,261 
15,986 
11,116 
11,471 
6,012 
4,042 
4,791 
2,583 
6352 
, 2004-05. 
2001 
29,468 
25,855 
22,868 
16,503 
13,025 
9,068 
6,502 
5,117 
4,179 
9340 
%age change 
62.91 
-1.55 
43.05 
48.46 
13.55 
50.83 
60.86 
6.80 
61.79 
47.04 
Delhi reports one of the highest per capita incomes among Indian states. In 
2003-04, per capita income, estimated in constant prices at Rs. 29,231 was nearly 
two and a half times the all-India average of Rs. 11,972 (Fig. 1). Over the years, 
Delhi has emerged as a major trading, commercial, banking, insurance, retail and 
entertainment centre of India. It has capitalized well on the new economic 
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opportunities that arose after 1990. Between 1993-4 and 2002-03, Delhi along with 
West Bengal, Karanataka and Tamil Nadu recorded the maximum growth rates in 
per capita income. Today, 78 per cent of Delhi's State Domestic Product (SDP) 
comes from a strong and growing service sector comprising of trade, hotels and 
restaurants, transport, communications, financial and insurance services, real 
estate, public administration, and other business services. Of these, banking and 
finance, real estate, and insurance account for almost 30 per cent of Delhi's SDP. 
In contrast, however, to the expanding service sector, both the primary and 
secondary sectors have been shrinking over the past decade partly the outcome of 
stricter enforcement of environmental pollution standards on industrial and 
commercial enterprises. 
Despite the pressure of migration, Delhi has done well to reduce income 
poverty. Only 8 per cent of its population lives below the poverty line. In 1999-
2000, an estimated 1.15 million people i.e. 8% of Delhi's population lived below 
the income poverty line, considerably lower than the national average of 26 per 
cent. Less than half percent of Delhi's rural population lived below the poverty line 
as against 9.4 per cent of urban residents. Delhi's record in reducing levels of 
income poverty has been impressive. Between 1973-74 and 1999-2000, Delhi 
registered and 82 per cent decline in urban poverty, the largest reduction among 
Indian states. Findings of a study on consumption patterns corroborate the 
relatively better-off economic status of Delhi's residents: 
• Delhi reports a monthly per capita expenditure of Rs. 1480 - the highest 
among Indian states and Union Territories. 
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Residents of Delhi spend the lowest proportion of their monthly 
expenditures on food and the highest proportion on non-food items 
compared to those living in other States and Union Territories. 
Delhi's citizens spend the highest proportion of monthly expenditures on 
entertainment, education, and conveyance. 
Social Infrastructure 
Delhi has a literacy rate of 82, which is much higher than those of its 
neighboring states (Table 5.5). The Socio-Economic Profile of Delhi (2004-2005) 
reveals that during the year 2004-05, Delhi had 4879 schools with 93129 teachers 
involving a total enrolment of 30.22 lakhs students. 
Table 5.5 
Comparative Evaluation of Literacy Rates of Delhi and Neighboring States 
S.No. 
1. 
2. 
3. 
4. 
5. 
6. 
States 
Delhi 
Uttar Pradesh 
Haryana 
Bihar 
Rajasthan 
Punjab 
Literacy Rate (2001) 
82 
56 
68 
47 
60 
70 
Source : Economic Survey of Delhi, 2004-2005 
A metropolis city like New Delhi, with a population of more than 13 million 
people, is a key agent and instrument of economic growth. It is also the centre of 
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administration, cultural and religious activities in a nation of more than one billion 
people. Consequently, the city attracts a huge number of migrants and experiences 
a rapid expansion in urban population and urban area. Almost fifty percent of the 
population of New Delhi now lives in unauthorised resettlement colonies and more 
than one third in illegal slum areas. Inside Delhi's boundaries a proliferation of 
squatter settlements (slum clusters) is taking place close to railways, industrial 
areas, and middle class housing colonies, while an 'urban conquest' reshapes the 
outskirts of the city. In no way has the city government been able to provide basic 
amenities or development plans for its rapidly increasing population. 
Characterizing the middle class as a social and cultural entity has always 
presented a distinct challenge to class theorists. It is the middle class's 
extraordinarily complex culture-with its myriad forms of competing cultural 
capital, its ambiguous and anxiety-inducing relationship with the capitalist market, 
its intricate systems of dissimulation (whereby it hides its class privilege in 
everyday practice) along with its increasingly dominant role in cultural process 
worldwide, that makes it an important and timely subject of anthropological 
inquiry. Understanding local middle-class cultural processes in world context is no 
less important than understanding the relations between transnational labor and 
capital. What is more understanding the cultural politics of "middleness" in Delhi -
-a place where a new cultural middle ground is still being pioneered, its structures 
and fault lines not yet obscured by the sediments of time—may shed light on the 
class-cultural politics of denial whereby we perpetuate our own myth of 
classlessness. 
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Middle class is one of the significant social categories today. The birth and 
growth of this category has stunned our social scientists. The key role played by 
the middle classes in various socio-political-cultural-economic and religious 
functions is the major reasons for the great upward mobility of this class. 
Social life in modem society is characterised by a fairly developed system 
of trade, commerce, transport, communication, management, science and 
technology. The enterprises engaged in trade, commerce, production, distribution, 
transportation, education, state management and other sectors are administered 
and maintained by various kinds of personnel. In urban areas population 
predominantly consists of white-collar workers, technicians, supervisors, 
educationists, engineers, bureaucrats, managers, scientists, doctors, lawyers, other 
professionals, salesmen, traders, shopkeepers etc. these professional and 
occupational groups are considered as the middle class. 
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^espondanis ^Perceptions of 
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Chapter - VI 
RESPONDENTS PERCEPTIONS OF MYTHOLOGICAL T.V. 
SERIALS ON DOORDARSHAN : AN ANALYSIS 
In this chapter an analysis has been made of the mythological T.V. serials 
impact on the urban middle class of Delhi. The analysis is based on the 
responses received to a detailed schedule administered to 250 respondents, 
selected on the basis of stratified sampling. However, it was not an easy 
proposition to obtain responses from all the intended respondents. It may be 
mentioned that in all more than 500 schedules were distributed, but a number of 
our sample respondents perhaps did not have enough time to respond to our 
questions. Therefore we had to be content with the responses received. 
Two methodologies have been used to draw conclusions. First, a set of 
structured schedules was administered to the respondents coming from different 
backgrounds - urban, literate, young and old, male and female. The interview 
schedule incorporated questions related to -
1. Background of the respondents 
2. Introductory question on T.V. 
3. General viewership and choice of programmes on Doordarshan 
4. Issue based questions 
5. Questions on religious impact on mythological TV serials 
183 
The data collection was a very difficult exercise in the context of 
'duration of interaction'. Each interview took an average duration of 2 to 3 
hours. 
The second part of methodology comprised certain indepth interviews 
taken of certain knowledgeable and experienced persons who have been 
associated with the Doordarshan programmes since long. 
Ownership of T.V. set 
Likewise, we had a question concerning the ownership of T.V. set at 
home. We found out that all our respondents have T.V. sets at home and 
therefore we are not giving any data concerning this particular question. Some 
of the respondents had a black and white T.V. set while majority had a colour 
T.V. set. 
Frequency of Watching Television 
There had always been changing trends in television viewing. Complaints 
of T.V. phobia has become a regular feature. Despite mythological T.V. serial 
programmes, the other programmes related to current events and the spectrum of 
culture and social behaviour are all now accessible to viewers. The 
unprecedented exposure had brought about radical changes in the patterns of 
television viewing, in our country. One can not, however, ignore the heavy 
concentration of television sets under cable networks. 
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Table 6.1 provides data concerning the frequency of watching TV by our 
respondents. The data have been presented with information on gender as well. 
The specific question asked was "On how many days in week you watch T.V.?" 
Table 6.1 
No. of days 
1-2 
3-4 
5-7 
Total 
Weekly Frequency of Watching Doordarshan 
Male 
10 (4.0) 
15 (6.0) 
100 (40.0) 
125 
Female 
5 (2.0) 
5 (2.0) 
115(46.0) 
125 
Total 
15 (6.0) 
20 (8.0) 
215 (86.0) 
250 
As evident, 86 per cent of our respondents watched TV from 5 to 7 days 
in a week 8 per cent watched it from 3 to 4 days and 6 per cent of the 
respondents watched from one to two days. It is clear that the number of viewers 
who viewed TV from one to two days in a week was relatively more in the case 
of male respondents than in the case of female viewers. The data also shows that 
the total number of days for which TV was viewed, was more in case of female 
viewers than the male viewers. 
On going deeper into the responses, it was pointed out by the respondents 
that T. V. viewing was generally a phenomenon of recreation. When a person is 
doing work or is outside home there is hardly any occasion for viewing T.V. 
However, while at home, opening the T.V. set is a habit of most of the T.V. 
owners. It was also found out that many of the ladies continue watching T.V. 
even during the day time while they are performing their daily domestic chores. 
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Doordarshan and Other Channels 
Table 6.2 provides information concerning the viewing of Doordarshan 
and other channels by our respondents. Notably, 84 per cent of our respondents 
watch DD-1, 75 per cent DD-2, only 25 per cent watched regional network and 
other channels. Since all the viewers, comprising our sample, had cable network 
installed by contractors, even then the importance of Doordarshan that National 
Network has not been undermined. Only 37 per cent of our respondents watched 
other channels. 
Table 6.2 
Gendenvise Distribution of Respondents who Watch foilowing Network 
Network 
DD-1 
DD-2 
Regional Network 
Other channels 
Male 
83% 
81% 
20% 
40% 
Female 
86% 
73% 
46% 
27% 
Total 
84% 
75% 
25% 
37% 
Interestingly, 46 per cent of our female respondent watched the regional 
network while only 20 per cent of our male respondents watched this channel. 
This is very interesting finding because the male respondents perhaps did not 
find the regional network of sufficient interest to them as against the female 
respondents. Conversely, 40 per cent of male respondents watched channel other 
than the Doordarshan as against only 27 per cent of female respondents. 
Here it may be interesting to mention the ramification of unichannel 
transmissions. The constraints of the uni-channel transmission are many and 
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these cause dissatisfaction among huge lot of viewers. First, the viewers have to 
content themselves by whatever is offered by Delhi Doordarshan transmission 
and the national programme. Secondly, viewers are virtually deprived of 
programmes with 'area specificity' and 'local relevance'. 
Thirdly, the programmes are left in void about what to schedule in daily 
transmissions. In such a case, they can go only for a compromised mixed fare of 
shows. Thus, in their attempt to satisfy more audience they dissatisfy many. 
Nature of Programmes Watched 
Since its inception Doordarshan has been educating, informing and 
providing entertainment through its different programmes. But the order of 
precedence has varied depending on a number of variables such as our national 
priorities, Doordarshan's objectives, our social value systems and economic 
standard of people. As Doordarshan is specifically meant to educate and inform, 
entertainment was the least important constituent in our programmes for a long 
time. But with Doordarshan going commercial many changes have taken place. 
It is important to mention here that 'education', 'information' and 
'entertainment' can't be divided into water-tight compartments. What is 
important that programmes must be watchable. Programmes such as Buniyad, 
Ramayan, Mahabharat, Chanakya, Turning Point, Akbar the Great, Tipu Sultan 
and the like are educative, informative as well as entertaining. According to 
Doordarshan 'update report' of April 1995, its National Network Programmes 
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have about 44 per cent entertainment and about 56 per cent information and 
education combined which also include 3 per cent sports. 
Education and Informative Programmes 
We asked our respondents whether they watched the following kinds of 
programmes on Doordarshan and the frequency of their watching. 
1. Agriculture 
2. Industry 
3. Health 
4. Environment 
5. Women 
6. Children 
7. Education 
8. Development 
9. Consumer awareness 
10. Sports 
The responses given by the respondents are presented in Table 6.3. The 
responses are classified in terms of frequency of watching, into 'always', 'very 
often', 'sometimes' and 'never'. 
Table 6.3 
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Nature of Programmes Watched 
Programmes 
Agriculture 
Industry 
Health 
Environment 
Women 
Children 
Education 
Development 
Consumer 
Awareness 
Sports 
Always 
8 (3.20) 
4(1.60) 
8 (3.20) 
12 (4.80) 
16 (6.40) 
16 (6.40) 
41 (16.40) 
20 (8.00) 
20(8.00) 
29(11.60) 
Very often 
24 (9.60) 
8 (3.20) 
24 (9.60) 
29(11.60) 
29 (9.60) 
24 (9.60) 
41 (16.40) 
41 (16.40) 
57 (22.80) 
41 (16.40) 
Sometimes 
140(56.00) 
125 (50.40) 
173 (69.28) 
152(60.80) 
145 (58.00) 
148 (59.00) 
107 (42.00) 
160 (64.00) 
143 (57.20) 
160 (64.00) 
Never 
78(31.20) 
112(44.80) 
45(18.00) 
57 (22.80) 
66 (26.40) 
62 (24.80) 
61 (24.40) 
29(11.60) 
29(11.60) 
20 (8.00) 
As the data point out, programmes on education, development, 
consumer awareness and sports have a higher ranking than the rest. The most 
popular programmes appear to be on consumer awareness. It is important to note 
that except in the case of educational programmes, all programmes are watched 
only 'sometimes' by a majority of respondents. Paradoxically, a very big chunk 
of respondents never watched programmes on agriculture and industry and there 
are respondents who do not watch any of the programmes concerning important 
issues of national and social change. It only proves that the Doordarshan has not 
been able to create a big dent in the overall awareness and educational 
programme network. 
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Programmes on Religious Festivals and Events 
From time to time Doordarshan telecasts programmes related to 
important religious festivals and events in the country. One can find at 
appropriate time, news items, features and special coverage on religious festivals 
and events such as Diwali, Holi, Ram Navmi, Krishna Janmasthami, Durga 
Pooja, Ganesh Chaturthi, Eid, X-mas, Easter and Gurunanak and Guru 
Govindsingh Jayanties, Buddh Poomima, Mahavir Jayanti and others. One can 
also watch on Doordarshan the coverage of all important religious festivals and 
events even of local character in a programme like Surabhi. Besides, the national 
and local news also give coverage on religious festivals and events pertaining to 
all major Indian religions. 
Table 6.4 provides data containing the responses of our respondents. 
The question put to them was whether they watched Doordarshan programmes 
focusing on various festivals and religious events. 20.80 per cent of our 
respondents watched such programmes regularly on Doordarshan. 26.80 per cent 
watched these generally, 34.40 per cent do so sometimes and 25.60 per cent 
never watched them. When we asked the respondents to opt for the 'never' 
answer, they agreed that if in a news item. There was a reference to any religious 
programme or festival they did not turn off the T.V. set but watched these as a 
matter of routine. However, they did care for any coverage of religious 
programme and festivals made specially by Doordarshan or any other channel. 
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Table 6.4 
Genderwise Distribution of Respondents Watching Religious Festivals/ 
Programmes and Events 
Category 
Regularly 
Generally 
Sometimes 
Never 
Total 
Male 
17(13.60) 
40 (32.00) 
38 (30.40) 
30 (24.80) 
125 
Female 
35 (28.00) 
27(21.60) 
30 (24.80) 
33 (26.40) 
125 
Total 
52 (20.80) 
67 (26.80) 
68 (34.40) 
63 (25.60) 
250 
It is interesting that 28 per cent of female respondents watched religious 
festivals and events on Doordarshan regularly, while only 13.60 per cent male 
respondents did so regularly. A compensatory statistics is presented in the form 
of the 'generally' category, which has the share of 32 per cent male respondents 
and only 21.6 per cent female respondents. In the 'sometimes' category the share 
of male respondents was 30.4 per cent and that of female respondents was 20.0 
per cent. The fall is second and third category in the case of female respondents 
was primarily because of a positive hike in the first category. Yet it is clear that a 
little less than 50 per cent of our respondents were regularly or generally 
watching the religious festivals and events on Doordarshan with 34.40 per cent 
watching it 'sometimes'. 
Interestingly there was hardly any respondents who objected to the 
telecast of religious festivals and events on Doordarshan. In fact, all of them 
realized that in a country like India with strong religious foundation and 
diversity, such prograinmes could not be dispensed with. 
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Doordarshan and Mythological T.V. serials 
Among the most important and popular T.V. serials on Doordarshan, 
mythologicals have had a very respectable place. For a long time Ramayana 
dominated the Doordarshan viewers' ratings. Then came Mahabharat followed 
by Sri Krishna. However, there have been other programmes like Shiv Puran, 
Jai Hanuman and Om Namah Shivay which have had great popularity among 
the viewers. Besides, there has been a programme known as Bible Ki Kahaniyan 
and other quasi religious programmes like Meera. 
We asked our viewers whether mythological serials influenced the 
religious sensitivity of viewers. The responses given in Table 6.5 reveal that 
these mythological serials influence the religious sensitivity of the viewers to a 
substantial extent. Interestingly, 20 per cent of our male respondents observed 
that 48 per cent of our female respondents observed that mythological serials and 
programmes influenced the religious sensitivity of viewers 'to a great extent'. 
Further, 35.2 per cent of male respondents and 28.8 per cent of female 
respondents subscribed to this view 'to some extent'. On the other hand, 18.4 per 
cent male respondents and 14.4 per cent female respondents thought that these 
programmes had 'very little' influence on the religious sensitivities of viewers. 
Interestingly, 26.4 per cent of male respondents and 8.8 per cent of female 
respondents observed that these programmes had no influence on the religious 
sensitivities of the viewers. Overall, 66 per cent of our viewers agreed with the 
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view that mythological serials and programmes influenced, either greatly or to 
some extent the religious sensitivities of Doordarshan viewers. 
Table 6.5 
Influence of Mythological Serials 
Category 
To a great extent 
To some extent 
Very little 
Not at all 
Total 
Male 
25 (20.00) 
44 (35.20) 
23 (18.40) 
33 (26.40) 
125 
Female 
60 (48.00) 
36 (28.80) 
18(14.40) 
11(8.8) 
125 
Total 
85 (34.00) 
80 (32.00) 
41 (16.40) 
44(17.60) 
250 
When we further asked our viewers about their interest in mythological or 
religious programmes they seemed to like Bhajans (Hymns) a great deal and to 
them Ramayana and Mahabharata appeared to be more powerful than other 
programmes. Some of our respondents believed the Ramayana and 
Mahabharata were not just Hindu epics but epics of all times and for the whole 
humanity. These epics bring out the best in man and hold the mirror up to him. 
These are the epics which depict infinite levels of sublimination, elation, hopes, 
despair and complexities of human kind. 
We asked our respondents whether religious and mythological serials 
should be shown on Doordarshan, Interestingly, only 17.6 per cent of our 
respondents observed that the mythological serials and religious programmes 
should not be shown on Doordarshan. Almost all of these respondents came 
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from secular minded people and some of them belonged to minority 
communities also. It may be mentioned that some of the minority religious 
communities do not like religious programmes to be shown on T.V. 
It is important, however, to note that 82.4 per cent respondents observed 
that religious programme and mythological serials should be shown on 
Doordarshan. Some of them observed that since religion was an essential 
component of human life it should not be divorced from the most salient 
component of the national media. 
State of Women in Mythological T.V. serials 
Mythological TV serials have not shown much satisfactory status of the 
women in Indian society. Dominance of the male members have been shown in 
all mythological TV serials. This represents the patriarchal structure of Hindu 
religion. 
We asked our respondents a question in this context: "To what extent is 
gender equality highlighted in mythological TV serial programmes"? The 
responses received are presented in Table 6.6. One finds a mixed response to this 
question. Still a little less than majority of the respondents both male and female 
subscribe to the view that mythological programmes have shown gender 
inequality to a great extent or to some extent. About one third of the respondents 
feel that gender inequality is shown in mythological programmes to a 'very 
little' extent. Further about 16.4 the respondents feel that such an inequality is 
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not shown at all, while about 18.8 per cent of respondents did not give any 
opinion. 
Table 6.6 
Gender inequality in mythological programmes 
Category 
Very much 
To some extent 
Very little 
Not at all 
Can not say 
Total 
Male 
18(14.4) 
30 (24.0) 
30 (24.0) 
20 (16.0) 
27(21.6) 
125 (100.0) 
Female 
22 (17.6) 
38 (30.4) 
24 (19.2) 
21 (16.8) 
20 (16.0) 
125 (100.0) 
Total 
40 (16.0) 
68 (27.2) 
54 (17.2) 
41 (16.4) 
47 (18.8) 
250 (100.0) 
It is important to mention here that what is shown in mythological TV 
serials is a reality wrapped up in the ideal imagined by men for women. As there 
is male domination at the production and direction level, adequate priority is not, 
given to issues of women's superordination but subordination. 
But the serials like Humraahi on Doordarshan created some ripples in the 
social whirlpool of middle class fraternity. The crucial aspect of the serial was to 
emphasize the status of women in India. Their problems, ranging from early age 
marriage to higher education etc. were taken up in different episodes. The ills 
and evils of having a large family were also highlighted. The occasional flashes 
of a clash between the conservative old and the opened up youth of today. 
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provided gripping material. In brief, it was the success story of social 
communication sugar coating the harsh realities of life, especially those of 
women. After this, many serials have come up such as Uddan, Amat, Aparajita, 
Ghutan, etc. which are solely devoted to women problems - social, economic, 
emotional and family problems. 
It is clear that the issue of gender inequality in mythological TV serials 
like the Ramayana and Mahabharata has been raised by the feminist writers like 
Madu Kishwar. 
Importance of Media Instruments in Promoting Religious 
Consciousness 
Apart from developing knowledge and awareness about national, state 
and international affairs media instruments also promote religious awareness. 
Among the various instruments of the media, Aakashwani, Doordarshan, 
newspapers and other periodicals have a major role in this regard. Over the 
years, a number of channels other than Doordarshan have also dominated the 
electronic media. 
We asked our respondents to rank in order of their importance, 
Aakashwani, Doordarshan, Newspapers, Magazines and other charmels of 
communication in promoting religious consciousness. The Table 6.7 provides 
data concerning the opinion of our respondents in this regard. 
It is clear that among all the instruments of media, Doordarshan is the 
most dominant in promoting religious awareness. 86.8 per cent of our 
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respondents gave Dordarshan either the first or the second rank. However, as far 
as the first rank itself is concerned, 51.2 per cent of respondent's opted for 
newspapers, while 40.8 per cent respondents preferred Doordarshan as the first 
ranking media channel in promoting religious consciousness and awareness, 
Aakashvani had the third place with the 36.4 per cent respondents gave it either 
the first or second rank and 44 per cent respondents gave it the third rank, fourth 
position was of magazines. Notably, 71.2 per cent respondents gave magazines 
the fourth rank. Other channel of communication were placed last, in the order 
of ranking. 
Table 6.7 
Importance of Media Instruments in Promoting Religious Consciousness 
Rank 
First 
Second 
Third 
Fourth 
Fifth 
Total 
Aakashvani 
24 (9.60) 
67 (26.80) 
110(44.00) 
41 (16.40) 
8 (3.20) 
250 (100) 
Doordarshan 
102 (40.80) 
115(46.00) 
29(11.60) 
4(1.60) 
0 (0.00) 
250(100) 
Newspapers 
128(51.20) 
65 (26.00) 
53(21.20) 
4(1.60) 
0 (0.00) 
250 (100) 
Magazines 
8 (3.20) 
12 (4.80) 
28(11.20) 
178(71.70) 
24 (9.60) 
250(100) 
Others 
0 (0.00) 
0 (0.00) 
4(1.60) 
24 (9.60) 
222 (88.80) 
250 (100) 
It is interesting to note that the print media and the electronic media are 
sharing almost equal honours as far as their significance in promoting religious 
consciousness. 
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Impact of Mythological T.V. serials on Attitude and Behaviour 
We asked our respondents a detailed question comprising 15 statements 
about the possible impact of mythological TV serials on the perception, attitude 
and behaviour of the viewers. Table 6.8 provides details of the responses 
received on these statements. It may be mentioned that four alternative responses 
were given to respondents and they were asked to tick any one of these 
responses: 'Fully agree', 'Agree to some extent', 'Do not agree' and 'No opinion 
can't say'. For all the 15 statements we had responses from our respondents 
which are briefly analysed in the following section. 
1. Mythological TV Serials and Religious Life 
The statement specifically on which the opinion of the respondents was 
obtained was: "The Ramayana and Mahabharata TV serials made me more 
religious". 
It is interesting that 61.2 per cent of our respondents fully agreed with the 
statement while 36.4 per cent of them observe that they agreed with the 
statement to some extent. Only 1.6 per cent respondents did not agree with the 
statement while 0.8 per cent respondents did not give any opinion. A figure of 
61.2 per cent is a remarkably high figure which proves that the set of 
respondents that we had and that was fairly representative - seemed to accept the 
contribution of the Ramayana and Mahabharata TV serials in moulding their 
behaviour towards religious things. 
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36.4 per cent of our respondents agreed with the statements 'some what' 
only. On talking to them at length it was found that this category of the 
respondents mainly belonged to the higher education group and their thirst was 
not for mythological TV serials or religious TV serials, rather they were much 
interested in the programmes which promote national integration. According to 
them, the responsibility of the Doordarshan is to broadcast programmes on 
current events and on promotion of science and technology. Some of the 
respondents observed that religious TV serials should be cut and in their place 
more news items and programmes on international affairs should be added. 
2. Doordarshan and Mythological TV serials 
The next statement on which the opinion of respondent was sought was: 
"Doordarshan happens to promote religious environment". It is noteworthy that 
21.6 per cent of respondents 'fiilly' agreed with the statement while 50.8 per 
cent subscribed to the statement to 'somewhat'. Cumulatively, it becomes a 
figure approximately 72 per cent which have an affirmative opinion on the 
positive role of Doordarshan in creating religious environment. 
Doordarshan has played a major role in inculcating religious values 
among the viewers and a greater affinity with the places like Ayodhya, the birth 
place of Lord Rama. There were a series of programmes that focus on 
patriotism, service to the nation and sacrifice, the notion of sacrificialism, the 
concept of brotherhood, respect for the elders, such kind of values were 
promoted through the Ramayana and Mahabharata TV serials. And our data 
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shows that a large number of viewers fondly watch such programmes and very 
subtly, their personalities get modified through, it is difficult to guess the precise 
impact of Doordarshan on the formulation of the spirit of citizenry, since the 
citizenship is function of a series of factors like family, education and social 
context and national ethos. Nevertheless, the role of media, particularly of 
Doordarshan, in a country like India assumes significance. 
In spite of substantially high percentage of viewers subscribing to the 
utility of Doordarshan in promoting religious values, there were 18.4 per cent 
respondent who did not agree with the view that Doordarshan helps in making 
more enlightened citizen. When probed further, these respondents remarked that 
there are several episodes in the Ramayana and Mahabharata which highlight the 
baser side of a human being - violence, unchecked ambition, concern for success 
rather than right means etc., form part of the programmes which are bound to 
leave a negative impact on the minds of its viewers. 
There is also an obvious appreciation for promoting religious values that 
have a positive impact on the viewers, yet there is a minority view which can't 
be dismissed summarily. 
3. Doordarshan and Entertainment 
T.V. is considered a primary instrument of recreation and entertairmient. 
Though the traditional methods of entertainment like festivals, fairs, games, 
theatre, puppetry and their overall importance has certainly been reduced with 
the advent of T.V. Entertainment related programmes on Doordarshan initially 
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attracted the Delhi population. Later the advent of cable and satellite Networks 
lessened the importance of Doordarshan. But the relevance of the programmes 
on DD-1 and DD-2 has yet not been completely undermined. 
The urban Delhi TV viewers, despite the availability of cinema, theatre, 
games, sports, fairs etc. find TV to be handy, flexible and friendly instrument of 
entertainment. Majority urban Delhi viewers who have 'cable' network facility 
on their TV sets, continue to watch Doordarshan programmes for their good 
entertainment value. Little wonder therefore, 26 per cent of our respondents 
'fully' agreed with the statement that 'Doordarshan is giving good 
entertainment' while 60 per cent agreed with the statement 'somewhat'. Only 12 
per cent did not agree with the statement. Notably, 86 per cent of the viewers 
viewed Doordarshan favourably as an instrument of entertainment. 
Those who disagreed with the view that certain channels like Zee and 
Sony, and Star have surpassed Doordarshan in giving good entertainment. When 
questioned further, they could not throw much light on the specific shortcomings 
of Doordarshan in the reahn of entertainment. Yet they wanted it to be more 
advantageous for their children and youth. 
4. Mythological TV serials and the process of Homogenization 
The next statement we posed to our viewers was: "the Ramayana and 
Mahabharata TV serials homogenize the Hindu masses". In a response to our 
question, 31.2 per cent respondents 'fully' agreed with this statement, while 37.6 
per cent agreed with it 'somewhat'. Thus, the total affirmative view was 
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approximately 69 per cent. There were 16.4 per cent respondents who disagreed 
with the statement, while 14.8 per cent did not give £iny opinion. 
The Ramayana and Mahabharata TV serials showed mainly the Hindu 
upper caste culture that is known as popular culture. Members of the other castes 
adopted such values and centred around this dominant Hindu, Hindi, North 
Indian upper caste culture. In this way the Hindu mass as a differentiated group 
homogenized in the name of Hinduism. Doordarshan shows very few 
programmes for the other minority communities in India. Minorities developed a 
sense of alienation and questioned the role of the National Network. It is the 
responsibility of Doordarshan to broadcast programmes based on national 
integration and not on religious theme which has the potential to consolidate 
Hindu masses and reducing the spaces for the other minorities. 
5. Ramayana and Mahabharata TV serials and Communalism 
The next statement that we posed to our respondents was: The Ramayana 
and Mahabharata TV serials have helped me in knowing more about Hindu 
religion. The response to the question was not highly satisfactory. Only 20 per 
cent respondents folly agreed with the statement and 30 per cent agreed with it 
'somehow'. On the other hand, 23.2 per cent respondents did not agree with the 
statement and 26.8 per cent did not express any opinion on the statement. 
When the issue of communalism and its link with the Riimayana and 
Mahabharata was examined in a little more depth, it was found that it was the 
secular minded people who showed the link between the mega TV serials like 
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the Ramayana and Mahabharata and communalism. The hnk between media and 
communalism with the most far-reaching political implications is the connection 
between television progranmiing and communal mobilization. This is because, 
even though no explicit cause-effect linkage between television imagery and 
violence can be clearly demonstrated. The broadcast of programming widely 
perceived as having communal overtones has highlighted and focused criticism, 
on the legitimacy of the government's secular stance. The core of these 
accusations concerns the serialization on state-controlled television of two Hindu 
epics, the 'Ramayana and Mahabharata'. Though communal violence and civic 
unrest were certainly not an intended goal of these programming decisions. 
About Ayodhya in studies done before the 'Ramayana' broadcast, they would 
answer that Ayodhya is the birthplace of Rama, but they would leave its location 
vague. May be Ayodhya is a mythological place, may be it exists wherever God 
exists. Ayodhya could be one's own backyard, or at the local temple. After 
Doordarshan's "Ramayana" and contemporary BJP mobilization, people 
responded to question about Ayodhya by defining it precisely as a town in Uttar 
Pradesh. Anuradha Kapur analysed the new post Doordarshan iconography of 
Rama in popular posters in the broadcast of the "Ramayana" in particular 
promoted Rama-elated imagery that was easily appropriated by Hindu 
nationalists leaders of the Sangh Parivar especially by L.K. Advani. 
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6. The Ramayana and Mahabharata TV serials and the popularity of 
Doordarshan 
It may be noted here that the broadcast of the Ramayana and Mahabharata 
TV serials led to the popularity of Doordarshan. This also attracted the 
commercials on Doordarshan. Since the commercials were prepared with greater 
case and sophistication, their appearance leaves an impact on the viewers. When 
we asked our respondents on the popularity of Doordarshan after the broadcast 
of the Ramayana and Mahabharata. It may be noted that 43.6 per cent 
respondents fully agreed with the statement that the broadcast of the Ramayana 
and Mahabharata TV serials led to the popularity of the Doordarshan. These 
programmes on Doordarshan attracted the huge audience, while 15.6 per cent 
respondents agreed with the statement'somewhat'. This makes an impressive 59 
per cent response. Notably, only 9.6 per cent respondents did not agree with the 
statement. This figure is quite low, but what surprised the investigator was the 
fact that 31.2 per cent, respondents belong to the can't say category. This group 
of respondents opined that they did not watch Doordarshan from this point of 
view they were not sure about this fact. 
7. The Ramayana and Mahabharata TV serials and children 
Children generally watch programmes along with their parents and grand 
parents and whenever there is such a common viewing like the Ramayana and 
Mahabharata TV serials there is always some interaction among the family 
members sitting together and watching programme. 
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The next statement for the comments of our respondents: "The Ramayana 
and Mahabharata TV serials helped children in reinforcing family values". It is 
noteworthy that 35.6 per cent of our respondents 'fully' agreed with the 
statement, while 48.4 per cent respondents 'somewhat' agreed with the 
statement. Nevertheless, the total approval to the statement came up to a 
whopping 84 per cent. Only 9.6 per cent respondents did not agree with the 
statement while 6.4 per cent did not give any opinion. 
On talking to some of the children it was found that children were very 
keen and interested in watching programmes on religious theme. But there is 
another side of the story. As television has become a universal storyteller, its 
easy accessibility has stripped parents of their control over children. The stories 
on Doordarshan such as Shaktimaan, Chandrakanta etc. deal in violence -
murder robbery, greed, fear, violence between parents and children, brother and 
sisters, have influenced children. They seem to like violence and behave in a 
manner as they see the heroes of these manufactured stories. They do not really 
differentiate between fantasy and reality. 
8. Ramayana and Mahabharat TV Serials and the Golden past of this 
country 
The next statement that we asked our respondents to comment upon was: 
"Ramayan and Mahabharat TV Serials helped in knowing about the golden past 
of our country". 
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Again, approval rating on this statement was impressive. It is noteworthy 
that 49.2 per cent respondents 'fully' agreed with the statement. While 44.4 per 
cent agreed with somewhat'. Accordingly the percentage of affirmation 
responses was more than 93 per cent. Only 28 per cent respondents did not agree 
with the statement while 3.6 per cent did not give any opinion on this statement. 
When inquired about the programmes in much detail, the respondents 
mentioned the Ramayana and Mahabharata TV serials brought our past heritage 
in the live form. One of the respondents said 'God was giving 'darshan' and we 
were taking 'darshan'. Our country in the past was free from corruption, theft, 
burglary, everyone 'was' happy. Today the politicians are the most corrupt, they 
indulge in anti-national activities often they have to learn from the past. 
9. Ramayana and Mahabharata TV Serials Women's Rights and Duties 
The Ramayana and Mahabharata TV serials cultivate awareness among 
women about the scope for utilizing their potentialities and capacities in 
increasingly creative and fruitful manner. Such programmes also dealt the 
religious and social life of women and theu" contribution to the promotion of 
responsible civic life. 
The specific statement that we presented to our respondents for comment 
was: "Ramayjin and Mahabharata TV serials helped women to know about their 
rights and duties". It may be pointed out that 39.6 per cent of our respondents 
'ftiUy' agreed with the statement while 49.2 per cent agreed with it 'somewhat'. 
Again this was about 89.2 per cent favourable opinion which does not seem to 
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be surprising, keeping in view the dent that the Ramayana and Mahabharata TV 
serials have made in the realm of promoting women's status and making women 
aware about their social and religious duties. Only 8 per cent respondents did not 
agree with the statement while a meager 3.2 per cent respondents did not give 
any opinion. Thus, overall, there is a positive assessment of the Ramayan and 
Mahabharat TV serials and its contribution in inculcating familial, social and 
religious responsibilities and duties among the women. 
10. Ramayan and Mahabharat TV serials and National Integration 
Apart from the Ramayana and Mahabharata TV serials, there are other 
progreimes that were broadcast from the National network ie. Doordarshan. 
Pandit Nehru's ''Discovery of India' adapted for Doordarshan by Shyam Benegal 
then Chandrakanta, Tipu Sultan, Akbar the Great were the long run serials of 
Doordarshan that recall India's glory, its chequered history and colourful culture. 
The broadcast of the Ramayana and Mahabharata on Doordarshan, in some 
sense also promoted national integration. It may be mentioned that the values of 
National Integration and National Pride were shown in such teleserials. 
To our respondents we gave this statement for comment: "The Ramayan 
and Mahabharat TV serials develops a sense of "National Integration". It is 
noteworthy that 35.6 per cent of our respondents 'fully' agreed with the 
statement while 44.4 per cent respondents agreed with it 'somewhat'. Only 6.4 
per cent respondents did not agree with this statement, while 13.6 per cent did 
not give any opinion. Clearly 80 per cent of our respondents find in Ramayan 
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and Mahabharata TV serials a merit in promoting National Pride and National 
Integration. It is true that 44,4 per cent of our respondents, the responsibility of 
promoting values of national integration does not seem to be adequately fulfilled 
by the Ramayana and Mahabharat TV serials. Not many serious efforts have 
been made in promoting national integration. Apart from such mythologicals, 
Doordarshan, being the most powerful medium of information and 
responsibility, must broadcast other programmes on the theme of national pride 
and integration which can bind all sections of Indian society. 
11. The Ramayana and Mahabharat TV Serials and the Ayodhya 
Movement 
As a part of the government system, Doordarshan could hardly claun to 
enjoy any operational autonomy and independence. Yet it goes to the credit of 
the Ministry of Information and Broadcasting that on most occasion, our 
Doordarshan has demonstrated its capacitj' to remain neutral and impartial while 
dealing with sensitive political and social issues. There are a number of 
programmes where Doordarshan has to act with great care. Communal parties 
like BJP started taking advantage of such religious TV serials broadcast and 
created a kind of environment which had its communal overtones. 
Although during the time of the broadcast of the Ramayana and 
Mahabharata TV serials, there was hardly any visible sign of over-dominance 
any particular political parties. Yet there is always a question of being asked 
about the link between the Ramayana TV serial broadcast and the Ayodhya 
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movement. In this context, that we presented this statement to our respondents: 
'There is link between the Ramayana TV serial and the Ayodhya movement". 
it is interesting that only 19.2 per cent of our respondents 'fully' agreed 
with the statement and only 27.2 per cent agreed with it 'somewhat'. Thus the 
affirmative opinion was only little more than 46 per cent. On the other hand, 16 
per cent respondents did not agree with the statement and a very large number 
37.6 per cent, did not give any opinion. On probing further, it was found that 
they prepared not to respond and better to keep silent on this issue. 
12. Mythological TV Serials and Commercials 
There is a general feeling in the middle families that the products 
advertised on Doordarshan during the broadcast of the Ramayana and 
Mahabharat influenced the behaviour of the consumer considerably. They 
attracted for certain commodities which may not be useful in the real sense but 
which appear attractive to buy, own and use on the small screen. 
In order to find out the views of our respondents we asked them a 
question: The Ramayana and Mahabharat TV serials and attraction towards 
commodities advertised on Doordarshan. Interestingly, 41.6% our respondents 
'fully agreed' with the statement and 26% respondents 'somewhat' agreed with 
the statement. Thus about 68% of our respondents agreed with the view that 
during the broadcast of the Ramayana and Mahabharat TV serials there was 
attraction towards the commodities advertised during its broadcast. There were 
on the other hand, only 18.4% per cent respondent's who did not agree with the 
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view, while 14% respondents did not give any opinion on this matter. Some 
respondents observed that on Sunday's the popular serials like the Ramayana 
and Mahabharata were broadcast and besides, popular movies are also screened 
on that day. In these programmes there are a large number of advertisement's of 
consumer products. The result of these progrjimmes and associated 
advertisements is that there is a great demand for new commodities to be 
purchased on Mondays and the children flock to the shops to buy things of their 
choice and interests. Some of the respondents felt that this leads to unavoidable 
expenditure. It was also pointed out that the quality of some of the consumer 
products, which are purchased under the influence of such TV programmes and 
advertisements, is not as good as is propagated to be in the advertisements. 
13. Ramayana and Mahabharat TV serials and social disorganization 
The Ramayan and Mahabharat TV serials have its ovm importance 
because it showed the cornerstone of Indian culture. Various characters of Lord 
Rama were shown that he was loving, caring, serene and of shy nature. But the 
members of the Vishwa Hindu Parishad took the militant and violent aspect of 
Lord Rama and they started talking about the purification of Indian culture that 
is exclusive Hindu culture and Hindu nationalism. The Ayodhya movement for 
the construction Ram temple is the one example. In this context that we 
presented a statement to our respondents for opinion: "The Ramayan TV serial 
spreaded violence. 
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Notably, 31.6 per cent of our respondent's 'fully' agreed with the 
statements, while 38.4% respondents 'somewhat' agreed with the statement. 
While 20 per cent did not agree with the view and the rest had no opinion to 
express. Overall, dominant opinion of the viewers was that the Ramayan and 
Mahabharat teleserials have not been able to follow the basic norm of the Indian 
secular values and its diversity. It is time that the policy makers in Doordarshan 
do some rethinking on the role and unpact this most significant medium of 
socialization in India. It must enthuse secular values among its viewers. 
14. Ramayan and Mahabharat TV serials and Family 
It is well known that the Ramayana and Mahabharat TV serials were the 
most popular TV serials on Doordarshan. The reach of these TV serials was 
phenomenal and it encompasses the whole of the country. Parents, grandparents 
and children all sit together and the Ramayan and Mahabharat TV serials. And 
despite their being together, they seem to be more interested in serials than each 
other. Sociologically this could be considered a healthy phenomenon since 
television brings people together in the family. And when the family members 
sit together to watch such 'dharmic' serial it promotes solidarity among them. In 
order to find out viewer's opinion on this issue we presented to them this 
statement: "The Ramayan and Mahabharat TV serials have promoted the 
solidarity among the family members". 
Interestingly, 25.6% of our respondents 'fiilly' agreed with the statement 
while 36.4 per cent respondent's 'somewhat' agreed with it. Thus those who 
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agreed with the statement, the Ramayan and Mahabharat TV serials promoted 
family solidarity, were 62% of our respondents. On the other hand, 25.6 per cent 
did not agree with the statement while 12.4 per cent respondents did not give 
any opinion. 
When probed further, our respondent's generally gave their opinion that 
the attitude of the children towards parents became more respectable. The notion 
of sacrificialism and the concept of brotherhood got greater strength. 
15. Ramayan and Mahabharat TV serials and Social Life 
On the pattern of the previous statement, we presented before our 
respondents another related statement: "The Ramayan and Mahabharat TV 
serials have promoted social, solidarity among the members of the country". 
Again this statement was designed to find out whether our respondents feel that 
the Ramayana and Mahabharata TV serials have impacted social activities and 
action of its viewers for the good of society. As the data reveal, 46.8 per cent, of 
our respondents 'fully' agreed with the statement while 26.8 per cent of them 
agreed with 'somewhat'. Nevertheless this figure 73.6 per cent is substantial and 
reflects people concern that the Ramayana and Mabharata have promoted good 
values in society. It showed victory of good over evil. Only 18.6 per cent of our 
respondents disagreed with the statement. They were of the opinion that the 
Ramayan and Mahabharat TV serials promoted Hindu culture and tradition. It 
had promoted Hindi, Hindu, north Indian upper caste Brahminical hegemony. It 
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has undermined the importance of the religions and cultures of the other 
minorities. 
7.81 per cent of our respondents did not give any opinion on the issue. 
This was within the low range and therefore one can't draw any important 
conclusion from those who find if difficult to come to any specific conclusion on 
such matters of attitudes. 
Degree of influence on Respondents' political perception by the 
Broadcast of the Ramayana and Mahabharata 
In order to further explore the influence of the Ramayana and 
Mahabharata TV serials in the formulation of political perceptions of its viewers 
we asked our respondents about the influence of political perception. Table 6.9 
provides data based on the responses of our respondents. 
Table 6.9 
Degree of Influence of Respondent's political Perceptions by the Ramayan 
and Mahabharata TV serials 
Degree of Influence 
Highly influential 
Moderately influential 
Little influential 
Not at all influential 
Can not say 
Total 
No. of Respondents 
29 
74 
98 
16 
33 
250 
Percentage 
11.60 
29.60 
39.20 
6.40 
13.2 
100.0 
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It is clear that only 11.6 per cent respondents consider the Ramayana and 
Mahabharata TV serials highly influential, while 29.6 per cent respondents' 
consider it 'moderately' influential. These two categories, comprising 68.8 per 
cent respondents, thus represent the dominant view which does not subscribe to 
any critical role of the Ramayana and Mahabharata is influencing the political 
perception. Notably, 6.4 per cent respondents did not find the Ramayan and 
Mahabharat TV serials role in this process. 
Personal Interviews taken by the Researcher 
Hemant Kumar (30), a lawyer, is happy with the advent of television. He 
says the problem of standing hours in cinema halls are likely to be ended. He 
recounts the merits of the television. 
Mahabir Singh (26), a motor mechanic, expressed his view on the 
telecasting of Ramayana and Mahabharata that these serializations showed us the 
glorious past of Hindu society, it was the golden age, there existed a smooth 
functioning of society, no corruption, no injustices, and greater equality in that 
period. 
Sanjay Yadav (20), a salesman commented that the television lightens the 
burden of the heart whatever be the programmes whether it is religious or 
political. It gives a soothing effect after greater exhaustive day and hectic 
schedule of Delhi's life. 
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Dhirendra (40), a builder, points out the greater contribution of television 
is that it made us to learn how to wear cloth, how to walk, how to talk and 
behave etc. He says all the programs on the television are good. 
Prakash (31), an engineer by profession stated that everything in 
Ramayana and Mahabharata is good, we become emotional while watching the 
relationships between Ram and Lakshman and between Ram and his mother. 
According to him life should be like this on basis of ideals. 
Vishwanath (35), a doctor by profession, in an interview explained that 
the culture and values of olden times had been lost. These religious serial like 
Ramayana and Mahabharata played a very important part in reviving those 
ideals of the olden times. These types of religious serials should be broadcast on 
regular basis on government as well as on private channels. 
Krishna Singh (30), a businessman, explained the story of Ramayana in 
this way. There is a great difference between the days of Ramayana these days. 
These days, fights happen in the family, and at that time, it was between 
kingdoms nowadays, brothers fight each other. Those days the fight was for land 
for kingdoms. Nowadays people fight for any little thing. At the time of 
Ramayana people used to say that everything is truth, now there is truth in 
nothing. Even then there was poverty, but even the poor were honest and 
knowledgeable. Today the wealth and educated men are the most corrupt. 
Rajendra Kumar (50), owner of a Bata Showroom, watched the serial 
regularly. Rajendra stated that the influence of the Ramayana and Mahabharata 
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telesrials on the people was devotional. It generated a kind of rightful thinking 
devotion and affection, it is high time to capture such values at a time when the 
whole world is changing at the faster pace. By watching these teleserials a large 
number of people idealized the characters in the teleserials. These teleserials 
inculcated moral values, rightful thinking among the major section of Indian 
society. He was also of the view that people of India have started adopting the 
western values. He began by lamenting the loss of those Indian traditional values 
and ideals. He favours the Indian traditional institutions. He is also not against at 
the cost of Indian values. According to him tradition and modernity should go 
side by side. 
Manish Dubey (55), a school teacher in Delhi responses in favour of the 
retention of traditional values. He commented that everything was right m lord 
Ram's period. He talks about Ram Raj to be established to retain those values. 
Modem changing world has completely shattered the traditional values and 
ideals. He is totally against the Western type of education and values. 
Arun Kanti (26), a student of Delhi is not very much influenced by these 
methological T.V. serials. He says life has become very fast. One has to work 
according to the changing times and not always guided by the old and traditional 
things. His point is different from the other viewers, he says everything has been 
politicized. These epics have been distorted for political purposes. Women's 
roles are shown confined to the four walls of the houses, their participation in 
worldly affairs are marginalized. This shows the male chauvinism. 
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Alok Das (32), an ABVP activist, responded in an interview about the 
Ramayana and the Mahabharata teleserials that the meaning of it is real for him. 
It talks about the community life and love and affection. It promoted the human 
values, for instance, respect for the elders, concept of brotherhood and a 
communitarian approach etc. The Hindu identity was lost, but these teleserials 
revived the Hindu set of beliefs and social practices. I fully support these type of 
serializations on the governments as well as on the private channels. 
Sunderlal (38) a member of VHP, passionate about the serialization of the 
Mahabharata. According him this serial showed the victory of good over evil, 
the fight between Pandav and Kaurav in which Pandav followed the Dharma and 
won the battle. Our effort as a member of the VHP to establish dharma. This is 
die real meaning circulated through television serials just to make aware of the 
Hindus to talk about the establishment of Hindu state that would protect the 
Hindus interests and their dharma. 
Rajeev Jha (32) a member of the VHP, is least bother about the stoiy of 
the Ramayana and Mahabharata and its ideal. He expresses his view about 
religion and nationality. He argues that most of the Muslims and Christians are 
the converts from Hindus. He says Hinduism is a religion of tolerance. In the 
countries where Muslims are in majority of whatever they like Muslims and 
Christians are rigid in their beliefs and practices and do not tolerate any 
differences, why should Hindu should not assert their majority. He doubts 
Muslims and Christians are loyal to the nation. 
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Rahul Singh (50), owner of the bookshop in Delhi, was asked about his 
opinion about Ramayana and Mahabharata teleserials. He gave the mixed 
responses. He expresses the positive as well as the negative impact of it. These 
teleserials revived the lost glory. Hindu traditions and ideals, but the members of 
the sangh parivar distorts the image of Hinduism for their vested interests. They 
are doing petty politics. 
Pandit Rao (26), a Ph.D. student in JNU stated the fact in this way. All 
these mythological tele-serialisations are non sense. It diverts the people from 
the real issues like unemployment, poverty, education and health. By watching 
these teleserials people become more religious and finding the solution of the 
problems in religious things. 
Chapter-7 
Conclusion 
Chapter-VII 
CONCLUSION 
The focus of this work has been to investigate the role of television in 
creating Hindu consciousness. The broadcast of the Ramayana and 
Mahabharata TV serials from the National network known as Doordarshan in 
the decade of late eighties and early nineties has played a very significant role 
in this regard. The state controlled, non-autonomous institution of television in 
India developed significantly in the decade of the late eighties. There have been 
significant improvements in technology, leading to the introduction of colour 
on television and the increased accessibility of the medium to a large part of the 
Indian population. The National network emanating from the central broadcast 
facilities of New Delhi, dominates the transmission schedule of television. This 
institution now reaches most of India reshaping the nature of India popular 
culture. 
The state-controlled institution of television in India developed 
significantly in the decade of late eighties. There have been significant 
improvement's in technology, leading to the introduction of colour on 
television and the increased accessibility of the medium to a large part of the 
Indian population. The national Network dominates the transmission schedule 
of television. This institution reaches most of India reshaping the nature of 
India's dominant culture. 
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The issue of the 'Indian image' provides the opportunity to re-examine 
the concept of the nation. Working out of a historical perspective and then 
considering the internal contradictions in a nation, it is possible to rethink the 
nation as the articulation of a variety of contradictory practices where the 
practices of a dominant social bloc are represented as the national practices. 
Around these practices of a Hindu-Hindi hegemony, a national identity and a 
nation is imagined. Doordarshan, as a state controlled medium, is able to 
represent these practices as the national practices. Moreover, Doordarshan is 
able to articulate itself with the national practices than producing and 
circulating a limited set of practices as the preferred practices of the Indian 
nation. These are the practices that produce the image of India as Bharat where 
the rule of Dharma as embodied in the Ramayana and Mahabharata are 
reproduced as natural and preferred. This is articulated with the emerging 
Hindu reawakening, where the notion of non-secular Hindu state becomes 
increasingly predominant. Within this rethinking of India, the primary struggle 
is between Hindus and Muslims with which several other conflicts are now 
articulated. Doordarshan, through Ramayan and Mahabharata has been able to 
circulate the primary of this precise struggle between dharma and adharma as 
the struggle between Hindus and non-Hindus to recapture the lost glory of the 
Hindu Bharat of the Ram and Pandavas. 
In the present research effort, an attempt has been made to analyse the 
linkage between mass media and religious consciousness in specific context of 
the broadcast of the Ramayana and Mahabharata on Doordarshan. Certain 
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salient hypotheses were mentioned in the beginning of this study. Most 
important of these were as follows : 
1. Mass media, specially Doordarshan is accepted as an effective and useful 
means of information, education and entertainment. 
2. The Ramayana and Mahabharata TV serials have influenced in the 
formulation of religious attitudes and perceptions of its viewers in an 
effective manner. 
3. The Ramayana and Mahabharata T.V. serials homogenized the Hindu 
masses. 
4. The Ramayana and Mahabharata T.V. serials made people to hark back to 
the golden past of India. 
5. Ramayana and Mahabharata T.V. serials developed a sense of national 
pride and national integration. 
It would be important to see as to what extent the detailed empirical 
investigations conducted by us verify, modify or reject the above hypotheses. 
Doordarshan has emerged as a very powerful instrument of mass 
media in informing its viewers on significant events and issues confronting the 
nation and society. It is important to note that 61.2 per cent of our respondents 
'fully' agreed that Doordarshan is informing its viewers about what is going on 
in the country and 36.4 per cent of the respondents agreed with the statement to 
'some' extent. Thus, 97.8 per cent of respondents accepted the significance of 
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Doordarshan in providing information about the overall dynamics of the 
national life. This only underlines the utility of Doordarshan as an instrument 
of education that keep viewers aware of their immediate as well as distant 
environment. It also highlights the comprehensiveness of the programmes of 
Doordarshan, which involve almost all phases of social, religious and political 
life. 
The Ramayana and Mahabharata T.V. serials created a kind of 
religious consciousness. It is noteworthy that 21.6 per cent of respondents 
'fully' agreed with the statement while 50.8 per cent subscribed to the 
statement to 'some extent'. Cumulatively, it becomes a figure approximately 72 
per cent which have an affirmative opinion on the role of the Ramayana and 
Mahabharata T.V. serials in creating religious and cultural consciousness 
among its viewers. 
The process of homogenization of the Hindu masses started after the 
broadcast of the Ramayana and Mahabharata T.V. serials. It is noteworthy that 
31.2 per cent respondents 'fully' agreed with this statement, while 37.6 per cent 
agreed with 'some extent'. Thus the total affirmative view was approximately 
69 per cent. There were 16.4 per cent respondents who disagreed with the 
statement, while 14.8 per cent did not give any opinion. This clearly reflects 
that the majority of Hindu masses started consolidating on religious lines. This 
provides a major ground for any political party whose foundation is on 
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communal lines, to take the benefit of such consolidated mass for their vested 
interests. 
The people of India started harkening back to the golden past of India 
soon after the broadcast of the Ramayana and Mahabharata T.V. serials on 
Doordarshan. The golden past of India in the sense that there was no 
corruption, no robbery and theft, the notion of sacrificialism was high, concept 
of brotherhood, and human values were at its prominence. 
The approval rating on this statement was impressive among the 
viewers of Delhi. It is noteworthy that 49.2 per cent respondents 'ftilly' agreed 
with the statement. While 44.4 per cent agreed with it to 'somewhat'. 
Accordingly, the percentage of affirmative responses was more than 93 per 
cent. Only 2.8 per cent respondents did not agree with the statement while 3.6 
per cent did not give any opinion on this statement. 
The broadcast of the Ramayana and Mahabharata on Doordarshan, in 
some sense also promoted national integration. It may be mentioned that the 
values of National Integration and National Pride were shown in such 
teleserials. 
To our respondents we gave this statement for comment: "The Ramayan 
and Mahabharat TV serials develops a sense of "National Integration". It is 
noteworthy that 35.6 per cent of our respondents 'fiiUy' agreed with the 
statement while 44.4 per cent respondents agreed with it 'somewhat'. Only 6.4 
per cent respondents did not agree with this statement, while 13.6 per cent did 
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not give any opinion. Clearly 80 per cent of our respondents find in Ramayan 
and Mahabharata TV serials a merit in promoting National Pride and National 
Integration. It is true that 44.4 per cent of our respondents, the responsibility of 
promoting values of national integration does not seem to be adequately 
fulfilled by the Ramayana and Mahabharat TV serials. Not many serious efforts 
have been made in promoting national integration. Apart from such 
mythologicals, Dordarshan, being the most powerful medium of information 
and responsibility, must broadcast other programmes on the theme of national 
pride and integration which can bind all sections of Indian society. 
Keeping in view the empirical data available, it can be inferred that 
there is a reasonable space including programmes on Doordarshan for 
minorities. For instance, there are very few programmes for minorities, like 
Muslim, Christian and Sikhs. This develops a sense of alienation among the 
minorities. To integrate minorities with the majority community, the National 
Network must add programmes in this respect. This would be a positive step in 
promoting national integration. Promoting one culture that is known as 
dominant culture which is Hindi, Hindu, North Indian Brahminical culture, that 
does not work in the greater interest of the country. 
There should be programmes on Doordarshan that can motivate people 
to utilize their potential and hidden creativity in the various areas of personal 
growth. Series of programme can be evolved which cjin become a regular 
feature of Doordarshan. Instead of promoting mythological serials it should 
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promote programmes on science and technology that can make a nation like 
India to progress at greater pace. 
The foregoing analysis highlights the following conclusions : 
1. Doordarshan has acted as an important, useful and effective instrument of 
mass media in promoting education, disseminating information and 
facilitating entertainment. 
2. The broadcast of the Ramayana and Mahabharata created a kind of 
religious consciousness among its viewers. 
3. The mythological programmes like the Ramayana and Mahabharata on 
Doordarshan have been influential in forming the religious attitudes and 
perception among its viewers. 
4. Such programmes on Doordarshan have also played a significant role in 
the process of homogenizing the Hindu masses. 
5. Besides these programmes, Doordarshan has helped in forming attitude 
and orientation relating to economic development, consumer awareness, 
health, sanitation, environment, education, women's rights and 
development, welfare of children and other related aspects of holistic 
development. 
6. Doordarshan has been struggling to make a balance between its varied 
obligations of promoting education, influencing attitudes and providing 
entertainment. However, there is greater need for this national channel to 
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focus on issues pertaining to responsible citizen, national integration, 
fundamental duties, familial cohesion, work culture creativity and all 
round development of human resources and potential. 
7. With the creation of Prasar Bharati Board, the organizational culture of 
Doordarshan should become more innovative, visionary and citizen 
friendly. Doordarshan has to consolidate itself as people centred public 
system committed to the transformation of the psyche of a nation that has 
just entered the next millennium. 
Questionnaire 
Appendix 
QUESTIONNAIRE 
Personal Background 
Name 
Address 
Marital Status 
No. of Children Girls 
Religion 
Caste 
State/City of origin 
Mother Tongue Read 
Other Languages: Read 
Boys 
Write 
Write 
If you are students which school/college did you go to? 
Medium of Instruction 
Occupation : 
A. Unemployed 
B. Self-employed 
C. Housewife 
D. Student 
E. Retired 
Approximate Family Income 
No. of Dependents 
No. of Earning Members 
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Media Habits 
Do you have a transistor in the house ? 
How often do you listen to it ? 
Which programmes do you Usten to most often ? 
Do you read a newspaper ? Yes/No 
If yes, which newspaper do you read ? 
Do you subscribe to a newspaper? Yes/No 
If yes, which one. If no, where do you read the newspaper? 
Do you read the entire paper? 
Or, just glance at the headlines? 
Do you read any magazines, if yes give names. 
What are your main sources of mformation? 
Where/how do you get information/news about 
1. Local Affairs 
2. National Affairs 
3. International Affairs 
Which is your main source of entertainment ? 
Who accompanies you on such occasions ? 
Do you still have traditional sources of entertainment ? 
How do you celebrate festivals and marriage, what kind of entertainment do 
people go in for? 
Besides, radio, film, television and video what were the alternative ways of 
spending time? 
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Do you see films in Cinema Hall, how often ? 
On video, how often ? 
What kinds of films? Name three seen recently 
A. 
B. 
C. 
In what way T.V. has affected your patterns of spending time? 
Television 
Do you have a personal TV set in the household ? 
If yes, did you buy it? And when ? 
If not, was it a gift? From whom ? 
If no, where do you watch TV ? 
Where is the TV placed in the house? If it convenient for all members to watch, 
during the entire period of programme time? 
Who switches on the TV ? 
At what time is it switched on? 
At what time is it switched off and by whom? 
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Do you choose certain programmes? And why ? 
Or do you watch through the evening whatever is telecasted? 
Who decides which programmes to watch and what should or should not watch 
certain programmes? 
Does the whole family watch TV together or do different people watch at 
different times, if so why ? 
What are the different relationships between the people who watch? 
Generally which programmes do you watch? 
Which is your most favourite progranmie? 
Why do you like this programme? Give reasons? 
Which programmes would you or did you watch yesterday/today? 
Which characters do you identify with? 
What do you feel about the life style shown in your favourite TV serials? 
Do you see the news? Yes/No 
If yes, Hindi/English/Both 
Have you watched Ramayana ? 
What did you like and dislike in the Ramayana serial? 
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Did you feel the impact of Ramayana serial in any of these areas? 
A. Social 
B. Political 
C. Economic 
D. Cultural 
E. Religious 
F. Any others, mention 
What are the characters you liked in Ramayana serial? 
Why did you liked these characters? 
Did you feel any change in your religious attitude after this serial watching? 
Do you think that this type of serials raise the communal tensions in the country? 
If you so, what should be the precautions which the government should adopt? 
Did you watch Mahabharat? 
If you what was its impact on you? 
What do you feel about the news? Do you feel it is reliable and objective? 
If no, can you give instances where news was biased? 
Do you think that certain TV programmes including news are coloured by the 
prejudices of a wider community? 
Can you specify such instances? 
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Please give your own views about the TV coverage of recent communal riots in 
India? 
Would you say that the coverage by other media agencies were more objective 
than TV in reporting communal riots? 
What do you think of the clippings on national integration and communal 
harmony frequently put up on TV? Do you think it serves the intended good? 
If so, what according to you are the reasons for this? 
Do you ever cross-check TV news on sensitive issues by listening or reading the 
coverage from other media agencies or foreign news agencies? 
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